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To all our many friends in display, SCHACK’'S 
giant Christmas Tree conveys our warmest 
wishes for a Holiday Season full of Good Cheer 
and a New Year of Health and Fulfillment. 


Ihe Big Tree on our Christmas 


Sreeting Card above is the 


ve made on special 
Stweé&e 6EEE 


roer Ti the sper ithe ations ot 


Mr. Bill Childers, Display Di 
rector of Uuniap s, Lubbock 
Texas. IT'S TWENTY-EIGHI 
FEEI LAL made of 


SCHACK'S tamous snow- 
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2516 W. Armitage Avenue @ Chicago 47, Illinois e HUmboldt 9-2516 
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Beautiful white plastic with red trim. blue ocean water line 
VACUUM FORMED IN BAS-RELIEF 


Giant Size Luxury Liner, 45 in. long, 14 in. high, and 11/2 in. You'll want several...at once delivery! No. 1566—price 
deep. Perfect for your Cruise windows and interiors... semi- $15.00 each. Quantity prices (6 to 25) $13.75 each—(25 or 
translucent plastic makes beautiful lighting effects possible. more) $12.00 each. Offered on non-exclusive basis. 


WHITE DECORATIVE SHUTTERS 


Vacuum formed in durable plastic. No. 1447 

Full length shutter (shown at right) in 
: white plastic. Size 65 in. high, 8 in. wide, 1} in 

graceful, white sailboat! Beautifully designed in dimensional vacuum ; 

formed plastic. Just the right size—34 in. wide, 42 in. high, and 3'A% deep. Price $2.65 each. 

in. deep. Complete with light blue wooden base... wooden masts No. 1232 White plastic shutter (shown at 

finished in white, topped with attractive pennants. At once delivery. left). Size 35 in. high, 8 in. wide, 1 in, deep 


No. 1565—price $15.00 each. Quantity prices (6 to 25) $13.75 Price $1.50 each. 
each—(25 or more) $12.00 each. Offered on non-exclusive basis. 


(2:5, W.L. STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 
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WHITE PLASTIC SAILBOAT 


Highlight the excitement of your fine Cruise merchandise with this 





FREE! 





Brand new |6 page 
Plastics Catalog 
Write today on your 
letterhead 














OUR NEXT ISSUE 


The new store of Famous-Barr Com- 
pany, St. Louis, in the Northiand Shop- 
ping Center will be the subject of an 
article in the next issue .. . along with 
one on the new Sears, Roebuck & Co. 
unit in Mexico City .. . plus reports 
from New York City, Los Angeles, and 
Chicago, and a number of other inter- 
esting features ... In the mail Janu- 


ary 20. 





THE COVER 


This display is by Hans Erhardt, dis- 
play director, Grands Magasins Jeimoli, 
S.A., Zurich, Switzerland. Elongated 
figures of this type are seen frequently 
in his displays. 
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Architects 


Stevens and Wilkinson, Atlanta 
Barber and McMurry, Knoxville 


Interior Designer 
Raymond Loewy Inc., New York 
Landscape Architect 
Garrett Eckbo, San Francisco 
Lighting 
Abe Feder, New York 
Display Director 
Louis Albritton 
isplay Equipment Supplig 
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ART MANUFACTURING CO. 










PRESENTS ITS 
GREATEST SPRING 
LINE... THIS YEAR 
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tising paste-ups Lose one 

Adopt 
\lodels ror 


Change from cardboard to paper by the turn , 
of a dial... Print one of a kind. two sided or of mk at 
new display scripts control COPS 
Reproduce 


Onec 
repeat extras .. . ( se 1 
and/or any type combination | | 
zinc plates, halt-tones or any cuts for headings 

Prepare originals tor offset 
Proof lines of type for adver 
See you at the N.R.D.G.A. Convention, Booth 68-69, Hotel Statler, New York, January 9-12. 


THE MORGAN CO., 3984 AVONDALE AVE.., CHICAGO 41, ILL. 
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America’s Top Stores 
wanted the ‘‘Kinest”’ 
Laster Bunny outfit 
and GERTRUDE CORNELL 


created it! 


Easter Bunny, as created by Gertrude Cornell, 





really puts a store's best foot forward 





in his personal appearances in this costume. 


A HIT 


LIVE, PERSONAL 
APPEARANCE 





Mickey Mouse e Minnie Mouse 
Donald Duck @ Pluto 
Goofey e Seven Dwarfs 


The ONLY way to tie-in with 


{ Jisneyland 


& Mickey Mouse Club Network TV Programs 





Authorized costumes foi living PERSONAI 
Appearances costume for your store's Mickey 
Mouse Club House or other Promotions for 


ocal Mouseketeer fans 


Price $135 each 





EASTER BUNNY OUTFIT as photo- 
graphed .. . fine quality purple velour 
trousers, pink satin jacket and white 


brushed rayon head, complete .. . 





. 
GERTRUDE CORNELL, 140 W. 42nd St., New York 18, N. Y. 


Viease send the tollowing personal appearance costume 


| 

’ 

] Pahl Witts -_ Lit Pie aratice 
. LASTER ‘ 

. ‘ Hi NNY CONSTL MI 
] MICKEY MOUSE COSTU MI 
’ 
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Gerlrude Cornel 


Creators and Manufacturers of Promotional Costumes 








STORE 
DISPLAY MANAGER 140 WEST 42nd STREET, NEW YORK 18, N. Y. WI 7-1220 
STREET FACTORY: Biairstown, N. J. 

‘city ZONE STATE DW.-1-56 
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ALLIED DISPLAY MATERIALS, Inc. New York 


JANUARY, 1956 











HOW TO get top 


MEN'S WEAR 
DISPLAYS! 


This new book shows you how to rig and form 
men's wear apparel professionally and expertly. 


RIGGING and FORMING 
Men's Wear for Display 











By LLOYD L. BUZAN 


Men's Wear Displaymen and 
Retailers have asked for it! 


Finally the insistent demand by displaymen and retailers has 
been answered by this new book on the preparation and handling 
of men's wear for display by a noted authority on the subject, 
who has spent a lifetime in this work. 

Here is a book that will pay for itself over and over again by 
increasing sales from your men’s wear displays. By following ite» 
step-by-step photographs and instructions you can give your dis- 


plays that crisp, professional look that makes your merchandise 


stand out at ite very finest and this definitely means more sales. 


Kvery phase of forming and rigging men’s wear for display is 
answered in easyto-understand instructions and photographs. 
Whether it's dress shirts, sport shirts, clothing, in fact, everything 


from hate to shoes, vou will find detailed instructions for their 
preparation for the final display setup. 

The displayman will find the book of great practical value 
and at the same time the store owner and beginner will find 
this book an absolute necessity. With the aid of this book 
anvone can learn to handle men’s wear like the famous men’s 
stores, 

Completely illustrated step-by-step photos and = imstructions. 


simple to follow 


106 PAGES— 
Over 300 Illustrations 


Size 9 x 12 inches 
Heavy Cloth Bound Cover 
Plastic Bound To Open Fiat For Easy Use 


price $10.00 Postpa 


Ready For Delivery February |! 




















COVERS ALL ITEMS 


Tools used in rigging; forming dress shirts; hand iron- 
ing; shirt forming; corstruction of bib for shirt form; 
boarding dress shirts; other styles of boarding; construction 
of pointed boards; tying neckties; full Windsor knot; half 
Windsor knot with double dimple; half Windsor knot with 


single dimple; rigging neckties; equipment; decorative 
use; toppings for forms; sport shirts, short sleeves; forming 
and boarding: grooming shoes; grooming hats; slacks; 


folding and laying; on T tops; sweaters and jackets; sleeve- 
less sweaters on forms; long sleeve sweaters on forms; long 
sleeve sweaters on boards: waist-length jackets on forme: 
underwear, shirts and shorts; on three-quarter mannequin; 
robes; over pajamas on three-quarter mannequin; draping 
robes; coat forming; construction of sleeve pads; how to 
fold handkerchiefs; coat forming: how to fold a coat for 
laying; topcoats; laying; draping for one-side view; drap- 
ing for two-side view; draping on shoulder and arm form; 
hanging: rigged hall-shell over coat on form: combination 
displayer for suits, sports coats and slacks, topcoats and rain- 
coats; suits on mannequins; topcoats on mannequins; half- 
shell over a suit; wearing full coat; mannequin carrying 
topcoat; rosette with handkerchief and leveling board; 
forming rosette; construction of leveling board; turntable 
all shown with step-by-step photographs and simple, easy-to- 
follow instructions. 
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Order Your Copy NOW! 


DISPLAY WORLD, Cincinnati |, Ohio 
[|] Please send me postpaid a copy of RIGGING AND FORM. 
ING MEN’S WEAR, for which $10.00 is enclosed. 


(] Please send me a copy of RIGGING AND FORMING 
MEN’S WEAR and enter or extend my subscription to 
DISPLAY WORLD for one year. for which $14.00 is en- 


closed, a cash saving of $1.00. (All foreign combination 
orders, except Canada, $1.00 additional.) 

NAME 

STREET 

cITy ZONE STATE 
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... the first truly dimensional 
do-it-yourself plastic wall paneling. 








EXCLUSIVE 








0, cf 
“Play CENTER OF amen 


NOW .. . dramatize your displays with 
spectacular Decro-Wall — a truly do-it-yourself 
medium! Never before has a material so captured 
the imagination of display men throughout the 
nation. 


WHY ... its richness of natural textured beauty 
fits any mode of display design . . . modern, tradi- 
tional, or early American. 





It's fire resistant — a superior insulation . . . so 
easy to clean — you'll use it over and over. 


Let Decro-Wall prove how you can turn window 
traffic into store traffic. 





Contact your local jobber or write to 


MAHARAM 


FABRIC CORPORATION 


NEW YORK: 130 West 46th Street 
CHICAGO: 115 So. Wabash (Wurlitzer Bidg.) 
LOS ANGELES: 1113 South Los Angeles St. 
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EATON GRASS MATS 


Leader in Quality and Sales 


More and more display men and display jobbers are buying 





more Eaton Velvety® Grass Mats every year. Here's why — 
Finest quality, best dollar value, most complete line of sizes 
and shapes to fit EVERY need, and largest stocks on hand at 
all times for immediate shipment. 


SEE YOUR DISPLAY JOBBER FOR THE BEST 


EATON BROTHERS CORP. 


HAMBURG, NEW YORK 


























Hore’s the Foliage They're Talking About! Le 
& OE 


Pure vinyl plastic — not coated — all colors are 

baked in. 

Exclusive new type of stem wrapping — plastic 
cohesive tape — water and dirt proof — not 
affected by hot or cold. 

i Completely washable (See illustration at right) 

M Beautifully sculptured — Translucent. 

i Heat and Sun Resistant — Odorless. 


Pictures cannot show ... words cannot 
describe the incredible life-like beauty of 
Kendra Foliage. Placed alongside the 
real thing, the average person would have 
difficulty telling them apart. Kendra foli- 
age is perfect for all commercial displays 
and interior decoration. Many varieties 
and sizes available. 

Write for illustrated brochure, price list. 


Kendra Foliage 
may be washed 
under a faucet — 


as shown at left 
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- PARIS AND NEW YORK 
AN OPEN LETTER TO ALL DISPLAY DIRECTORS 


OF GERMAINE MONTEIL ACCOUNTS 


December, 1955 
Dear Friends, 
We're NOT having a contest. (We don't believe in them! ) 


We're NOT sending you on a cruise around the world. (Although we'd 
love to - and to go along with you! ) 


And, we're NOT giving you a Cadillac. (Even though we'd enjoy a 
change from the subway rush with you! ) 


In spite of these shortcomings, we DO want to offer our most sincere 
wishes for the happiest Holiday season you've ever had, 


We want you to know that we're aware of your reputation of being 
} one of the country's top displaymen and also of the reputation 
your windows have for being artistic as well as outstanding 
in their ''selling'' merits, and that we DO appreciate being in them. 


) We hope you'll continue to keep us there whether it's in a bank of 
fashion windows, or a special window devoted entirely to our products - 
OR if it's just a bottle, a jar, or a box of ours and it's there because 
you think it's the right one. 


This is our way of saying ''Thank You" for your splendid cooperation 
and help, and of wishing you continued success and happiness in the 
new year ahead. 


Sincerely, 


are ied 


Harold C. Martins 
Display Director 

Germaine Monteil 
Paris - New York 


663 FIFTH AVENUE ° NEW YORK 22 ° ELDORADO 5-5110 
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Now every store can have the 


signs that sell 


system used by BIG STORES 
for more than 25 years... 


& & 
the ONLY 
rintasign :<* 
Sign Writer 








— 
WASH N WEAR 


Kiddie Slips 


‘ Pre-shi eat totter 
#8 Gacren bigng 


+ MO Wtning weetes 


#05 the tries 


300 









































Printasign produces store signs 6 times fas- 


ter than old-style hand-setting equipment. 


replaces bare pricing with informative 
SELLING SIGNS 


@ climinates inky fingers and soiled clothing. 
Anyone can run it 


pays for itself in increased sales...increases 
up to 34% in actual floor tests! 


Now, for the first time, the nationally used 
Printasign System is available to stores of ALL 
sizes. Write, call or wire collect for a Printasign 
Sign Expert to demonstrate the “telling and 
selling” techniques used by the country’s big- 
gest, most successful stores. No obligation. 


Printasign 


DIVISION OF REYNOLDS PEN COMPANY 
9830 San Fernando Road, Pacoima (Los Angeles) Calif. 
EMpire 9-5281 





IF YOU ARE OPENING A NEW STORE, OR 
REMODELLING YOUR PRESENT ONE, LET US 
HELP YOU SIGN" IT AT NO COST OR OBLIGATION. 
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custom processed 
at production prices 


SIZES AND THICKNESSES 


| he widest range ol standard S17 and thi knesses on the 
market. A huge saving for you. On special orders Upson can 
accomplish miracles. Good reason ba the display world 
looks to | pson as headquarters for all panel 

needs, Details? Mail COUPON, 


SPECIAL CUTTING 


Large emgage displays with extra eye-a peal at low, low 
cost. [his is what precision pre-« utting by | pson means 
to you. Panels, clean-edged, cut to exact size and shape you 


want. Upson’s 40 years’ experience assures highest quality. 


STRIATED 


Stunning l pson Striated Panels are outstanding; by 
themselves in quality and priced well below other 
materials! Proof? Just compare Upson Striated with all 
others! For extra dazzle. paint Striated with two-tone 
effect. A breeze to do. looks yreat. Send coupon, 


COATINGS AND COLORS 


Standard | pson Panels are ivory. Surtace takes paint beautifully. One coat 
oil. tempra or lacquer covers, On mass produe ed displays, lactory applied 
colors offer tremendous savings. Send color swatch, Upson 

will match it. Try Upson Cut-Out letters, too 














Prices for custom prow esses depend on quantity and effect wanted. TMG UPSON COMPANY | 
ti rile for quotations. Vail Coupon for REEL details. 971 Upson Point, Lockport, N y | 
Please send me FREE details on | 
(type of product) j 
e 
upson 4G qn Is fea : 
j | COMPANY 
| | ! 
| ADDRESS , 
| cry Tate | 
PROVEN QUALITY YOU CAN TRUST REISE FES LE IT LE IEC A a Te ; 
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for life-like 
ZEST and 
CPARKLE 
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A FORM Slip 
comes ~dress on 
pre formed HANG A FORM 

ready for use WEL LIS 





it's as 
simple 
as... 


Patent No. 2648468 and other patents pending 





HANG-A-FORM MANNEQUIN 
MODEL Ne. 1000 for Blouses @ Sweaters 


eltth setandard hanger heok 


OS GP MOT R: GOGR ec cc ccccccncececese 
Less then 12, $1.75 each $1.50 


. . eee ee ee ee ee TT TD 8 8 8 8 8 eee 


MODEL No. 1002 As shown with ewivel ! 


ichreme stand additional) 


BD OO BUR iis bacccedecesi $2.00 


Less then 12, $2.25 each 


see the newest 

economy display for 
Manufacturers Showrooms 
Or Retail Displays 









for a natural 
drape without 
pins 








HANG-A-FORM 
MANNEQUIN, MODEL No. 1005 


for Housecoats @ Dresses @ Bathrobes 
3 as shown with etandard hanger hook 
12 or more, each.......... 
Tie Less than 12, $2.75 each $2.50 
Th -§ === ‘FSS KSSH SSH SSSSSRSSSSereRersrrneres 
around MODEL No. 1006 
waist and 
your display 
is complete 








with ewivel “TT” stand fitting 


Oe OP Me OE. oc ce oe 00% 
Less than 12, $3.25 each $3.00 


and best of all... 


@ Requires no special draping skill 
@ Sets up within a matter of seconds 
@ Needs no pins 


e Heavy plastic hanger and full chrome plated metal 
parts assures a long life of service 


JOBBERS: All prices are list. Write for discounts. 


All Prices Net. F.O.B.. Factory 


225 West 34th Street, New York 1, N. Y., Lackawanna 4-5014 
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At last, the quality display aid that you've always wanted 
with limitless uses 


NOW. you can add new beauty,—-new glamour to 
INTERIOR and WINDOW 


with rich looking, low cost 


LOUVER 


DISPLAYS 





Panels, Screens and Doors 


unending adaptations. 


ment your creativity demands 


Finest materials and construction throughout guarantee sturdiness and long life! 


construction molded stiles 


the decorator designed item 
it’s the display item that meets every require 


Dowel 


with all angles coped for both appearance and strength 





No “see-through” at rail and louver meetings! Low cost, too. Check these prices 

PANEL STYLE No. 199/80 STYLE No. 199/96 STYLE No. 199/108 

WIDTH HEIGHT 6° 8” HEIGHT 8 HEIGHT 9 
8" $10.25 $12.70 $14.25 
9" 10.60 13.35 15.00 
1g” 11.75 14.70 16.50 
12" 12.70 16.00 18.00 
14” 14.00 17.35 19.50 
15” 14.60 18.00 20.25 
16” 15.60 19.35 21.75 
18” 16.50 20.70 23.20 





Packed 6 panels per carton 


All prices f. 0. b., 


N. 


When ordering specify style number and panel widths 


Panels delivered sanded, ready to use; can be painted, stained, 
lacquered, waxed — or used in their natural glowing hue. 


Create Luxury effects inexpensively with 





























CALIFORNIA 
REDWOOD 


LOUVER 
FOLDING 
SCREENS 


The ultimate in 
louvered screens with dou 
ble action hinges that af 
ford many new treatments 

many exciting eflects 
Complete with brass hard 
ware 


decor 








Screens are assembled, 
sanded, ready to use: can 
be painted, lacquered, 
waxed-—or used in thei 
natural glowing hue 
STYLE No. PANELS PANELSIZE TOTAL SIZI COS] 
199 /64/3 ; 14” x 64" 42” x64" $34.95 
199 /64/4 } 14” x 64” " x 64" 14.95 
199 /64/5 ) 14” x 64” 70” x 64” 94.95 
199 /80/3 14” x 80" 12” x 80" 39.95 
199 BO } } 14° x BO” 56" x BO” »4 95 
199 /80/5 ) 14” x 80" 70” x 80" $69.95 






JANUARY, 


Packed | to a carton 
When ordering specify 


1956 


Order These Display Aids Today—add new drama to your forthcoming displays! 
DISTRIBUTORSHIPS AVAILABLE 


All prices {. 0. b., 


atyle 


N. } 


number, 


Design 
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exciting new decors with 





CALIFORNIA 
REDWOOD 
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_ 3 . o (,ive your displays and 
5 ~~ —— interiof selting new 
— 
Pp 4 —_— = warmth and excitement 
Pn _— =, with decorator approved 
Pr — — door treatments. Get those 
—— — —) added touches of reality 
a ——4 —_ and dimension by utiliz 
~~ v4 — 1 ina othe amazing adapta 
= % — yr bility of these louvered 
= \ . . doors { omplete with 
¥ ~ : matching brass hardware 
Doors are sanded. ready Te) time can bye painted stained las 
quered, waxed—or used in their natural glowing hue 
STYLE No PANELS DOOK SIZI COs] 
99 / 24/82 2 24° x BO” $29.95 
99 / 30/82 2 0” x BO” $2.95 
99/32/82 2 2° x BO” t4.95 
99/46/82 2 Hy xhO™ $9.95 
99 /30/BA } 0” x #0” 19.95 
99 /32/BA } 22° x hO” 14.95 
YY (46 / BA } Hx hO” Va 


i} a carion 


When ordering specify 


NEW YORK LUMBER CO, Inc. 


All prices f. 0. b., N.Y 


atvie nurmbe j 


IN PRINCIPAL CITIES 
6279 West 51 Street 

New York,N.Y. 

Circle 5-5885 


























UW), are pleased and grateful for the 
wonderful rec eplion thal you given lo 


sé 9? 
our new Pe improved _ OO 


() ra, boat 4, i 
ur newesl arriva e [elit has been 
blushing with pride fon ause # was so 
= red eivec ° 


/ 
LP wish you aul yours a most pros- 
perous a successful 1956. 


aah... OF AMERICA INCORPORATED 


| EAST 53rd STREET, THE STORK CLUB BUILDING ° Mew YORK 22, WY. 
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WORLD 


Ideas for unique 


displays just pop 
from the Weldwood 


‘atalog... 


438 display construction items are described 
and illustrated in this new Weldwood 


48-page indexed reference manual 


Here is the Weldwood display “idea book’! It’s a beauti- 
fully printed catalog that gives detailed information on 
hundreds of Weldwood display materials and supplies 
many of which are new, unique and give startlingly novel 
effects. 

You will find plastic, wood-and-metal, paper-and-wood 
and other laminates that afford endless opportunity for 
unusual designs at low cost. Shown also are rare woods of 
breathtaking beauty, specialties with striking textures. 
Catalog also describes more than a dozen different kinds 
of standard and special hardboards. 

Learn how you can apply Weldwood products to enhance 
the appearance and cut the cost of traveling displays. 
Simply fill out and mail the coupon below 


Weldwood’ 


PRODUCTS FOR DISPLAYS 
Made by 
United States Plywood Corporation 
Weldwood-—The Best Known Name in Plywood 


JANUARY, 


1956 








| 





—=— FREE Sample 





NOVOPLY® a 
unique wood-plastic 
laminated panel with 
gleaming mosaic tex 


tured surface 


LOW-COST 
wooos 
Africa, the Philippines, 
distinc 


Japan; offer 


tive beauty at low cost 


HARD.- 


from Europe, 








WELDTEX*® 


plywood with 


striated 

novel 
fexture creates un 
usual shadow and 


highlight effects 


TEKWOOD? — a 3-ply 
material with a hard 
wood core; bends and 
works easily; light in 


weight, low in cost 


FREE Cataiog—Send Coupon Today! 


SURFWOOD? low 
cost decorative panel 
Grain in etched-out 
relief produces avy 


thentic rustic effect 


ARMORPLY® ply 


wood-metal 


laminate 
combines rigidity of 
plywood with 


tough 


ness of metal 


UNITED STATES PLYWOOD CORPORATION 
Weldwood Building, 55 West 44th Street, New York 36, N. Y 


NAME 


COMPANY 


ADORESS 
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REETINGS 


WITH EVERY GOOD WISH 
FOR YOUR HAPPINESS THIS HOLIDAY SEASON 


AND THROUGHOUT THE NEW YEAR 


OUR THIRTY-SIXTH YEAR SERVING DISPLAY 


| tre L.J. CHARROT COMPANY, INC. 
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. Designers x Mamufacliiners— ARTIFICIAL FLOWERS 
ee aT. DISPLAY DECORATIONS 
NEW YORK 18, N.Y. ART DISPLAY STUDIOS 
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‘I’m the copywriter — and I give up!” 


Seems the folks at Store Kraft --— after 33 years! -- are finally 
ready to announce a really hot new deal called the SK Pageant 
So they say, "Here it is -—— the flexible display system in one 


unit. All you have to do is tell ‘em all about it in a page ad 
in DISPLAY WORLD." 


All I have to do! Ha! Tell you what...You send for this free 

book of theirs. It's got the whole SK Pageant picture-—story 

It's fascinating and fast-moving. (Believe me, I know...I've 

read it four times today!) And if you —- the retailer -— can show 
me how to boil the story down to fit an ad twice this size -—- 
Mister, I'll happily eat my words -—— and chew up this pencil, too 





It's going on 9 p.m. and I need a cup of coffee. Just hope 
Store Kraft prints this. If they don't, I give up! 


The next step's yours: This coupon on your letterhead brings you 
the book -— and the book's a stopper! 













gt RE BR aD 
, M The STORE KRAFT 
¢ Hl MANUFACTURING CO. 
,-* 4 216 N Main St 
be P| Beatrice, Nebraska ee 
F ge | . 1 Yes, lam interested in one unit flexible display. lease 4 
_ K 4 S40 ( Vt thde 4 send me your new free book on the all-new SK Pageant x 
at a 
& 
& Name a 
s (Please attach to your letterhead 4 
CEPR RPOLE TS Pee. oe’ 
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DU PONT EXHIBIT, WILMINGTON, DELAWARE, SEPTEMBER, 1952 
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DISPLAY WORLD 








SO MANY 
JOBS 
SO WELL! 


INTRODUCTORY KIT 


$995 


SOLD WITH A MONEY BACK GUARANTEE 














en alters inc. 


156 7th AVENUE, NEW YORK 11, N.Y. 
Algonquin 5-2308 





* TRADE MARK OF THE CELASTIC 
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ditors Comment 









As those of you who read this page know, a pet irritation of 
mine has always been the fact that so many men's wear windows are put 
in without the apparel being prepared properly for display or put on 
the forms or mannequins so that the merchandise doesn't look its best. 
Where this is the result of a "don't care" attitude, nothing much can 
be done to correct it. But where it has been caused by a lack of 
Knowledge of the proper technique of preparing men's wear for display 
it can be cured. 





The answer, I believe, is our book which I mentioned briefly 
last month as being in preparation, without going into detail as to 
what particular part of display it covers. This book is titled "Rigging 
and Forming Men's Wear for Display," and is by Lloyd Buzan, an expert 
on the subject who has had more years of practical experience in men's 
wear display than he probably would like to admit. I feel that this is 
a real contribution to display, and one that has been badly needed for 
a long time. 


The whole book was carefully planned so that it shows the step- 
by-step stages in preparing every Kind of men's apparel for the window, 
and placing it on fixtures or forms where that type of display is indi- 
cated. Since the book is designed as a working text rather than for 
casual reading, it is plastic bound so that it opens out flat for easy 
reference. More than 500 photographs are included, showing exactly how 
to proceed from one step to another, and I venture to say that even an 
untrained person who follows the instructions will, with practice, 
never have cause to feel that his men's wear displays aren't showing 
the merchandise to the best possible advantage. 


The book is described fully elsewhere in this issue. It will be 
ready for release on February l... 


Since I spoke at a dinner meeting of the Canton, Ohio, Display 
Guild last summer I have been having quite a bit of correspondence with 
Mrs. Jane Hushea, whose husband owns the Ohio Optical Company in that 
city. It is unusual, of course, to find any optical company even in- 
terested in display, let alone doing a good job of it, and it is down- 
right unique to find a one-woman campaign being waged to point out the 
value of display to a group of national advertisers. Yet this is what 
Mrs. Hushea is doing, and doing very well indeed. 


Formerly a newspaper woman, Mrs. Hushea early became interested in 
display and determined that the windows of Ohio Optical would do a 
merchandising job as well as showing optical goods. She has succeeded 
very well. But even more important, she began a display publicity 
campaign directed at the big manufacturers in the optical industry, 
including furnishing display ideas which a number of them have since 
adopted. She realized that the industry knew little or nothing of 
display and that much of the material furnished was a waste of money 
-- a situation found in quite a number of parallel cases. So her cor- 
respondence with these firms has been replete with suggestions and 
typical examples based on her own experience. I have seen glowing 
letters she has received from many of the (Please turn to page 82) 





Ben Walters presents an exciting 


—new medium ea t-).Glas*® 


REG. U.S. PAT. OFF. 


Destined to play a major role in display design 





“SCULPT-O-GLAS PLASTIC” is a ther effects can he applied overt SCULPT.O 
moplastic which is available in Crystal oa GLAS” units by dipping the beads into 
(lear or jewel-like transparent co.ors (Pink, “SCULPT-O-GLAS SOFTENER” and ap 
Blue, Yellow, Red, Green and Amber). It is plying over surface They become adhesiv. 
sold by the sheet or yard and can be worked and maleable and can also be molded over 
very much like “Celastic” or papier mache ‘imple wire armatures or molded as one 
Objects of art, statues, masks, floral pieces does clay or plastilen When dipped in 
made of “SCULPT-O-GLAS” are Crystal ‘SCULPT-O-GLAS SOFTENER” the beads 
Clear, or transparent in color *“SCULPT take on a sparkling brilliance Where 


-GLAS” can be illuminated, needs no 


color 1s desired. they CAN he dipped ofr 
finishing, is weatherproof, shatterproof and 


sprayed with transparent colored lacquers 


dries in 10 minutes It is most economical as with “SCULPT-O-GLAS” unit 


and easy to use. Simply dip the “SCULP' 

O-GLAS PLASTIC” into the “SCULPT-O 
GLAS SOFTENER” for one second and 
“SCULPT-O-GLAS” becomes activated It 


“SCULPT-O-GLAS WEBBING” Is a 
liquid plastic which not only is used for 
imparting greater strength to “SCULPT-O 





is then adhesive and maleable and can be ‘ | eae Soe, ete ae ee 
deened. shaped or cast : sf ceramic finishes over plaster, artificial flow 
ers, cloth and “Celastr Vlastic butterflies 
PROCEDURE: To work over Chicken —5 ft. clown sculptured in leaves, blossom petals, etc. can be fashioned 
Wire or “SCULPT-O-GLAS LACE WIRE’ “Sculpt-O-Glas Lace Wire” and by bending outlines of wire and dipping 
armatures, tear “SCULPT-O-GLAS PLAS finished with “Sculpt-O-Plastic — into “SCULPT-O-GLAS WEBBING’ which 
TIC” in small pieces, then dip into will web across the outline Interesting 
“SCULPT-O-GLAS SOFTENER” tor only or copies, use only male molds (“SCULP'1 effects can also be accomplished by webbing 
one second and apply over armature. Only OLLAR” doce ant watk well with tamek \CULPT-O-GLAS LACE WIRE” in flat or 
a single covering is necessary lf additional! molds.) Brush or wipe on “S¢ LT PTO sculptured shape (ior Crvstal Clear effects 


strength 18 required, a thin coating Ot GLAS PAR ING AG] N - ones entire ho met eee one al mp 7 
~ a ULPY ()-(,LAS W hE BBING’ Cali he 


humid day 
surface, then apply tinfoil over treated mold 


brushed on When object is completely covered with tin “SCULPT-O-GLAS” | also ideal tor 

NOTE: For armatures we suggest you foil. brush a coating ol parting agerit ove! — making of applique It can ; cut 
use “SCULPT-O-GLAS LACK WIRE” 1n the tinfoil. The mold is now prepared to wi ; | C1 r trv me sry if or om 
stead of ordinary chicken wire. Not only is ™ake a “5st ULPT-O-GLAS” casting. Dip ‘eaeny unaer — rege one, = Over 
he LACE WIRE fine in texture, but it 1s small swatches of “SCULPT-O-GLA ESAT, WOOS, peneter ay a eo 
. a i i aa be chanel nasil male ot PLASTIC” into Softener tor one second es - ; — — | a bs 
female molds with ease When covered and apply over entire surtace. One or two hn | e : i > : : Za i 
with “SCULPT-O-GLAS”, the lace arma layers 18 enough for great strength, brush wes vi . > a tet ‘ veignt abe ti _"y 
ture becomes almost invisible. It does not 4 coating of “SC\ pac oligo — : ap rapelicys oe "4 his rn | lable 
cut or tear the hands as chicken wire does RING” over the “SCULPT-O-GLAS 7“ — = 4 acking 7 : Race ~ ‘ 
Neither does it have its characterists then remove from mold when thoroughly Cy Ve ew Se WIS Wie 
coarseness “SCULPT-O-GLAS” has a dry ‘SCULPT.O-GLA oan fea cantina 
beautiful texture To make jewel-like effects with "SCULPT vith “Celastic’ as a finish and tor unusual 


To make “SCULPT-O-GLAS” castings O-GLAS BEADS”: Dazzling jewel-like combination 


An introductory kit is avail- 
ee ee 


alters industries, It contains enough material 


Te ae a to make several large units. Write for 


156 7th AVENUE, NEW YORK CITY 11 prices elit: Mmitita-hile # 
Algonquin 5-2308 
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Top Award In Sixth Annual 


Other plaques won by 


The Bon 


VMeLaren. 


Germany 


OP honor m DISPLAY WORLD 
tx ixtl annual International WDiusplay 

( ontest held during 19 and con 
cluding on December |, have been awarded 


to karle W Pratt, display director oft 
trou bias hberg Youngstown, Ohio 1 hie 
award consist ot a beautitul gold plaque, 
and represents the sweepstakes prize. Pratt, 


who tied tor second place im the 1954 con 
test yon gold medal im eight classifica 
tion iivel medal i) i> and bronze 
medal im thre division bat a total oft 
9 point 

lhe next award, also a pold plaque win 
to Heinz Richter, display director otf the 
branktort store ol thy Kauthot organiza 
tion in Germany, who compiled a total ot 
i) pom with exreht gold medal three si! 
vel indi three bronze 

\ silver plaque is bemg presented to 
Harold McLaren, display director ot [hv 
Hon March Seattle te his total of 2/7 
paint obtamed by vinning three gold 
medals, six of silver, and six bronze an 


impressive accomplishment mi 6View (1 thy 


24 


Marche. 


... Entries total 3.648 for new record . . .Contest to be repeated during 1956 


Kaufhof. 
Musolf. 


k ichter. 
Seattle: J. 


Heinz 


lact that thre tore window: have been 


undergoing remodeling during thie 
Current yeat 


Musolt 


Meerman, 


Next in line is | who heads dis 


play tor Cramer & essen, Get 


many who won five gold medals, three 
ilver, and tour bronze tor a total of 25 
point He will receive a bronze plaque 
Others who did especially well in. the 
contest mecluded Waldemar Werner, Kaut 
hot-Hohestrasse, Cologne, with 24 points: 
| Howard Schneider, The Crescent, Spo 
kane, with 20; George W. Browne, Publi 
Service Electric & Gas Company, Newark, 


—On this and the following three pages are 
shown 20 of the prize winners in various classi- 
.. Upper left, by Tom Comerford, 
Lit Brothers, Philadelphia, first prize, classifica- 
tion No. 90 . Upper right, by A. Van 
Hollander, Gimbels, Philadelphia, third prize, 
No. 77 Lower left, by Harold McLaren, 
The Bon Marche, Seattle, third prize, No. 7 
.. . Lower right, by J. Howard Schneider, The 
Crescent, Spokane, third, No. 30— 


fications 


hrankfort. Germany: 


(_ramer 


Harold 


& Meerman. Essen. 


with 1% Han Simons, Kauthot, Muni hn. 
with 18: Tom Comerford, Lit Brothers. 
Philadelphia, with 17, and Hans Mansfeld, 


Kauthot. 
1 hie number a1 
1955'« 


with 15 


entries 


Hagen, 


received during 


contest exceeded any in previous 


years, with a total of 3.648. and came from 


all parts of} the world as indicated in the 


detailed report which follows. It is interest 


ing to note that of the 280 medals presented 
S6-——or approximately 31 per cent were 
won by toreigners: of this number, 71 went 
to German displaymen slightly more than 
25 per cent of the total 


lL hie judging committee was composed Ot 
(,corge Westerman. display director tor Ohio 
Edison \kron. 


classihcation 


(ompany who disqualihed 


himself on all involving en 
direction 


pres ident of the 


tries trom the men under his 


(,eorge Hermanson. tormet! 


(hicago Display Club and who has been 
in display tor more than 50 years, and 
eS Kash, editor, DISPLAY WORLD 
lwo days were required tor the judging 


lhe. contest will be continued tor tts 


DISPLAY WORLD 








Contest Won By Earle W. Pratt 


seventh consecutive year in 1956. ‘The only Gimbels, Philadelphia; second, J. Musolt No. Il, handbags, umbrellas: First, Har 


change is in the dates \s betore, it will (ramer & Meerman, I.ssen, Germany: third Melaren econd, Hans Mansteld. Kaufhof 

begin on January | of the new year, but Heinz Richter, Kauthof, Frankfort, Germany Hagen, Germany; third, Waldemar Wernet 

instead of concluding on Wecember 1 as No. 6, bridal display First, Waldemar No. 12, women’s gloves. accessori Hirst 

in the past it will be ended on December Werner, Kauthot-Hohestrasse, Cologne, Get Heinz Richter econd, Sidney Ring. Sak 

3] This will enable many displaymen to many; second, Guy Malloy, Neiman-Marcu hiith Avenue, New York City: third. Han 

ubmit entries of their Christmas displays Dallas; third, Frederick A. Bower, Barker Mansteld 

which in a number of cases was not possible srothers, Los Angeles No. 15, jewelry: First and third. |. Musolf 

with the earlier closing date No. 7, lingert hirst, Waldemar Wernet econd, tan ittard, Kaufhof. Darmstadt 
lhe following are the result in the vari second, Louis Villela, I \itman & Co Nev {(,crmany 

ous classifications York City; third, Harold Mclaren No. 14, handkerchiefs. blous | a : 
No. 1, women’s evening wear: First, Hans No. 8, millinery: kirst, Carl Jame e econd Han Mansfeld third . ' 

Simons, Kauthot, Munich, Germany; se ond, Clement Bradley, Carson Pirie Scott & smith V“ Robinser , 

on l. Russell ¢ Kehrt. lenny s. Cincinnati ( o., hicago: third, kdward von Caste Iberg \ngel ( ali 

third, Harold MelLaren The Bon Marche Bloomingdale's, New York City NO. | corset ureical garment irs 

Seattle. Wash No. 9 women lootweat hirst Paul Ted Le Gilmore Oak Park. econd 
No. 2. women dresse First. H. Nielsen Moeckli, \listerhaus Hamburg (,ermany Waldemar Werner: third. Harold lel_ae, 

(,;reatermans, Bulwayo, Southern Rhodesia second, Ikilmer ©. Diehl, Sommer & Kaut No. 16, women's bathing if iy bias 

onond Thain Mallon Neiman-Marcus mann, San Francisco: third, John H. Tummi Erhardt. Jelmoli. Zurict peeatoud : 

Dallas: third, Carl Jame Mandel Brothers nello, Stewart & Co... Baltimore ma Hiarold Viclaren third arte 

Chicago, Ill No. 10, womens hosiery: First, Waldemar Pratt bron Hirshberg. Younes Oj ‘ 
No. 3, womens sportswear: First, Waltet Wernet second lom (omertord Lit No. 17. ensmeti: perfume aii Pieas 

Krvysto. jordan Marsh. Beston: second, Reed Brothers Philadelphia third, Harold Mi bonviale sitit VM aisor belay (yy 

Schlademan, L he hair Store, { hicago Laren Cal econd, tiarola Mel ares ‘ rd. ¢ at 

third. Wilhelm Karth. Kauthot ( cologne loisplay fircl lohannesbure it] , 

{,ermany reas —Upper left. by j. Howard Schneider. second. OO. TR. dren all are| irst an ' rij : 
No. 4, womens coats ui First, W liam No. 25... Upper right, by A. Van Hollander bias me econd, Paul ‘ 

Blackburn, Buliock’s-Wilshire, Los Angele: first prize, No. 5... Lower left, by Luke © laylor, New York Cit 

second, Ralph Gollahon, Shillito's, Cinei Maletich, Gimbels, New York City, first prize NO, TY ikdrens lootwear: | ili 

nati: third, Joe Brock, Ivers, Los Angeles No. 91... Lower right, by Harold McLaren temberg, Pilen Boston econd. Adria 
No. 5, furs; First, A. Van Hollander second prize, No. |6— [Please turn to next page] 
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Upper left, by Waldemar Werner, Kauthot-Hohestrasse, Cologne (first, center, J. Musolf, Cramer & Meerman, Essen (second, No. 22) . . . Lower 
No 6) Upper right, by Hans Simons, Kaufhof, Munich (first, No. |)... left, Earle W. Pratt, Strouss-Hirshberg, Youngstown, Ohio (first, No. 31) 
Left center, by Hans Mansfeld, Kaufhof, Hagen (first, No. 14)... Right ... Lower right, Thelma Malloy, Neiman-Marcus, Dallas (second, No. 6)— 
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| Al ts eh seit 


¥ 
«a eh tans ater that toro 
thw * wore onwt otnee 
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—Upper left, Hans Ri 
, ichter, Kauthot, Frankfort 
right, Hans Simons (first, No. 44) * (second, No. 55) ... Upper (first, No. 5) . Lower lett, by Arth 
A enter left. by A. Van Hollander. (third Ne 89) : y rthur R. Gault. Halle Brothers. Cleveland 
. — ow ’ 
ywer right, by Alexander Kaufman Company for El Al 


. . : . 
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Manhattan Display In Holiday Mood 


By CLARA BALDWIN 


EW YORK CITY is off to a sparkling influence of the Orient.” The floor was strewn lwo white carousel horses galloped away 

ocial season m a gay holiday whirl with bits of charcoal and the back wall wa with a mannequin in a window setting at 

and Manhattan display ht the testive painted in blacl thu intensifying the vivid Henri Bendel, where Jack Cobb is display di 

mood oth settings and tashions combine hues of the giant lantern globes. hight mann rector Mr. Cobb hung red curtains as the 
im glitter and elewance to turn local store win quins wore silvery gowns suggesting the Ori background for his fantasy in white: “Socially 
dows mto a lavish pageant ental influence in both style and in rich ma its a white winter.” The floor was checked 
luke Maletich, display director for Gim terials many m metallic brocades Three wm large squares of gold and white. The floor 
bels, used Japanese paper lanterns in brilliant of the mannequins wore or carried fur cap mannequins bouffant, strapless gown of 
color yellow, orange, red, green, purple stoles course was white and a white stole swung 
and vivid hylan with long matching silk In the smaller windows, Mr Maletich used loosely from her arms \s notes of color 
tassel to create an Oriental atmosphere ti a proportionately smaller lanterns, but of the contrast, Mr Cobb arranged a blue hag Iti 
eries of displays [he title for the series was same bright hues and with silken tassels to her hand, and she wore a choker of blue bead: 
Wevastating Wazzie the many splendored enhance other COrental inspired merchandise (On the saddle of the riderless horse were a 


pair of white sandals, a pair of long white 
kid gloves, and a bottle of perfume (On the 
floor nearby lay a white fur muff, a pair of 
white satin slippers, some strands of pearls 
two small bottles of perfume, and two evening 
bags im blue 

Over at Bloomingdale, kdward von Castel 
berg, display director, presented an enchanted 
series of dream-like display settings for 
Christmas lounge wear. The caption read 
“Her Christmas jewels, our moonstone and 
dawn coral — exquisite exclusives!” ram 
ing for the series was silver with flecks of 
gold and white. Gnulded foliage, highlighted 
with white holly leaves and tiny winking 
lhehts, was fastened as garlands around the 
tops and sides of the framing Pure white 
fine-grained sand was piled like snow drifts 
along the bottom frame agaitist the glass 
lwo gift wrapped packages, m silver paper 
tied with coral and silver ribbons, lay or 
the ledge heside the COpy bannet [he walls 
of the window were tinted in a deep coral 


In one window the floor was painted wit! 


—Upper left, by Luke Maletich, Gimbels 

Upper right, by Jack Cobb, Henri Bendel's . . . 
At the left, by Edward von Castelberg, Bloom- 
ingdale's . . . (All photographs by courtesy 
of Virginia Roehl Studio, New York City)— 
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a simulated tile in coral and white, and 
strewn —except for a small space in th 
front center of the area with more of th 
fine white sand (utouts of bare branched, 
lim white birches threw  multi-shadows 
waist the walls and turned the window into 
i phantom forest a wondertul winter won 
derland. A mannequin wearing a gray faill 
robe with gray tur on the short sleev sat 
ina coral pink sleigh with gold runners. Coral 
colored ball fringe trimmed the top of thy 
sleigh The mannequin wore pearl bead 


ind pale blue moonstone earrings and bracelet 


\ second mannequin, standing nearby among 


wore a coral satin robe with narrov 


the trees, 
trimming of brown fur, coral satin slippers, 
and a coral ribbon tied in a bow at the top 
of her head 

(ither windows of the seri used giant 
sized seashells and Arabian and = lgyptiar 


ty Cahiopie ~ and couche . 


\t Saks-Pkifth Avenue, 
tor of display, suggested fabulous city building 


Sidney King. dire 
resembling 
{ old 
mito 
the 


cubes 


with geometric structural forme 


scattoldings for golden skyscrapers 


was ftormed 
At a distance, 

built of 

were merely 


As foil for 


Dpapet covered cardboard 
these props as pictured 
to 


cubes 


seemed he 
up, the 


folds and angles 


structures tiny 


( lose indicated 


hyy one of thes 


—Upper left, by Sidney Ring, Saks-Fifth Ave 


nue Upper center and right, by Gene 
Moore, Bonwit Teller Below, by Paul 
Vogler, Lord & Taylor— 

gold props and to poimt up a legend reading 
‘'S. Fk. A.’s beautiful breath of fu Persiat 
hire brilhant news from our coat collection 
hfth floor,” Mr. King used a lone mannequin 
wearing a red coat with red Persian lamb 
collar and cufts Hier accessori vere black 
pumps, a black velvet hat, and a black sued 
bag and gloves. A black suede bag and glov: 
were arranged on the vindow ledge it! ’ 
red scart and a gold cigarette case lhe bach 
vall and sick drapes were of gray-green, the 
window framing and carpet in a “neutra 
heim 

Mannequins at Bonwit Teller, where Gen 
Moore is display director, set off via his wu 
dows on globe-trotting tous in) iM . 
W ragge \ ordly Cruise Clothes. \gam t 
umple settings of blue-gray walls tinted with 
blue light and floors covered with brown 
papel chips, Mr. Moore at ranged manhnequilh 
wearing Wragge’'s apparel with a representa 
tive from some foreign land along the way 
or air or ship captains en route 

For the window pictured, a porter or bell 
hop assisted the traveler by carrying hes 





heht tan traveling case and trying to protect 
her with a red umbrella. The mannequin wor 
i pri tec blouse it} i rec ti; match tiv vith) 
brella bles kirt was beige, a vere het 
baw and shwe he carried white gloves m 
he styl nicl vor recat hy mnber bead 
around cl ech an porte re L peal lf 
irtnetl i trouset i Vrite acket and i 
cr pt ted carl ound about h head 
anotiiet erie of «adi play il Bon iT 
iz ley Vii Vie mre turned tool nspiratiol ti 
t hye { ried ram Lise \ Cl stl like toed e| 
ot wide ite eamle papel hearing i cle sigti 
pall ted by ‘\ (luck for one of tir olay -) 
the ( omedie brancatise 19 repertoire is tl 
background tor each display 
be eye ¢otie ' readineg i | i] Ci) 
lectior lor tive ‘reat mietit vioowt ly Netti 
kosensts {,reat meh at «so the broadwa 
an itr ti thy ( omedcdts I rancaise trv 
desig i ie ls BMourgeot (,entilhommn 
hy Moher (on the fthoor vhuich i prin 
kied with white papel chip i t progratti 
ror tiv ( omed lh rancais ivinig of top i 
econd porowram opened to <a irtich about 
Moher lhe single mannequin wore a gow! 
or pint shlippe f atin vite wlove ilver bro 
cade lipper and rhimestom chp ie’ Cal 
|/’lea e turn to paue i] 
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isple ays C), : eview 


A PORTFOLIO OF SELECTED DISPLAYS OF 1955 


|_ast ear tor the first time DISPLAY WORLD) introduced a 


Decial ection pyites Ohh lanuary issue a collection otf display 
elected by a number of leading display people in this country 
is their tavorites tor the preceding 12 mont! together with thet 
CASO lor choositg then 
lhe response a © tavorable and sustamed that Display 
Kev now an annual teature Accordingly, in the next 
. page ou il find illustrated / di play vhich were hand 
cked tor om reason or another by the men and Vomet VN 
Created then lor thew elling power, their color chem 
grits ' mpliy tor ft atistaction the ipphied | an outlet 
reat e talent 
iL displa technique eet J these photograp! trie 
smut Wor unior te tateline and the merchandise 3 equal 
irieq | hye entire ection 1 a aluabie oures Ol dea and 
doubt be reterred to trequently during the coming mont 
David Dunay 
Rich's ine 
Atianta 
Poy eer fun and effective fantasy, Easter offers much scop 
andl latitude \ll the little girls were made up as wood-sprites, and 
the unexpected juxtaposition of trothy young elegance and colortul 
mossy woodland was delighttul Lynwood Walsh, in charge ot the 
lashion windo had this paricular little pixie fishing tor he 
n reflectiol aie exceeded ii] expectation 
Tony Markus 
The White House 
San Francisco 
ihis window was one of six as our contribu‘ion to California 
Wine Week ach depicted a wine cellar of one of the major 
winner bach winery teature a specific vintage W ente 
known for it vhite wine Louris Martini for its red, Korbel for 
! par} line champagne et Wi tied it} qu} ready tO-Wweal 
vil those particulat color While these dy plays were more ort 
the mstitutional type ve were pleasantly surpri ed to find that 
they proved highly successtul im selling merchandise We used a 
natural brick to torm the openings of the cellars \uthentr 
antiqued Vitie keg and barrel Wore used ads Props, anc natural 
pray and vine made the window more realists You will not 


that WW é mtroduced a dusty cobweb efttect about thie haoott le 
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Hugh McWilliams, 
Frost Brothers, 
San Antonio 


I have chosen this display seen at the bottom 
of the preceding page from a series of 16 windows 
because of their simplicity, originality, custome 
response, and low cost. The screens and trames 
were decorated with real bread, pretzels, red 
peppers almost anything pertaining to the 
gourmet The card copy read ‘“(,ourmet 
Fashions Highly Seasoned Fashion (,00d 


Taste 


John R. Foley, 
Macys, 
New York City 


My favorite display for 1955 I choose this 
from a series of windows showing the General 
Electric colored kitchens, each window devoted 
to a different color and and used to open Macys 
new housewares basement jutside otf our 
Christmas windows we have never had anything 
to equal these windows as traffic stoppers 

Fach was built around the idea of using black 
and white, plus the color of the kitchen appli 
ances plus one strong color tor shock intet 
est. They were so successful that we kept them 
in for a period of longer than a month and they 
continued to draw heavy traffic until they were 
dismantled. | think they not only aroused 
greater customer interest and resulting sales, but 
made a lot of women in New York terribly 
unhappy 


Emile Aline, 
Maison Blanche, 
New Orleans 


We selected this window as the one we liked 
during the year, not for its beauty or selling 
angle, but because of the attention it attracted 
It was timely. Iveryone was talking about the 
Marine who had won $64,000 We actually had 
64,000 $1 bills piled up and scattered about the 
floor. Four armed guards stood outside the 
window 24 hours a day. Many of the people 
wouldnt believe the money was real. The most 
fun of all was installing the window and being 
able to throw thousands of dollars up in the 
air and let it fall all about you! It was an 
occasion a person dreams about wanting to do, 
and so our display people had this dream come 
true 


Randy Irwin, 
Sears, Roebuck & Co. 


Baltimore 


I liked this display because of its simple, yet 


touching, atmosphere. It was a modified Nativity 


scene in tront ot which w:; a kneeling urchin 
in tattered, torn dress and si vho had lain 
her ragged doll in the now Loy ped to pray 


As a matter of tact nis Ss A repetition of the 


’ 
same display which \ imstalled in 1952. We 


received hundreds« () : <i? wu te re pe at if 
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Russell C. Kehr Richard Ernesti. 
Miller & Paine. 
Lincoln, Neb. 
elementary as a unit, this window when com 
school-time displays — turned out to be a 
advantage of three dimen 
other media 


\lIthough quite 


Cincinnati 
whicl if 
seven other 


because ot th dramati« Way 1 


\bbott. and Molls 


bined with 
Display s 


merchandiser 
advantage overt 


[ liked this display 
us great 


(eil (Chapman 
setting \ 


netting 


yood visual 
most 


buffet was arranged 
prinkled with silvet sions and color Rive 
the complete 


the whol 


lashions by tdward 
lhanksgiving dinnet 
tablecloth, overiaid with 


chandelier Cast a cott 
used to emphasize 


ritowee a 


Varn im a 


on a satin 
flittes \ beautiful 
etting \ dark blue background 


glow ove! 


(Ti play 


t vgene wy Turner 


George Muse Clothing Company 
Sam Nuckolls, 


Atianta 
the custom-made ss hay A tin 6 a Se Combeny. 
reaction of the Atlanta 

display tor 1955, not because ot spectacular 
but because this 
which were line 
and were first 
48 hours atter the 
via bonded trans 


$500 range, and 


e buver trom 
ith an armtul of material and a 


wile het that thie 
f cotie qo?! a 


window 
for-line copies 
shown anywhere 


normal 


and quite natut fhis is my tavorite 


other gimmick 5. 


cre SSCs 


department 
vindow display and its a 

mn horrot 
re without glamour 


completely lacking 


dramatics of 
leatured evening 


original Macy 


i 
displayman 1 to throw up) i hand 
im Ota state 
SCTICS ) 
collection 


Atlanta less than 
in New York Cuty 


tnaterials 
and vert, difficult al ‘) they AtTe 
ti borm mixture 


reilerewmuce 


‘} hecayu 
and trom thie 
premicre it) 


counterparts 
priced im 


|. ima 


manimnate 


ini the usta 


patter wit 
selected this display hecause at a tashion 
the more tf thei 
the S250) to 


little planning 


arrival « 


cean plane 
to sav were 


lL heretore | nave 

tact that with a 

of merchandise can be presente 
needless 


’ 


lhe, Were 


irrangement 
think at tllustrate thie 
hiheult and unconventional tytn 

one ot a 


itiractively and wit! 


| 


excellent sales Aappcal 
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Ted Solomon, 
A. Harris & Co.. 
Dallas 


[here isnt much to say about this display, tor it talks for 
itself. | tried to base it on the style that Elliott Spring, the 
owner of Spring Mills, writes his ads, which are risque. We had a 


week ot tremendous 


selling im our bed and line 


n department, and 


thie display Won second nrize Pram thre Spring Mills display 
department 
Don E. Springer, 
Levy's, 
Jacksonville, Fla 
[his Wa’ elected tor the following good point | hie ett 
arrangement coir rendition ete CATi emimated trom th 
simplicity of the apparel! itselt No elements ot distraction ere 
allowed to intertere it the handsome dresse and coordinate 
This was one ol a series, each handled quite but eftectivel 
and timed to appear tor a ta 
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Sal Gallegos, 
Walker-Scott Company, 
San Diego 


()} all tive ci play tT} nt ‘ f '¢ 
months my tavorite va thie hirtl 
window i} 1s Wa Corie (il i erie 
sO moved aql Diegan that ce rece 
iy thie tore and Vir ( vs ree 
manager) im particular of cle | 
( hristmas story 
Marold McLaren 
The Bon Marche 
Seattle 

{ j ‘ “4 
’ 7 as It) P 
hye i til | f lied 
| ‘ ’ ' 

j i rT ! 
i ‘ tart ‘ , * , 
! } rie ! traf? i 





A 
_— 


Fred Wassol! 
Walker s. 


Wichita 

hy | a ai play NIC ve mstalled tor 
National Letter Writing Weel It caused 
quite a great deal of amusement, and we 
think it one of our hest tor 195: | he 
logan wa ‘Mail that letter today and we 
ad the Victorian-looking maid running 
aiter the postman while her mistre looks 
ut of a window to make ir he take 


are «jt tive errand 


A. Van Hollander 
Gimbels. 
Philadelphia 


uring 19 Nt did many interesting 


display but | think the one that provided 


thie most challenges Nia Aa promotion we 
presented titled “The best thing in tite 
ire im (Cimbe!l comprising 27 vindows 
as well as imterior setup lhe problem was 
to project the theory that lite in a changing 
America lean toward casual mode of liv 
ing, cookmeg, entertaining a trend toward 
idoor activiti do-it-yourselt home bie 
provement} and CASV-tO-Carfe- lot clothes 
and horn lurnishing Included were 


rashion bet thi whole larity and all kinds 


ricattie need 


ihe challenge came mm tying the vhole 
thing towethert visually We at iwned A 
labric imprinted with colortul cartoon he 
ure ugevesting all thie “changing lite 
aspect 1 hy W if used im one bank of 
mdows as a revolving curtain behind met 


handise in other bank «A «A hanging hack 


lrop, and im the interior as column wrapping 


near mannequins, or a pane] backdrop rot 
hurniture Vignette lhe effect was most 
atistactory, and the plan served to highlight 
thie Litte-advertised merchandise (gambel: 
el leaturing piced vith other name-brand 


frieete nana ( 


} A Bower. 
Borter Brothers 
Los Angeles 


| find it rather dithcult to elect a display 
| feel is the most outstanding of the veat 
mce Harker Lrothers is celebrating its /5th 


lulsiles YCcatl with i special promotion iT 


ittraction eact month \ll window are 
ore or le tied mto one another. making 
| rie ‘e) «i complet ruth «cil lea 


hlowevel tive picture i have selected 1s «97 


i! eventh and blower treet window it 
! particulat ifiterest tor if how foot 
vering of the past, museum piece irom 
hip how Carpet a well as Carpets cle igned 
by Barker Hrothers im the LYVA) vhich are 
full considered $3 fine example cyt modern 
r ! COVeCTITIMS | ty Copy explams that 
Marker Brother at all tone brings thr 
first to the publs a tradition of the store 
with a > veat of service 
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Julius E. Steinberg 


Filene s. 
Boston 

it 1s al t dithcult | narrow 
down Zz crtie ray rite display when talking 
about a whole veat vork. but | am select 


Ww one ora recent hank ol ive window 


devoted to ai Shining hiours a com 
pletely coordinated tore-wide tie-up whic! 
we did on gold merchandise lhe entire 
store teatured displays ot merchandise of 
mold tabru voven bv lLurex it was my 
lavorite elling i} play niece if created 
uch a glamorou appearance mm our win 
dow and m all r our imterio displays 


VV pent many week in gathering a coot 
dinated merchandise tory anid the re iif 
were gratilvilie | bye promotion et the en 


tire TOWN ALOR and resulted im an unprec 


dented demand Tai? fashion merchandt ‘ 
throughout the entire tore. mncludimeg all | 
thie Act (ry ienartment 


Martin Polaski 
Mawson De Many 
Philadelphia 


| think that thi ne did more m sat 
ql rittie rut tha Al madow | cle iwned 
and installed tor Gunite core tity if Va 
a simple display, promoting “little turs tors 
anivwhere \ I tlated road of hnivgnwasy 
(yt vallboat | aut i Atvic i ivi i 
it) Arie black nie its I ii somal ere 
mh SOT Pe ike nal iced i i) imnted 
Auto tire j Tie fy ithe piite i ( ris 
here ind there \it ta | not like ft 
drape ’ hut , nal 
om t ise 14 i i pinted 
fiame-red 1 ati tive flame-red (le 
tire and the la the floor er 
tiie ame colot Ll her ere eiptit 
A, A, d evet fi in evet of 
(during tive ! 


D. L. Herndon 
Woodward 4, Lothrog 
Washington, D. C 


Ny ’ if ’ ‘ ’ 
tal i ; | ris 
. ‘ 
| ’ r¢ ‘ | ‘ ; 
tf i T¢ t . ' | ’ a ; tf 
’ 
a f i ij tiie 
‘ ' ’ 
“ ‘ re ‘ j/ Pig j 
: 
i iste] | i ‘ i ‘ 
; ’ : 
; 
{ | " ts r ; , ’ 
’ 
; ; 
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J. T. Sjursen, 
Frederick & Nelson, 
Seattle 


[ have selected a picture or our cornell 
vindow used for our January White Sale as 
my tavorite of the year The reason like 
this particular window is because otf the 


1€¢ ling Ot space and three-dimensional quality 


[his was achieved through extending the line 
of arches into the distance by means ot paint 
ing on the background. The sweep of the 
white drape serves to balance the angle oft 


thie arches 





ant 
eed 
TULL 
fl! 


; 
TRL 


~ Heinz Hoffmann, 
atte Theodor Althoff. 
Dortmund, Germany 





peaeee 
(CCC eg This display was not my nicest, it also was 
vidddal not one of my biggest displays, but it was 
biddi my best because it sold so well, as never a 
(4ccee display oO} silverware has done tor me betor 
ittidl It exercised a larg ettect to the publ 
lor the new manner to show knives, torks 





4 and spoons that the sales demonstrated in 
| creased as much as 50 per cent. Displays of 
il silverware are very rarely made and _ they 
almost have been made in ornamental mannet 
that is tedious to the public. I think the 
originality of this display caused the success 


i ot the window 


‘+s eee9 


peeeedade 





i# 


William Blackburn 
Bullock's- Wilshire 


Los Angeles 


becau f 
approach 
yindow ubdued eleganecs 
Vince : thie merchands f }* 
and a minimum of rap 
bier 
he suit and c 


My aim is to 


thet | “il ti 
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George H. Wagner, 
J. L. Brandeis & Sons, 
Omaha 


The striking simplicity ot presentation, 
avoiding anything extraneous, the traight 
forward tashion theme and the bare mini 
mum of props all contributed toward making 
this display (directly above) of imported tabru 
an outstanding trathc-stopper and sal timu 


lator 


J. T. Chord, 
Stix, Baer & Fuller, 
St. Louis 


mally rather uninterest 


Vartex organization de 

oped two strikingly different towel designs 
we telt they oftered an opportunity to approas h 
a towel display (upper right) trom a little dit 
ferent point of view 

ur display production department built the 
necessary dimensional bathtubs which were the 
point of interest in the display. Shower cur 
tains eparated the two tubs as well a tne 
Mr. and Mrs. bathing therein. The background 
ot the window Va colored a dark blue All 
hixtures and display eftect 
the bathtub 
blu air 
pattern 
trowel placed on the background. 
displayers positioned right and left 

the tront of the windov 


ony attracted attentiol hut 


Lovis Craig, 
Nash's, 
Pasadena 


red fyelh) 
modernists 
mind VW itl 


the brig! 


Oscor Durham 
Ellis Stone 
Durham, N. C. 
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D. A. Nerton 
Lipman Wolte & Co. 
Portiand, Ore 

cytic (1 


(,reetry 


. mae ‘ 


Jupp Thissen 

Kauthot. 

Bonn, Germany 
| selected thi 


ny putting «tut 


particular Character} 


Ay Dritiv inc ce 


hand-sewn glove 


display ihe result 


such gloves again 
display stressed th 
the Car tive 


| his AW ws 


meg note 


ing the hand-sewing 


ries ale “ 


preatet 
ele vatit 


ite 


Te] 


as different, 

i} of them. We 
publ to wus 

the entire bank 


Simp Ce 


(7 Wich! 
falling off, hence thi 


i astonishing and 


hecame | real drayv air 


durability of 


form. and the port 


ihed by illustr; 


Naracterized hy 


Charles Gallagher, 
Lichtenstein s. 
Corpus Christi, Texas 


bor a recent promotion the schedule w: 


wear. shown in a bank of five windows 


anc the 
hut this 


element ot time 


Seric . ¢>T windows installed i! 


Was 


i RE, apie OR ay, SE RRR: 


working against us 


planned to emphasize tamous names in evening 
week tor the staff 
Preparations were made in advance of course, 
less than three We telt that we 
plished tull attention to elegance, “shout 
ing ima dignified manner the famous name. 
attention to the 


with a rigid work entire 


hours accom 


SC ASOT hy thie props and a 


minimum ot cost 


Elmer C. Diehl, 
Sommer & Kaufmann 
San Francisco 

bot 


colortul 


this theme all tour window 


related 


WOoTe 
and had a general arrange 


ment a cutout of a flower stand in 


one 
window, cutouts of San Francisco landmarks 
others 
aqaowntown 
walk 
shoes 1 hie 


worth im 


im two one ofr A VIEW aT the 


district mi othe 


Lise «| 


and 


husiness rourth 


“Side ramps were 


to display the 


windows really proved thei 


arousing interest and in the re 


sulting sales. The whole display department 
building, and install 


that 


entered into cde Signing 


ing these windows with the realization 


, 
Wal lel nat stereotyped 
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John B. Hammond. 
Innes, 
Wichita 


Depth, color, and the grace of motion 
made this setting, one of a battery, out 
standing both by public reaction and our 
own. A _ painted georgette screen at the 
glass line helped the illusion of underwater 
and depth, aided by a watery background, 
sand, and undersea foliage. High shades oft 
lighting color were used treely, with hot 
pots of white piercing through. This type 
ot setting has been used by us tor several 
vears, and we find it interesting and chal 
lenging each vear to equal or better our 
elves in glamorizing the introduction of 


Vimiwcatl a> trie SCA ! ~Withys mteo vie 


Russell Show, 
Dickson & Ives 
Orlando, Fila. 


| his Was MV tavorite tal! mdaow hecau ‘ 
tive colors and mood Or tie CadSOTI were 


hown so effectively in the painted scen 


ihe center prop was ot driitwood and the 


birds were brightly colored pheasant 
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Everett W. Quintrell, 
The Elder & Johnston Company, 
Dayton, Ohio 

Thi was my tavorite because ot the color 
scheme the store-wide work that went int 
it, and because it really sold yellow met 
chandise all through the store (upper left) 
In the tore and window were 72,000 
daffodils displayed in Dixie cups. Full pag 
newspaper ads were in yellow, a Daffodil 
(Queen wa elected and presided at styl 
shows ledge displavs were devoted 
Dutch costumes alesgiris im similar co 
turne old bulbs and daftodil live canaries 
were in Cape decorated with daftodil ana 
yellow merchandise was on display in ever 
department if Na hy thie biggest 


promotior evel conducted \ ldler 


John A. Rosenberg 
Abraham & Straus 
Brooklyn 

I his Na (pte (il Poul recent vindow 
promoting the Oriental influence in tashion 
for autumn They proved to be enormous], 
successtul in selling merchandise, as well a 
presenting a very colortul, elegant ensemble 
of merchandise and display etting im rict 
cytie cl v roite gold turquol ‘ and hlact 

















Walter V. Krysto 


on Summer street (not all illustrated in the photograph) 
Jordan Marsh Company, 


(ruise wear was presented against a ship deck section copied 
Boston from the SS “Carontia” of the Cunard line 


| liked this window especially well because it offered a dra 


atic treatment of Jordan Marsh Company 144-foot long window 





E L. Volimer 
Joseph Morne Company 
Pittsburgh 
i ’ iy entrance ili ff 
at aze eri ici he ng 
| deoraot iy ct ina wrouy YT Turn 
lal il Contrast blac 
: the Noort hyite i ed pbrich 
i : CTuUICATI ryhive leathet ! 
i tiie I tii riratit | Dor 
ty i repeated in the tront a ! 
| k and red geraniu 
ent inv i | | i 
i j ry nits ‘ aye erat ’ j tut 
iy panel r anitique miirrot 
' | ! fies ! ‘ ‘ ititig cert 
at 
Pete L. Berta, 
Scruggs Vandervoort Barney, 
St. Louis 
Lh Vas our first real attempt at out 
door decoration lhe size of our Ninth 
treet vindow is At) hy At) leet 1 hie ngures 
vere old mannequins which our display 
studio reconstructed into caroler:s Lhe, ’ 


also made the candle lhis display was 
very effective at night and received quite a 
bit of publicity and many pleasant com 


ments trom the general publi 
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Ted Lees, 
Wm. Y. Gilmore & Sons. 
Oak Park, Ill. 


| enjoyed this display most hecause 


into place ‘The color. posters, tans. 
to blend into a mood From the 
liked it also 


it just 
and 


bulls 


comments, 








F. B. Asmussen, 
The Myer Emporium, 
Melbourne, Australia 


| chose this window hecause | love 
glamour, and this window really wave a 
glamorous effect Theie were everal 
thousands of 6-inch diamond murrors bact 
to) ha I. on silvet tape, making a mira 
curtain which moved with the air and sci 
tillated glorious colors trom our colored 
lighting The floor was ot black and white 
tiles, the background behind the mirror cur 
tain was midnight blue, and the chairs ot 
silver leat covered im anthracite velvet 


Hermann Schlipphacke, 
Kaufhof, 
Cologne, Germany 


[his was this yeat favorite window tor 
mi one which | did tor our tore im 
Kassel [hat city organizes annual dancing 
tournaments which are very popular with tts 
inhabitant This was the incentive tor th 
promotion of evening cre material 
enlarged a real photograph otf the dancing 
tournament and one it the winning couple 
hy tse? I hie lac if rive oupl a (ite «) 
7 i pin-uy every ire vhicl produced 
quite a realistic effect. Other iteria ere 
lraped on improvised music-stand | hie 
yindow proved very populat 
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all 
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to tall 
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Odell McWhorter 


Some people sleep only 








Georg W. Peier, 
Crome & Goldschmidt. 


Copenhagen, Denmark 


While of no particular importance trom a 
merchandising standpoint, I liked this dis 
play for its whimsical, true-to-life touch 
It was entitled simply “After the Picnic,” 
with the theme established by a crumpled 
newspaper, sandwich wrappings, a_ broken 
toy, and empty beer bottles 


Joe Zettie. 
The M. O'Neil Company 
Akron 
lt is rather difficult to say whiecl vere ou} 


favorite displays during the year, but | 
think the one pictured vuld have to be 
included amony them because of its human 
interest and the way the publ a reacted to 
it also because it was tun to do Lhe 
reason tort the display, which showed meni. 
women and children looking into pens of 
live rabbits. baby chickens. and dus klings 


was explained by the card copy Visit 
(Neil's Little Kkaster Farm trom now until 
aster (Jnce again moos, baas, clucks 
grunts and yelps are filling our Little Red 
Barn! Second floor auditorium. Come and 
see the stalls tull of chick ducklings, 
lambs, and bunnies 
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Earle W. Pratt. 
Strouss-Hirshberg Company 
Youngstown, Ohio 


[his was one ot a series of 37 windows themed “The Spirit 
|! (Christmas Window tronts were painted a rose color witl 
cut-out telt work applied lhe room interior had stained wood 
Hoors and rafters and walls of knotty pine. Chairs, fireplace, et 
vere done in telt work, even with the silhouette pictures on the 
valls. The card copy, die-cut gold letters on red, read: “Goldi 
locks Spends Christmas at the Three Bears’ house.” Everything 
as made in our shop, including the bears’ clothing. Soft lighting 


atmosphere 


and a burning fireplace gave a homey 


Arthur Gray, 
Lansburgh's, 
Washington, D. C 


[his window wa re | six that displayed the ware lor a 
fragrance Weel if as a tavorite because we combined mat 
isplay tundamenta plus one trich | istomers could 
i | f i oy tive t (il layed (Z It t f i dignihed VAY 
the tact that something extra was im progr in our cosmeti 
epartment ihe circle on the lett slo evolved, attracting 
attentiot (4 ihe lighting wa concentrate t » relative 

ill area it the end of the ere hetter tha 
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Glenn Harrod 
The F. & R. Lazarus Company 
Columbus, Ohio 
lL his 
as a \ 


} oOuett. pite apple 


\ indow jdramati 


oOguc Magazine tt 


ove?! trie 


cri pineapple ( ompleting 
ith real pineapples Phe 
el all vellow and white 


Waldemar Werner 
Kauthot-Hohestrasse 


Cologne, Germany 


(,enerally hathros 
’ e*4 ’ hy ’ ‘ ’ j ’ 
( A | ! e i iT 
People are eve tere 
ifé imi if rtatit ' I 
iit irvurmerni#t ' 
f i Af q | teil 
Vat é, t 2 
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Lowell Smith. 
Al's Shop For Men, 
El Paso 


| believe | would pick this one as the 


display I liked best during the past year 
it was a simple window to install, with a 
minimum of props used. And the cost was 
practically nothing, as part of the props 
were borrowed Yet the effect [| wanted 
was achieved. It was truly a man’s win 


dow, with definite masculine appeal 


which is what [ strive to obtain in all my 


mens wear windows 


Hanns Erhardt, 
Grands Magasins Jelmoli, 
Zurich, Switzerland 


The mannequins for this fall opening win 
dow bring in baskets the newest of ma 
terials tor clothes The higures themselves 
wore garments made of autumn leaves, 
indicating the season of the year The 
window brought enormous sales 


Allan L. Schwartz, 
Jacksons, 


Oakland 


Since first doing a wine display with sus 
pended glasses filled with colored water over 
iour years ago this teeling has caught on as 
a traditional treatment ach year this 
window 1s looked torward to with great 
enthusiasm by my crew, customers, and the 
wine people themselves The windows basi 
cally are always different except that the 
suspended glasses are always evident. ‘This 
year they were filled with red and amber 
and hung in a curtain effect across both 
sides of the window. Others were hung 
within the back interior with the bottles 
\ pump flowed through a cluster of grapes 
into a low barrel in the foreground. Wine 
kegs, a press, and photographic blow-ups 
vere used as other props. Flooring was a 
combination of gray mica and rock salt 
fhe mannequin wore a black velvet and 
white lace gown against a pale yellow 
background 


Carmen R. Sutley, 
The Denver Dry Goods Company 
Denver 


This 18 one of 11 flower and tragrance 
windows im our annual promotion § (first 
photograph, next page). I especially like 
this window because tt contained all tresh 


Howers, a spouting water fountain, and a 
full size natural tree with hundreds of fres| 
flower blooms tied to the branches which 
took hours to complete lhe tree was 1n 
stalled in one piece, and to do so it was 
necessary to remove the glass pane L hie 
vindow was received very tavorably by 
thousands oft Denverites, thus making our 


display department tee] amply rewarded rot 


the many hours of hard work 
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A. Matter, 
The Roliman & Sons Company, 
Cincinnati 

We think it important to give our win 
dows at times to religious institutional 
settings, and have done so for the last 15 
years. We are extremely proud of the 
publicity we received on the Christmas set 
tings of last yeat (directly helow ) ach 
window was dedicated to one particular 
world-tamous bell. It included the history 
of the bell and an actual recording was 
made of the ringing of each of the bells. 
regardless of its location in the world. Afte: 
receiving all the recordings we had one 
master record made of the sounds, including 
an announcement ot each change ot bells 
In each window appeared large photographs 
ot the church involved, and personal letters 
Irom tamous individuals of the church ort 
government. It took me exactly 11% months 
to gather together all the factors which went 
into the display, but the public acceptance 
was such that all the effort was well 
justified 





Paul E. Carbaugh, 
Block & Kuhi Company, 
Peoria, Ill. 

We did four Christian Dior windows in 
solid black and white. We wanted the eftect 
of a studio room and achieved it very inex 
pensively (right, center) with a_ simpl 
l- by 2-inch trame and a tew pieces of 
ribbon We used a color wheel in the hac k 
ground to throw a sunset effect on the 
setting. The customer traffic was wondertul 
I was pleased with the displays from the 
simplicity angle, and believe we never spent 


- 


less on a window carrying such beautttul 


merchandise 


Clement Kieffer, Jr.. 
Kleinhans, 
Buffalo 

It is hard to decide which window I! 
judge most unusual and best, but | rathet 
lavor this Mallory hat «di play because cl 


its layout, its color, and its sales appeal and 
results ‘The COpy had significances Th he 
(rowning kvent ot the Year.’ The style was 
new and in wanted shad The heraldi 
shields seemed to put thie top sign on the 
passersby ‘The gold armored knight and 
the figure ot a jester near the showcard 
blended into a harmonious whole while tiv 
riot of color in the coats of arms dre 


interest and held attention 
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A T Kalasky 


Joslins 
Denver 

an yindov Va elected because the result yere extreme! 
vratiiving ihe display emphasized the merchandise with just 
enough dramatization to stop the passerby Full attention of a 


rospective customer was caught by the unusual treatment of blact 
rding tressing the three-dimenstional = eftect lhis made it 
mpo ible tor mterest to be concentrated other than on the t 

nannequins equipped with garments and complementary accessories 


md putting over the fact that thy primary purpose of the «di play 


va i ell the ittem fleatured lhe general effect wa one of 
mplicit vith all dramatic interest on the merchandise, making 
! an attractive and profitable HrhtaL 
Sydney W. Haken 
The Hecht Company, 
Washington, o & 
ror bathers Davy we built our promotion around “Make it an 
d.fashioned Father las lo set the scene tor this promotior 
e wstalied m our orner window a replica ot a Gay Ninetr 
fonsorial Parlor lhis proved to be a trathc-stoppet In other 
madow a center panel m each display pointed toward the type 


fathers t hve hopper mtended Puvirs itt Tit athe ] ai serti 
mentalist athe ! i port lather j ef Dancy and rather 


i busine Hilal vith merchandise appropriate tor eaci 
| hee reaeti | like tive ‘ window bye ! \a because A ti ld A 
moplete story and aroused interest not only among our custome! 
foin the peopit © had the it) ! elling it wa i lot 1 Tul 
’ rive aly pia departm iT tive ii¢ personne and \¢ 1 ’ 


James F. Burnside, 
Hochschild, Kohn & Co., 
Baltimore 

Mridal windows! How shall we do them this years It is an 
annual problem. We like the solution we found in using a series 
ol displays in which each portrayed one scene in a sequence 
preparing tor the wedding to the actual ceremony itself. Here, fo 


example, W¢ have the bride and bridesmaids 1st bye fore leaving 


lor the procession, making the last-minut: preparation vith the 
bride adjusting her veil lhe conversational setting of the manne 
quins Was an important tactorl notice that the gowns were well 


displayed and in their unusual but matter-ot-tact setting they at 
tracted additional attention lhe background was of gray vinylit 
draperies Amber lighting, with white spots, was used The ele 
gance of Persian rugs, red velour chairs, the large mirror frame 


im a liamed oak scroll all added thei Dart to tre di play 


Hans Carstens 
Younker-Davidson's. 
Sioux City 


We lke this windo because it has a modern design sports ca 
im if We used a patio setting tor week-end travel, with a couple 
coming out ot the back door with their luggage Qjur back droy 
Vas turquoise [his window was a tie-in with the local auto show 


We had many customers who asked just how we got the car in the 


’ | 


vindow of course you know that we removed the glas built a 


ramp, and drove it in 
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William F. Meissner, 
Ohrbach's, 
Los Angeles 


| have chosen a toundation promotion as my tavorite becaus: 


it gave the department an opportunity to vent its creative imagina 


tion im accomplishing something just a bit different in the way of 


merchandse presentation. We took the institutional rather than 


the promotional approach, using torms decorated with manzanita 
beads, and tulle. The torms were placed on a black and white 
checkerboard ramp with ftootlights creating interesting bac! 


ground ettect (sold mica dusted the Hoot and ramp \ dramatist 


sweep ct hand painted ilk completed the picture or a successtul 
talked-about promotion that sold toundations a vell as gained 
prestige tof} thre store 
Leonard M. Pons. 
D. H. Holmes Company, 
New Orleons 

| thought the promotion teaturing cott oked rugs was vel 


much a detinite approacn 1 howing to a hetter advantage the 


all-around advantages ot rug in the hore \ desire to purcnase 


them Vas easily gained hy presenting them vith other pieces of 
decor and turniture logether wit! pecial lighting effects, thi 
vindow was very much appreciated by the department manage 
and the publi 
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W. R. Murray, 
The Cain-Sloan Company 
Nashville 


an window teatured coat lor our August promotion 
hackground a tive eric vere painted dark greet White | ine 
Vas used and Vrite now covered trie Hoot Mor raertt f 
flooded the entire yindov Vill vriite past on the t.ercnat ‘ 
| hie real tufted lama created muc!l Comment i elected 1 
vindow be iuse if helped ] Crije) our best A Wwiust coat pron ete) 
Jack Boghosse 
Goldblatt Brothers, Inc 
Chicago 
Wi ! det f | f i ‘ ‘ 
‘ 
ndo 1 trie i eet ‘ era rena ‘ ' ‘ 
itstand yy té and nia eines et 
thie ole ry rie ind f I f eT f tf i ie 
room tor a “(;lorta it mn ta f | TT f 
Vine i *¢ i treet erie yhted i | if ! : i i ! 
ot the tsid ind «6dista lortu ’ 
il (7 i erntere hea wy tive ’ ' ' rive 
except tor the met ina f } f i})) ire] f iitie ¢ ‘ 
etiective yairnst tf ct | bye Loc} i con et L 
trie econd da nd is re-ordered « ral t é i} 
trie ma i A great wee 


4/] 




















Tom Comertord, 
Lit Brothers. 
Philadelphia 


lh windoyv Val an evye-catchet { oot 
dinated accessor\ blended with each of the 
even teatured hosiery color Lhe response 
vas terrific. Dull black panels were suspended 
from ceiling to floor, edged with ribbon to 
match the aces ores. Card COpY Wa “Look! 
W « put color qm oul le vs, too! Bonbon colors 


hy Min Til ® 
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Reed Schlademan,. 
The Fair Store. 
Chicago 


We chose this window because we felt that 
it was one of the best merchandised windows 
of the year. The background was black 
each syrn was a different pastel tint to match 
the pastels of the sweaters and the lighting in 
the window was white so that the true color 
of the sweaters would not be changed {_us 
tomer reaction was extremely good and it also 


did a great deal in cementing vendor relations 


Eugene Supple, 
The D. M. Read Company, 
Bridgeport, Conn. 


| chose this “Maidenform” bra display for its 


colortul murals as a background Lhey helped 
to dramatize the mere hanicise Pha NAS Ol} 
ot a series of tour windows, a very successful! 
promotion lhe corset uve reported a very 
good Wicrcase fi ale 
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Frank Foyt, 
Sakowitz Brothers, 
Houston 


The tur display which | have chosen cam 


into the limelight as 
one ot the outstanding events of the vear: it 


was one of a battery 
same type ot mink 
a different type of mink 
vhich pointed out the type 


of windows showing different styles of the 
kach day the windows were changed to 
This was tied in with newspaper ads 
of mink being displayed each day 





R. A. Mach, 
Minneapolis Gas Company, 
Minneapolis 


lhis display told a home laundry stor 
with the suggested appliance hown. The 
pertorated hardboard hackeround ’ 
painted a grayed-out blue and most of the 
floor area was in two-color asphalt tile | hie 
helt and table were made m our display 


studio and the laundry items turnished 


through the courtesy of a local department 


tore ‘| he curtain ana linger were ot the 
same shade of pink lowels, shirts, and 
mens hose were of various colors harmoniz 
ing with the over-all color scheme \n a 
Ol fluffine ss OT launde red items WAS PIVETI 


| think, rather eftectivels even the white 


flowers helped create this impression 
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Louis Wilcox, 
Robertson s. 


South Bend 


( Drie (7 cout lavorite Virics 


Vial thi tie-in vith National 
ft otton W eek. one (iT a eries show ine thie different Lyme ot 
cotton im modern living lhe black and white harlequin diamond 
cutouts were mounted against a background ot tresi turquoise 
\ simple direct presetitation, it pre ved to be a good sale pettet 

Harold L. Kelly 
Desmond's. 
Los Angeles 

an Cruise atid fe rT ihidie A rie 
ot 30 e devoted to the motor it , 
i vel interesting and ¢ ri di ’ 
lavorite f mine | suse of 1 g 
ample cl coordmatiolt bert i tiie ei 
chandisiny ina promot i iftimetit 
L ertatl refiected the planning and effort 
that ere mstrumental to the meces f 
promotions lhe result ere et 7 
bactol 





Carl V. James. 
Mande! Brothers 
Chicago 


[his display is what | consider typical of 
our approach to window presentation by inte 


grating copy, properties, and lighting to en 


hance each piece of merchandise. The mann 
quin rising from the pool was treated with 
fake water drops and a special wig, while 
moving lights were reflected on the back wall 
to complete the illusion lhe merchandise 
old well 





Art Herndon, 
Henry's, 
Wichita 


1 would have to say that | enjoyed this dis 
play especially, since it was a departure from 
the usual style of display associated with 
Henry's. This is one of a series devoted to 
“The Ivy Look” in clothing. Handled in a 
rather conservative inanner, the prop consisted 
of a folding screen of simulated bricks, with a 


lighted coach lantern and ivy runner, placed 


on antique verdi marble floor squares 





Maurice 5. Swander, 
Younter Brothers. Inc.. 


Des Moines 


W i received ( much miwnment on thi Vili 


dow we feel it was the most outstanding dis 
play of the year It consisted of the tollowing 
character: Prince Charming Robin Hood, 
Wee Willie Winkie, Three Blind Mice, Hansel 
wd Gretel, and Santa Claus it was all 
animated. beautifully costumed, and was su 
rounded by crowds of people the entire time 


if Vi 1) cy play 


al Ie 
tf 8 
ah: : la 


7 
vote. - 
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Gene Moore. 
Bonwit Teller. 
New York City 











[his was one of a series of eight windows featuring decorated 
tweeds. tach glass was painted with a different period fireplace, 
rendered in a whimsical, easy technique with real fire-tending gear 
and different fur rugs behind. The charm of looking into the 
scene through the “wall” gave the windows a fresh, amusing 
dimension The port of at-home clothes was graphically appal 
ent and the mannequin showed up strongly because of the place- 
ment and lighting possibilities in the uncluttered major space of 
the windows 


Luke Maletich, 
Gimbels. 
New York City 
We had several live 
window displays during the 


past yeal live flamingos 
live kangaroos. and live 
hathing models lhis 18 a 


view of the flamingo set 
ting (Jur largest window 
advertising resort vear, 
was used to house a bam 
boo bridge and eight live 
Hamingos. The tropical set 
ting Wa produced with 
palm trees and green fol 
age and a swimming pool 
filled with water. The win 
dow created quite a sen 


Sati iT 
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Christmas Displays In Los Angeles 


By HOWARD KUHN 


INC ] tore my ohu Angel are more picking one or two at random would be in bigger, greener, and more typical of the 
dependent on the talent of their display teresting, tor all of the windows were good pirit of Christma 
pent than «ff tiie veatheriman te Yet the dj play Vere iL one part ot the hi cornet window featured ( hristmas 
tiv { tiristma buvineg piri ian ( hristma package vinicl Wa Darke in a Victorian parlor setting (thirst pi a6 
(as pried vere wmstalled early and brother Mieall tore this year and tor which graph) wit! A fHoor-to-ceiling trimmed 
ltten even betore December first the display department hould get impor (hristmas§ tre and two figure Vearing 
rolled st mic tant cred r wistance the entire outside Victorian era costume (throug! hie Cou! 
li there were a prize tor the widest vari | the store as ringed with lighted decora tesy ot Warner Brothers) Ihe display 
et most Christmas-v display. certau tio omething new thi yeal broth credited the costumes directly to Liberacs 
it w had to Predericl \. The er, displa Thhaadl lobby agai wer thie Pyuagee Reel new picture “Sincerely Your ihe room 
rector of Barker Broth ind soy taft decorated Christma tres each towering setting was lavishly finished with red bri 
act | the stor H-odd window display about J) feet mm height When the trees go cade wall panels, red satin drape red vel 
distinetively madividual, different, and a up, Darke also opens tts tabulou block vet settee, and Oriental rugs im the red hue 
tie pet 1 itselt ror each of thes Vill long git aisle Ati tiv tore decorations complementing thi deep red floor and wood 
creatiot 7. complete and elaly rate set urrounding thi eact Vcal eem i littl worl 
is created barket window alone Another window setting too quaint and 
ers yorthn a trip to town vith their mats cnarming to resist a snort description, al 
velou etting lor home turnishings and —Top, left, by Frederick A. Bower, Barker though not pictured, was created to give thi 
hycornne uece iotie hown 1t}) (Lae it} colors «i Brothers a ied Top, right, by Merlin D. age HWnpression ‘)| heing imsice a smal, pitt $] Op 
neg a aap rape shoeing The Broadway Downtown .. . Lower left, by Ve rig 44 “ae P pie. ooo 
ate - - abate | " Jack Groteweil, Federated Department Store oKing toward the front window ere 
ofthese window would mean nutting one * _. Lower right. by Joseph Tilner. Mullen & were ~~ panes ol glass, with trosted and 
eve to the more than 2) others and simply Bluet+}— dritted snow in the corners At the right 
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was the giit shops tront door. On shelv 
and table Were upee ted Pills. a i] behind 
thr store window \t the lett the chy 
play Wa tramed vitl af red fringed white 
drape \ gold candelabra Va uspended 
it] lighted red candles, black metal hi 
yree contrasting with the crystal chand 
ler VI] of the woodwork a im pin in) 
cluding the floor ind the table ere coveres 
if peat ox I. byline itim al (| Datis \ Teadcde!l 
card with letter more ind gol 
cit rated wit i red rose in the top cornet 
tid: “Gifts of Grace shee Enoaneinee ¢hy 
Light Hearted, the Whimsica W ond 
tul Ideas tor Home (Gitt Ir othe a 
ground on a triangular stand was Hharke! 
Diamond Jubilee “Christmas Greeting ryl 
hon it ith red and gold lettering 
signi Vas t hie only element vhicl = 
peated in all tf the tore tma 
mado 
\t The Broadway-VDowntown, I) play ay 
rector Merlin Luick repeated a series of large 
stviized Christmas trees in ten windov it 
the theme “Giiits to See Around the Lighted 
lre \ wide variety ot suitable giits tron 


men and boys’ wear to womens clothing and 
| 


house wares fitted well with this yeneralized 
theme. In the window iilustrated, two 


figures wore red and white quilted rob 
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—Upper left, by William Meissner 
Upper right, by J 


Downtown 
Coulter's 


Live red robe i at TI 
tree lhe 6-toot stylized tre 
i lid rectangular pte 
trie remaminyg ection I 
turnes ipside a mn to cor 
te le of the tree miu 
ed to do with paper and 
| eit Tar it the tree ; 
trated r tiv (| part 
{ ! yiit ‘ | ‘ | 
! a é ere i f 
iher i S red cord | 
erted cutout at the right 
nal oid tal ere Is] 
crit ele atic 1} thie f 
j tree ornament ifiginig 
cord ere trie rig 
| hie icc ory iT Titis 
included red velvet te eye 
puffs, and lingers 
| hve bre ac ay aq ft ! 
turing Santa Post Othe 
ii lé proc ltiy cl hldren 
(hristmas present > 


W. Miles, 
Lower left, by Meredith Rose 
Lower right, by Robert Rough 


Ohrbach's 


Bullock's-Westwood Village— 


Bulloc ks 
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| 5 ae SED is 


by a Oe ehring 


Display Designer and Consultant 
New York 


Arrangement: [his Easter millinery display consist 
4 severg e2ieamnen? , gor if ferestina orranaement 


i4 iS : j ong eye-compelir ty 


Properties: Doawood prancnes witn oversized DIOS 
oms ore arranged across tne tloor of the window 
ond } Foster ponnet is shown restina in eact 
sor riumminabirds add a decorative note to 
setting. Cor y cara is tlanked against the dis 


f 
if the center roreqrouna 


Arrangement: This striking glove display consist: 
ot One § ngle unit. i+ iS UNUSUO! ana gppealina with 
e| modit ag surreal: tic touch TO if, 

Properties: A single tree branch is made to hana 
trom the upper right ot window to the lower left 
From it small branches extend supporting gloves of 
the spring season. Finaers of each gloved hand 
hola a sinale leat. The hand at riaht holds the 


copy cara 


6 OME OEE © CREE ERR pee ene Oe im 


ee PSae org. re ba - 0 & 6% ew «. @ - em 


Arrangement: 


eral element: 


Properties: A 
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Arrangement: This men's sport shirt display consist: 


of three definite units in a pleasing arrangement. 


Properties: The display has a country club atmos 


Golt civupbs are cen in the background 


phere. 


alcng with a sign reading Sport Shirts by (brand 


name). Shirts are neatly arranged in foreground. 


snown in the center toreqground., 


Copy cara 
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Arrangement: 


Of Three unit 


Properties: Men: 


An they: 


if) 


Imp! 


> 


wh Te 


¥ 


ort 


we orranaed at onaies f 


tashii yn. 


Read hearte 


ore entwined amona 


comes port 


terest. ¢ 


Ot +h 
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jentine } 
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ery an? 


eqn? 
more 
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Arrangement: One 
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istmas Pageant 


] 








yestive ot the desert, with tall weeds. vari 








(ols color ‘, and mounds OT sand lhe cre he 

















itself was straw-covered, with a spotlight on 











the Babe and the parent figures richly col 





ored. Coming to pay homage were hand 




















omely garbed kings, bearing gitts To 

















reate the illusion of space and mystery, 





Moss used softly tinted blue and green 

















: 
| 


lights. alternating these. and then added a 








| 


sport ti accent tive neure It} t hie creche 





lwo other windows carried out the idea 








ft thre Nativity with tl 





. scene placed bye 





tween fir tree and jutting out trom a cornet 








Oo that only thie hir-covered root and the 

















floor covered with straw were seen ()yve 








this hovered birds lhe main portion of 














one window showed a tamily admiring the 














7 


gifts, and looking out on this scene. Through 











a partly opened door one could see an en 











try with hat and coat hanging there Ira the 











open portion aT thie window VOoTe laws and 

















goats, almost concealed by the masses of 











ir tres 





| bye State treet windows all carried out 














t hve tory of Christmas and many of thi 








settings suggested reverence lor thie holy 








? } } 
day, especially where child mannequins were 








used In several windows the head of a 











tiny mannequin bobbed up and down in a 











Moss used red and green pongee to covel 








thre husts (iT (WoO mannequins im anothet 











window L hie { WOTEe used to display rewelrs 














without anv distraction oft painted eve 


r hair. Antique chairs were placed in su 














pended angles, and upholstered seats in red 
and im green were also used tor jewelrs 














arrangements. White liitht trom above was 
used in both ot thes settings the hack 


























ground was rough hewn boards painted 1n 











a Tit h yreect 





Forty windows at ( arson Pir Scott W 






—Al\l the displays pictured at the top of the 

page are by John Moss, Marshall Field & Co. 

At the left, by Clement Bradley, Carson 
Pirie Scott & Co.— 
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On State St 


j 
i 





| 


0 plannes hyy { lement Bradlee \ and 1} 
assistant. Richard Minto. told the Christm: 
story in rich colors and natural lighting 


—_ 
; 


Four windows illustrated the theme ot 
(hristmas as, respectively reverence, a 
pageant, a creche, and a hymn. In each 
window a card told the them In thew 


tory windows the card was gold and white 
()ther windows had cards decorated with 
(hristmas greens and read ( hristmas 1s oh ia 
iby | Oy 
By ae Ta 
Dien 
t ; 













and followed vith a (“uiet expectation, 





warmth in the home, preparation, wondertul 






hospitality, haring, a tamily affair, and a 


time or variety 


{ hristma | a livin tilustrates thie 
then ot the story windows | hye etting 


i that ot un choir lott lhe dark yooden 












background. thie dark wood (1 tive Orvati., 
and the organist, in a Costume which had 
large sleeves and huge hat, added to the 


feeling ot the old-time (Christmas 







| hie costumes ot the chou Day Time ail 
foreground with thr wate Cassocks and 
by lune kirt accented the blue floor and the 
now that was piled high against the inside 
‘)T t hie VyiIndow ( hristmas vreerns ere 
ove thre oOrvanist miirrotl and the ‘ ite 


iplicitvy of ti 


[/ ease fur fo 


—Directly above, by Fred Rude, Baskin's 
Upper right, by Jack Boghosse, Goldblatt's .. 
Center, by Reed Schlademan, The Fair 
At the right, by Carl James, Mandel Brothers— 
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ITH a brilliant fashion display pres- 
entation of a brand new fall color 
created in its honor, Gimbels-Chelten- 
ham (Philadelphia) was opened late in Au- 
gust. The $10,000,000 store featured “Orange- 
berry,’ new-born tone for fall, store-wide 
throughout its display areas. Supporting its 
new suburban sister, the Gimbel store in down- 
town Philadelphia showed “Orangeberry” in 
its entire bank of 1/7 Market street windows 
The new store was designed jointly by 
Welton Becket & Associates and Howell 
Lewis Shay, architects. All display areas 
were planned by A. Van Hollander, who is 
display director for both the Philadelphia 
store and the new Cheltenham operation. Van 
Hollander also designed the “Orangeberry” 
presentation for the grand opening 
Planned on the principle of sequence shop- 
ping, the store has its home furnishings de- 
partment located on a lower level, men and 
women's fashions on the middle level, and ma 


Gimbels New Cheltenham Store 


ternity and children’s wear on the upper level 





Some 150 separate departments are spread 
over 250,000 square feet of space; in addition, 
there are numerous service units and com 
munity facilities 

he set-up of the fashion level provides ex 
cellent visibility and a high degree of ettec 
tiveness for promotional displays. Its wide 
main aisle allows for coordinated presenta 
tions of fashions and accessories adjacent to 
the departments which offer them. In addi 
tion, the various fashion sections have special 
platform areas for the display of outstanding 
merchandise. Another aid to effective display 
is the type of lighting which is employed 
throughout the store —a combination of fluo- 
rescent and incandescent rays which reflect 
true colors. Natural daylight 1s used where 
this is effective. Pastel tints predominate in 
color schemes 

The fashion level is carpeted in beige at 
the entrance, and its ceiling 1s broken with 
areas of 12 and 14 feet, with columns spaced 
at 26 feet in all directions. To the left of the 
entrance the women’s sports wear department 
displays its merchandise against a background 
that is new to the Philadelphia suburban area 
Ked brick is used underfoot, and the wall is 
done in chestnut, Bire weave from Sweden, 
and display panels of Haitian wild cotton in 
pale yellow Kattan chairs and brown ma 
hogany fixtures from California complete the 
decor 

The Mayfair Shop, which offers smart 
ready to-wear, provides a nearby contrast with 
its back wall of dull gold Japanese silk 
flecked white and gray obelisks, polished wal 
nut fixtures, and racks of stainless steel. Wal 


[Please turn to page 72] 


-—Top, a view of the Mayfair Shop . . . Center, 
the fashion aisle; the entire presentation of 
ready-to-wear is visible from the entrance to 
the aisle . . . Left, one of the ‘“Orangeberry’ 
displays for the opening .. . On the opposite 





page are various views of the store interior— 
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Convenience, Flexibility 
In New Store's Design 


By IRENE MILLER 


Convenience, flexibility, ease of shopping, and customer 
comfort you see the evidence of these factors every- 
where in the new Wanamaker store in Westchester. And 


behind it all you see that it was planned that way. 





ONVENIENCE has to work both Ways 
for the customers and for the store 
to accomplish the modern objective 

of up-to-date retailing. This desirable two 
way accomplishment is readily apparent in the 
new Wanamaker-Westchester store. The suc 
cessful teamwork of Copeland, Novak & As 
sociates, who planned the interior design, 
and Lathrop Douglas, architect for the new 
building, has brought to Cross Country Center 
in Yonkers a new store where planned case 
and comfort for both customers and personne] 
encourage relaxed shopping im a design for 
good public and personal relations. 

“Flexibility” serves best as the word for 
building a descriptive picture of this new Wana 
maker store. The showcases, flexible in de 
sign, are completely framed in extruded bronze 
sections with corner members doubling in 
bronze as light refractors Panels of the 
cases are in pastel shades of “lormica” in soft 
decorator colors This combination of rich 
bronze and sturdy “Formica” is typical of 
the flexible working partnership of richness 
and simplicity throughout Wanamaker-West 
chester. ‘The selling advantage of all show 
cases and fixtures is planned visibility for met 
chandise displays. The rich coloring of Bra 
vilian and last Indian rosewood and teakwood 
panel wall treatments warms the reflection of a 
store personality that 1s graced with the art 
ot simple clegance 

Mlumination and electrical wiring wert 
planned for maximum convemence and flexi 
bility ixtures are both fluorescent and u 


candescent, each used to the best purposetul 
advantage. tor instance, where color ahd di 
mietision are selling helps for merchandise, 
such as in fashion departments, incandescent 
lighting is given full expression. In depart- 
ments where the selling story 1s made clearer 
by daylight, fluorescent lighting has top pri 
ority Illumination is a designed-in teature 


—Above, the exterior of the new store; park- 

ing space is available on the second level seen 

at the left . . . Upper right, globes bearing 

department identification are used extensively 

.. » Left, a general view of the first floor . 

{All photographs by courtesy of Retail Report- 
ing Bureau, New York City)— 
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—Right, the unusual hanging, flexible dividers 

are described in the article . . . Center, the 

women's dresses section has a Victorian mural 

. . Below, the fine jewelry department, cen- 
tered around a column— 
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of all cabmet fixtures, with a double purpose 
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to make thi merchandise more Attractive 
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and to make the fixtures more attractive. too 
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Flexibility reaches a new height of efficiency, 


| ) . ~ eo 
mi =the 13 TOot ceilings rntire sections Cal ay 
be clipped out and snapped in again, making it ee 
CASVY tO install additior al accent hehting : f = 
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NY 


major alteration is nec sSsaryv., except in thi 
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ing with bright ideas! 


eas SR bOSROb eR ag Gate etet? 
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lt would he ditheult to picture thie MAS 


+ 


planned conveniences s of the Wanamaket store, 
hecause they are more witegral than Conspicu 
ous such as this view of the exterior, showing 
the white brick main building and the entranes 
building of field ston What vou can't se 
but can appreciate, is the spaciousness of the 
second floor level area that utilizes the roof 


of the low entrance building as a parking 








childret ready-to-wear, beauty salon, photo 
wT Al “nd customer louie f thy a 
Hoot cortie ruirtiisiil Pttilts | ' ct 
paint irtist pp tie rt ‘| f 
and e tsourmet op on the third tows 

Thy " Ovet ‘ ofthe firet ff r rir 
t Ow trsamvie ’ initerestil retrerence tor 
tance te) The terra Oo floormea t il rie 
ippcaralice itl tle ti) KOE iittiv cCieul i 
ij i read tor thw wichita | ri rf 
pet en and where desired. Here the 
cellent ceil ivhitine i) t vivatitage 
hie) ‘ ey ' ’ ? ’ ? j tract 
if | Cyl it tiv I raistite ‘ cil 

f i | Curt il t} crt ryieol spiel 

tic Citut phe sy Tive cut eytic 
Teopey, Thee ’ hac bench 7 ! a ’ 
entrance i ‘ ase i i ! ! i il 

{ ‘ | ‘ tere (Tre Cu 
tal (i a ice te if a ’ ei ’ f 
middle Opp i! i t aise 
quite a ice rent ? cif the ¢ tev 
i] | loore eat icf i dati iT i 
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area \ customer on the roof is worth two 
in the public parking lot [here's a third Hoor — 3f 
parking area that doesnt show here hut do 
go to illustrate how flexibility of design mak: 
it easy tor customer to shop m a modern 
store and very dithecult to tart hopping 


' 
ArTiIVW hegre elas 


{ ustomel have to kno they vay around 
to hop with eas and comfort and Wana 
maker takes the world into its confidence a f 
entrance Cure Mra re rloly if frie 
© continents 1] ful] hloorn mitevrate custome 
at entrance door vit} Al Mientinicatiorn pet 
nant and a promise. [he pennant show vhere 


the customers are at the given moment and the 
treamer girdling the globe spells out the 
promise \ W hol, Nev W orld ut Your 
Finger Tips lo make everything easy, stor 


director are tacked at the base of the oy lobe 


for take one CoOnvenpeice telling and ale. 
ing customers where they will find accessors 
millinery, shoes, boys and met vear, linet 
blankets, china, piece good art needlewor} 
notions, stationery, gifts, records, silver and 
jewelry on the mall floor women s and 
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Smaller Store 


NE of our readers who operates a 
medium size department store recently 
asked our help with a 
problem relative to his corner window 
The problem was to design a 
unit that could be built at a 
in the corner window so that the merchandise 
display could be installed on two sides 


The sketch 


local display 
divider 


reasonable cost 


illustrates this 


type of corner 
window with the divider unit in position; the 
arrows indicate how the customers can view 


the merchandise from the front and two sides 

The part facing the could be 
installed with ladies’ wear, for instance, with 
a mannequin standing on the half-round base 
platform and all the tie-in fashion accessory 


side street 


items, blouses, scarfs, bags, etc. displayed on 
the open shelf sections 
The other side could be a men’s wear dis 
play, with a related accessory set-up on the 
unit facing directly on the sidewalk 
suild the 4-inch 
lumber; an attractive paint finish can be ob 


tained by 


frame out of I- by pine 


instructions: sand 
thin 
of clear shellac; then give the unit a coat of 


following these 


the bare wood and then give it a coat 
a suitable pastel eggshell enamel 

All the sections are flexible, separate units 
so they can be easily rearranged as required 
in future displays 

(A) This small detail shows how the center 
panel can be cut out as an alternate treatment 
so that a small electric turntable can be used 
installed on the small shelf; motion always 
increases the value of any display and the im 
tial investment in one or more good turntables 
is always a good one 


Most 


V4 or 


display shops have scrap pieces ol 


¥g-inch plywood on hand and they can 
be used for the various them 


pieces, cutting 


out with a band saw. The two lengths of round 
lumber stock are used to hold them nailed in 
illustrated then he 


with the 


position AS ‘| hey Cal) 


painted soft pastels to tie in colors 
used in the garments on display 
With the window 


a caretfuly 


background covered with 


selected color of pianit width dis 


play paper and the mannequin highlighted with 


a flood or spot on the floor a very attractiv: 
display will result 

The sketch to the right shows a similar 
type of display and here, too, the prop can 


be cut out of plywood held in an upright 


position by a thin wire attached to the ceil 
ing of the window 
Note the suggestion embodied in the show 


card all the could be 
painted in soft shades of the light and darkets 


blue used m the garment on the 


COpy ; Various cut-outs 


figure | he 


same idea can be worked out in any desired 


color scheme 

Many merchants paying high rents to be on 
a main street forget that it only takes a few 
seconds for the average prospective customer 
to pass by an window and tor 


2vVCTaxrC s517€ 


this reason there should be some attractive 
eve-catching display props used to attract 
their attention and stop them 

The writer recently designed the front for 
a large new sporting goods store which wall 
have an over-sidewalk canopy on which sea 
sonal outdoor displays can be featured In 
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By JIM KILEY 


the spring an actual boat contaimme a mak 


mannequin dressed m fisherman's regaha will 


he used: a lara hackground attached to thy 


face of the building up over the canopy wi! 


he used for a Plant outdoor scer mm «(oll 


colors An outdoor hunting scene and displa 


will be installed during the fall season, and at 


(hristmas time we plan to go all-out with an 


eye-catching Yule display. These displays will 


he Hoodlighted at might time to attract maxi 


mum attention 


| mention this as there might be stores in 


many lines of retail business which could 


give thought and consideration to this type of 
outdoor seasonal treatment; they wall lift any 


store out of its local surroundings and mark 


it as the maim source in the community tor its 


particular line 


Associate Membership Plan 
Offered By POPAI 


\ new, low-cost associate-type member 
ship is now avatlable in the Point-of-Pus 
chase Advertising Institute, In POPAT 


represents users and producers of nearly one 


billion dollars in pomt-of-purchase mate! 


ials, according to Norton 8. Jackson, execu 


tive director. The membership includes many 


of the nation’s biggest advertisers, adver 
tising agencies and point-ot-purchase manu 
lacturers 

The new membership at $100 a year ts 
open to companies and individuals. The 


(_ompany \ssociate Memb rship ( las ‘ 


is for national advertisers, agencies pub 
leations and individuals interested in the 
benefits derived trom membership such a 
research and continuous authentic mforma 
tion in this medium of advertising as an 
effective sales tool Members receive all 
confidential bulletins, Fact Reports, releas: 
announcements, and other mailings issue 
trom POPAI headquarte 

The Individual \ssociate Members hip 
(lass I) is for individuals in the point-of 


purchase protession who, i) othe Gpimion «al 


the board of directors, will benefit and hye 
will contribute to the industry by member 
ship 

Both Class © and Class D member pal 
ticipate in all POPAI activities and fun 


tions but do not have voting of exhibiting 


privileges 


ixplaning the many advantages of 





Htietii 
bership in POPAI 18 a newly revised lf pape 
brochure entitled “What POOPAI Loe bot 
You!” It is available without cost fron 
POPAI headquarters, 11 West 42nd street 
New York City 36 

CHECK THE ADDRESS 
Subscribers are cautioned to check 


their address as it appears on the envel- 
ope which carries their magazine each 
month and if not correct in every detail 
they should immediately notify the pub- 
lisher, indicating the necessary corree- 
tions, if they want to be assured of 
having their copies delivered. 
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Mode! BP 45 12 
Battery Powered 
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Model MM 45 
Mystery Motion 


Display with tiers 
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These ore six displays by Heinz Richter, display director for Kauthof toatured. At the lower left is seen the use of the especially posed blow-up 
Krankfort, Germany. Timeliness is emphasizea in the display at the upper mode into an integral part of the display — so popular with European 
tight, where a small car whose entire front is the door is the central unit displaymen. At the lower right an impression of action is given by 
cround which the mannequins ore grouped. Others use blow-ups of wiring the coats on display. The same effect is noted in the display 
German coins to point out the savings ond values in the mens wear immediately above it—an easy, effective technique— 
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Heres Another NEW Addition Zo the Bulbtow Line 
Bulkton seamiess SILHOUETTES 


This SILHOUETTE Set Contains Ideas for the Most Important Selling Events in Spring and Summer 





FAS Y I 0 USE . - « Just Pin, Stick-Tack or Spot Giue these Silhouettes on Back- 
grounds Covered with 107 in. Wide Bulkton Seamless 





CREATE Your Own BACKGROUND IDEAS SOLD IN COMPLETE SETS ONLY 
FOR 3 PIECE LIST PRICE 
@ VALENTINE @ FATHER'S DAY SET 
@ EASTER @ SPRING | $ 50 
@ MOTHER'S DAY @ SUMMER @ Can be shipped 


PER SET 


via Parcel Post. 








Me ee 
This Photo 
Shows the 
Complete 
Piece Set 
Size of 
Rooster is 
20 in. high 
Other Items 
m= 6in Propor 
tion. 
COLORS IN EACH SET ARE: 

WHITE PINK CORAL PEACOCK RED GOLDEN YELLOW FORSYTHIA YELLOW SUN LIME 
Boat - Waves Cupid Rabbit Rabbit Valentines Moon Sun Mermaid 
Mother - Father Flower Fish Eggs Arrow Bird Bird Fish 
Clouds - Flower Eggs Eggs Rooster Flower Egg 

Tulip 





ABCD FFCH J] Bulbstousseamuss CUT-OUT LETTERS and NUMBERS 


@ Easy to Use—Pin, Stik-Tack or Spot-Glue to Your Backgrounds 


. LIST PRICE 
- SOLD IN COMPLETE © Can Be Shipped 
RETIIVWXYZ SETS ONLY +g . 5 () via Parcel Post 
PER SET 


Each Set Consists of Over 600 Pieces 


This is Containing 
! 4 One Complete 2 Sheets Each of the Following Colors 
Sheet 


WHITE—RED—BLACK—-GLO-GREEN—-DEEP BLUE 


900%EEAA! BULKLEY, DUNTON & CO., INC. 


112345678900/%S¢ Bulkton Display Division 


Size of Cut-Outs 3 in. and 1% in. CORRY 2-8257 CORRY. PENNSYLVANIA 
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Buying 
Good 
At 
NADI 
Market 





First NADI event held in Trade Show building voted a 
success by displaymen and exhibitors alike . .. Association 
seen making contract for the same site for the next five 
years... Display buying strong for spring and Easter. 


lhe annual spring and Easter Display 
Market Week of the National Association 
of Display Industries, held at the New 
York ‘Trade Show building, New York 
City, December 10-14 was strictly a busi 
nes: how, judging from first-hand re 
ports trom both exhibitors and displaymen 
who were present. While the attendance 


was probably lighter than that of last year’s 
Market Week, those at the show had definite 
ideas of their needs and bought accordingly 

Many 


quality, 


attractiveness, 
display 
items offered, and noted that the price level 


commented on the 
and good design of the 
in most cases remained about the same as in 
recent months 

This was the first NADI Market Week 
to be held in the Trade Show building, and 
most of those questioned as to their reaction 
to the further 
exhibits on the Many pointed 
out that building is completely 
air conditioned it particularly 
i xhibitors 
arrangement otf the 


new locale were in favor of 


same location 
since the 
will prove 


suitable for summer showings 
that the 
building eliminates much of the 
trathe to be found when the show 
a hotel 


to get around to the many exhibits and that 


commented 
“curiosity” 
is held in 
Displaymen said that it 1s easier 


66 








they are able to cover more ground faster. 

xhibitors were of the opinion that the 
handling of the exhibits was better and put 
ting them together easier under the Trade 
Show building set-up 

While written before the NADI 
membership meeting to be held the evening 
of December 14, it likely that the 
NADI will make a five-year contract with 
the Trade Show building for shows 
held in New York City. 

The structure is the tormer 12-story Lud- 
wig Baumann department store, which was 
re-designed at a cost of two million dollars 
to house trade shows. It can accommodate 
a daily flow of 10,000 persons. The build 
ing, which is located diagonally across the 
from the Hotel New Yorker, has 
200 exhibition rooms on the third through 
the sixth floors. The second floor is a grand 
1R.O00 


this is 
seems 


future 


street 


hallroom of square feet which can 
—At the upper left, a view of part of the 
dedication ceremonies; |. T. Vierheller, presi- 
dent of the NADI, is the speaker; “Miss 
Prosperity" for 1956 is seated on the throne 
at the right Upper right, one of the 
multi-room exhibits Lower left, another 
multiple room exhibit . . . Lower right, one of 
the single room showings— 
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seat a total of approximately 2,000 persons 

The NADI Market Week coincided with 
the formal dedication of the new building. 
This was done with impressive ceremonies 
which were televised on a national hook-up 
A message from President Eisenhower was 
read by Louis J. Glickman, president of the 
New York Trade Show Corporation; it said 
that the “new display center should stimu- 
late and add to the strength of the 
economy,’ and continued: “Sound business 
development to a large extent depends upon 
producing attractive wares and bringing 
them to the attention of customers. The 
desire for a higher standard of living is 
keen. The record income enjoyed by the 
American people makes them able and will 
ing to buy.” 

Among the prominent 
dedication luncheon was I[. T. Vierheller, 
Garrison-Wagner Company, St. Louis, presi 
dent of the National Association of Display 
Industries. 

As tor the Market Week itself, a total ot 
78 NADI members showed their products in 
the Trade Show building, while many of 
those located in New York City confined 
their showings to their own premises. 

A number of displaymen contacted indi 
cated that their budgets for the coming year 
will be on the level or a bit 
those of 1955. All were unanimous in say 
ing that their stores had 
business during this year, and were expect 


sales 


speakers at the 


same above 


excellent 


done 


ing a record-breaking amount of Christmas 
buying. 
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MATERIAL IS 























A wide range of sizes, 
surfaces, densities and thicknesses 
makes Homasote the 
universal material for both displays 
and permanent construction 
of many types 











In the egg-crate construction here pictured, sheets 
of Homasote are cut half-way through and interlocked — 
without nails. This exhibit has the strength for heavy loads. 





If you require a board that really has size, Homasote is available 

in Big Sheets up to 8’ x 14’—in two different thicknesses. If you have uses for boards with interesting surfaces, 
Homasote —in all sizes and seven thicknesses——has a fine “linen” 
surface. In 2’ x 8 planks, it also has beveled edges. In the 

2’ x 8 size and in other panels—— 8 long and 16”, 32” or 48” wide 
you also have the choice of a striated, light- and sound-deflecting 
surface or a varied width wood-textured surtace 


If curved surfaces are in your design, Homasote —in any of its three 
surfaces —can be curved on an 18” radius—solely by wetting 
With steam and molds, it can be curved to a 4” radius 


Let us send you samples and specification literature on Homasote in all 
its forms. Kindly address your inquiry to Department -26 


HOMASOTE COMPANY | 





catacecia 
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—The display department of Filene’s, 
Boston, gathered recently to honor 
Louis Petersen, display painter, on his 
retirement after 22 years of service. 
He stands in the center holding the 
package, with Julius Steinberg, display 
director, at his right— 


—Dan Clark, display director of Mimi's, 
Hollywood, holds the big trophy pre- 
sented by Junior Elegance for the best 
display tying in with the motion pic- 
ture “Hit the Deck.’ At his left is Art 
Wolf, of Junior Eleqance, and the lady 
is Mrs. Mildred Hunter, Mimi's man- 
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Photographs for this page 
are always welcome, the 
more informal the better. 
Address them to Editor, 
DISPLAY WORLD 
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This is Charles Fowler, 
whose entry in the Nation 
al Letter Writing display 
contest was given a spe 
cial award by the sponsor. 
Me is in charge of display 
for The Griswold Store, 


W 
arren, Ohio —Robert Hulteen has been 


named art director of the 
Structural Display Company, 
Long Island City, N. Y. Among 
the complete designs which he 
has worked on in the past are 
the National Motor Boat 
Show, the National Business 
Show, and the National 
Association of Manufacturers’ 
“Americade’ which is current- 
ly on tour throughout the 
country— 





—Harold Martins, who heads display 
for Germaine Monteil and commutes 
between New York City and Paris, is 
seen at work on a six-panel mural 
screen in his studio in the latter city-- 


—-At a recent Chicago Display Club 
meeting were, left to right, Miss Jeri 
Klauser, Bitker-Gerner, and Miss Fay 
Ginghofer, B & G, both of Milwaukee; 
Mrs. Charles Toll, Marshall Field & 
Co., and Mrs. Lew Cohen, Display 
Products, both of Chicago— 



























...with DARLING’S NEW Metal Display 
Equipment Catalog 180A... just off the press! 


See what $ im store tor you among the hundreds of store-te sted 


profit building display irems-—from cardholders to high Capacity 


elevation units—in this new catalog, the large st. most comple re metal display 


equipment catalog cver printed Its lO pages cover every metal 
display fixture needed to give your store that alert, modern lool 
that $ so Important CO in reased tratlic and increased sales. ¢ omplet 


spec micanions with MWiathiy thie-tse illustrations can he Ip yout! displa 


plans Only L. A. Darling—America » top supplier of effective 


display merchandising equipment could ofter the complete 


fixture selection featured in this valuable new guidebook 


f 
; / A DARLING 


‘T= €OMPANY 





Write Dept. 5 Today for 
your copy of Catalog 180A. 





CHICAGO LOS ANGELES 
222 W. Adams $1 1001 5S. Figueroa S1 
490 Adelaide %., W., Torente 76, Ontaria 


NEW YORK 
47 WW. 44th. S 


Cameron Mecindos., Lid 
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Your New York BUYING GUIDE 


Gult Oil Companies Use 
Novel 3-D Display 


promote outstanding custome! ervice 
eT 
; 


ynt-of-purchase, Gulf Oil Corpora 


tion-(,ult Kefhining {ompany are currenti) 


’ 
iwarding dealet larger-than-l|st three 
; 
wnal window display 


| he praat which teature a huge (,ull 
head of vacuum-formed  plasti 

i pyrite L lithographed hoard represent 
f first known use of lithography on bot! 
a formed plastic displays 1 hv 

front. or concave sche vhich 3 mounted 
avainst a a pia y window via makes use 
fst All Ape jd shiusion Wice thie eve 1) thig 
lace cen to move al nd lé low thie Vi‘ cl 
acTo an extremely wide angl [his sick 
aiso carr thi “Day glo Mmcssape Wie 
Vatcl Your very Need Live CONV e > 
ile Act in-store traffic and along w ith 


thie miling dealer tace ofters the appropriat 


tie Aye lhantk You! W « appreciate You! 


ul ifi¢ 
(,ult 


lhe unusual and effective display 


Nia made possible through the effort ol 
Lutz & heinkman, ithographet Richard 
lieinz. artist, both of New York City, and 
the Borkland Mfg. Company, of Marion 
Ind hich did the vacuum forming. Both 
the special distorted art process and torn 
mg proc yere done under patents owned 
by (,. W. Borkland 
Outdoor Installation 
Possible For Time Switch 

International Register Company has an 
ounced a new rain-tight case tor several 
ere cy] Intermati Linvie witche It 3 


designed tor protecting the mechanism trom 


harmiul yveathet ‘ ft ment if ‘ uutdouot 1} 


tallation This new case 18 approved by 


| nderwrites | aboratories. In 
igned to accommodate the 
LP S66 


eature 


lhe case 1s de: 


iSO0 standard on-off serv and the 
witch 


operation on 


skipper 
elected day 


tandarad with the 


vhich permits 


It will also accommodate both the 1670 series 
vhich has specially designed trippers tor 
tunings trom 5 to 6O minut and the [L960 
er vyhich can pertorm as many as YO 
on-off operations daily 

for further imformation, write to Interna 
tional Register Company, 2620 West Wash 


mieten bycpunle vara. { hicago 


Whitmore To Aid 
Hospital Drive 
Whitmore 
ithograph 
sident of the 


| diward hy president ‘)] (jberls 
( orpotl ation and 
Poimt-ot Pure hase 


\civertising lristitute tit ; ha 


Newell 
rorinet per 
accept cd the 
chairmanship of the printing and lithography 


division of the l nited hospital und s 
eventy-nintl annual tund raising appeal 
it 1} made known by Wilson Newman, 
chairman of the business and protessional 


lhe campaign goal 1s 33,900,000, 
which wall be 


’ 
ite pital 


‘ ommittes 


chy tributed ta) tf  ? membet 





Bonafide Display & Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 


Display Settings, Novelties, Foliage 
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Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can turnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 


promotion Ask for information. Recommended by 
N.8.0.G.A 





Arts & Flowers Displays, Inc. 
43 West 56th St. Cl 7-6848 


Manutacturers and Importers 


REED, NOVELTIES and FOLIAGE 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 
DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 





Bois Smith Studios 
228 West 39th St. LA 4-4492 


WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


‘ 
Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 





Decorative Creation & 


Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 





Frankel Associates, Inc. 
56 West 45th St. MU 7-3434 


DISPLAY FABRICS & ACCESSORIES 


732 S. Wabash Ave., Chicago; 
424 Book Bidg., Detroit; 819 Santee St., Los Angeles 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





David Hamberger, Inc. 
136 West 31st St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 








Kalmo Textiles, Inc. 


123 West 44th St JU 2-5185 


DISPLAY FABRICS, SATINS, SHEERS, 
NYLON NETS, VELVETS AND FELTS 





“LICO” Display Fixtures 
249 West 34th Street PE 6-6803 


America’s Largest Line of Stock 


PLASTIC, METAL & BRASS FIXTURES 


and the complete “Schever Creations’ Line 





A. Lutz 


3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 


DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 





50 West 22nd St. OR 5-1280 
Mileo Mannequins 
7 West 36th St. WI 7-7618 


MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 





Miya Company, Inc. 
39 East 28th Street MU 5-351! 
Manufacturers and Importers of 


Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 








Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 


MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Twinkle Displays 
113 West 27th Street 
For the UNUSUAL in 
Wood, Papier Mache, Brass 
And Other Mediums 


Ben Walters, Inc. 


CH 3-2937 





156 Seventh Ave. AL 5-2308 
a SHAPE IT! CAST IT! 
“7 s*DIP IT! DRAPE IT! 
Celastic Cort See it demonstrated 





Walters Industries, Inc. 


156 Seventh Ave. AL 5-2308 
Sculpt-O-Gias, Puffed Glass. Angel Hair, Flocked 
Branches, Floral Lights, Tiger Whiskers, Miniature 
Lights, Scribble Sculpture, Lace Wire 


BASIC DISPLAY NEEDS 


D. G. Williams, Inc. 
498 Seventh Ave. 





LA 4.4069 
MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 

















The lure that draws customers to your store is studied 
as carefully as any angler studies his spinners and plugs for 
the locale, the season, the mode and the timing. And this 
study is made and the LURE you want is created and 
produced in New York, of course, where streams of buying 
are charted. To catch hold of your own market with real 
selling power .. . look to these New York display companies 
for help. 





ITS ALWAYS 
MARKET WEEK 
IN NEW YORK 
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The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. 
signed to give maximum use of horizontal 
space without cluttering the floor. 


lt has been de- 





The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


32nd STREET @e LONG ISLAND CITY NEW YORK 
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GIMBELS-CHELTENHAM 


ontinued J rom page Sea | 


nut furniture and fixtures are also used iv the 
womens coats and suits section. but here the 
walls changed to woven hemp and fluorescent 
lighting is used over the racks 

\ gay, youthful feeling is imparted to the 
Junior World with its walls covered in murals 
of Venetian scenes, and a purely feminine air 
pervades the lingerie section which features 
a background of diamond shaped plastics, 
spotted with hand-painted flowers 

In sharp contrast, the mens department 1s 
done in vivid colors and action in decorating 
Ihe walls at the entrance are covered with a 
montage of men in all sorts of fashions SEC 
tions of blue and red printed burlap are used, 
as well as a red and white silk background of 
hrearm Where the men’s department merges 
mito notions and leather goods, Its walls be 
come a background of painted cypress 

(On the lower level of the Cheltenham stor 
departments range from major appliances and 
housewares to carpeting, furniture, and other 
home needs. This level also offers supplies 
tor suburban living according to seasonal 
needs and changes 

In addition to the children's departments 
on the upper level there is a coffee shop with 
modern decor and a full-scale restaurant with 
( olonial tavern atmosphere lhe table in the 
latter are of square, polished walnut, the 
chairs upholstered in red. Pennsylvania Dutch 
symbols and figures are used in murals, and a 
huge stone fireplace forms a focal pomt 1 
the handsome room 

In the center of the room, a small bridge 
with a dozen steps over a mimiature fish pond 
creates a visual decoration as well as a smart 
merchandising prop; daily fashion shows are 
presented at the luncheon hour, and models 
on the bridwe may be readily seen trom any 
part of the restaurant 

Community activities have long played an 
important part im the Gimbel store program 
ming in Philadelphia, and adequate facilities 
for clubwomen meetings and consumer rela 
tions programs are provided in the Chelten 
ham store also \ large room was designed 
with folding doors attached to a ceiling track 
so that it can be used for large presentations 
which require use of the stage, or it can be 
divided into four private rooms for lectures 
and meetings 

Lhe stores parking areas have even en 
trances and exits and are capable of handling 
8000 cars a day hey are specially lighted 
for evening shoppers, with low-key indirect 
lighting making for safe visibility throughout 
the area At might the building is illuminated 
with floodlights 








SOURCE SERVICE 

If in any of the illustrations in DIS. 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


1, and it will have prompt attention. 









DISPLAY WORLD 
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Yes, through these past years, from gas light to atomic energy, we 
have lived through many changes. Always . . .we have progressed. . . always 


seeking the newest, always creating, always working and satisfying our most dis- 


criminating customer. Yes, we here at Decorative Plant are mighty proud of being 
First With The Newest For Years. 


JANUARY, 1956 











TURNTABLES! 


Here's & beautiful custom-built 
display on one of those famous 
Macton Turntables. It's the popular 
Macton Model 1000 that has a 
capacity load of ONE TON 

yet if will operate continuously 
for two hours for ONE PENNY! 
The Mode! 1000 is eauipped with 
a4t. top, but can be furnished 
with a 6 or 8 ft. plywood top 
Why not write today for our 
newest catalog 14-D. See several 
exciting uses of these famous 
Macton Turntables 





MACTON MACHINERY 
CO., INC. 
STAMFORD, CONN. 











Order Your ‘‘Naturalike’’ Grass Mats 


and TUPP-TURP eprinklings from your display jobber 
todey NOV NATIT HALIRI are the finest “_KAS® 
MATS vou can buy Aek tor NATURALIKE” when 
ordering 

MEMORIAL GRASS COMPANY 


LHERICHSVILLE, OHIO 














RACBIT UNITS, EGGS 
AND PAPERS 


EASTER 
S Pp R / NM G PA MACCESSORIES 


GRASS MATTING — SCROLLS — FOIL BORDERS 
Send for Catalog 
THE MULDNER COMPANY, INC. 


197 Bridge Street Brooklyn |, N. Y 





MANHATTAN DISPLAYS 


| ontinued jrom page 20 | 


ried i if j | val ‘ colored ost 
LULL outstretched wu er hand 

Viu wal great ord ied thier ania ett 
1) : rig ci] mde i! Lord “ lavi : 
hia citi f Php V AVTICT and Vo int VoT¢ i 
there wm tite-size ether. each eated at 
Ortit a Hitisicidll Nort hand cortis Papiel 


heautitully gwarbed im the tashio 


fi their mr pective era Ly plas bhirector l’a 
\ (> ley i} ed j theme | hy tiv CNHs Vo ¢ 
likes ta) ey fey THIS oe all tiv wala Cloth 
trary) collection qyti thy third Hoot bye lo 
’ i] 
tive mirve Copy card W ai | Winiienr cite reading 
lhe a la carte evenime a satin handbag lke 


i ie vel a pri Tite white o love im) «Any che pret 


of formality he Vatou gala perturn 
all these, on the street floor, a satin shoe, tron 
( lection I tiv fourth tloor (our what 
pig cut Bell harmeet lh lare nviort 

hor the yiInde with tlayvdn at the Ppiaha 
Mi owler used a miulti- omar lea] creev sit 


| i Morentine cle iT iT ly i 5) black i! Liv 


background | bye foot La black \ ( .i! dl 
town ft either “vie of the music rac cot tive 
pane, on which were piano scores by Mayd 
\ cha tancing } front of the Piao Vi 
upholstered im pale green striped material 4 
brown mink stole was draped over the cl 

wle a white handkercinel and a wreen ©& 
Wig purse lay on thy eat of i rive ma 
cuit were arranged m the setting ( Deve 
hannequil tanding (> top ot the piano wore 
sv buite eatin troc} vith a hoes yreel tattet 
tol i ld out i «A adi math Las het 1ny 
ocrsa were peal balun atin Near het vere | 
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other thannequi (otie i d& RICCI atin dre 
it] i Hhoutlant kirt reey itit hipper 
vhite wlove and a wreen velvet hat vith a 
pink ro | bye econd was ma green and 
gold striped sheath gown under a green coat, 
vith a gold bag m her hand, and green satin 
lippers \ fourth mannequin sat on the piano 
hench hess tiv Milisicial hie cre ryite 
AtTIN vith a vhite hat ree Ati lipper 
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white gloved hand. ‘The 
hehind the 


was dresed in a Chinese 


and held a tan im het 
htth mannequin stood piano and 
stvle gown of pale 
blue bro« ack 

Haydn knee 
slate blue velvet Coat, and white Wiz 


window, Mr 


with a violin. satin 


breeches rs | 
In the 
setting 


wore gray satin 


Vogler completed the 


slippers gloves a gold 


tissue scarf, a tiara, perfume, more music 


by Haydn. and A gloved hand holding ef gold 
lace tan | hie 


Hipression shoppe s received 


Vas one Ol elegance and authenticity 


for another series of windows at Lord & 
lavlor. Mi \ ovlet (iio a party therne 

Party \\ het 4 \\ here VW mat i all t} 
excitement it thie Y oung Nev Y orket 


rie] Stile fogarty celebrated Sp 
' Her heautiful new holiday and resort 
collect fii | he stave A a 


all set for a Testive 


champagne party, with a lght-colored panels 
creen th a gold design of musical imstri 
ments as background in tront of the screet 
| Al gold pec stal. ()! vyiich tood dA huge 
ase ot white chrysanthemum \t one cle 
Vi a 1! artyle top table with oilt leg 3) 
vhich tood a champagie bucket and bottle 
ylasses a late anid cA footed adi ()1 hor 
d oeuvre and a pair ot long white glove 
\nother tand typ Champagne bun ket tood 
near the table and a third was at the opposite 
che ot the pricie 

lwo tapesti Lippi tered chai tate i 
straight nite pamtedqd chat were irranged ] 
the ct \ vhite 1 i scart and a white 
clutch bag lay on the white chan Six manne 
quins stood im the setting. [Three of them wore 


th details of color (One man 





nequil VO tood hehiwid the table Vore «ll 
peach toned are Ni ir net i ad close to the 
peal tal " i, higure dre ed iil ow v hint 

ith a ite to tole over her arm L hi 
remawisiinieye Midahiequiil next td thy end cal 
thie white Chall VOTeC a black dre 55 with lares 
gold dots Cory the vindow ledge My V ogles 
had shoes on gold shoe torms, arranged with 
pertunme i! d elittering if velrs (jl ll by lave 
scar! 
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DISPLAY WORLD 








Good Year Foreseen 
For Retailing 
the 


irre vc ably 
the 


(Since lortunes of display are so 


bound up with that of retailing 
following statement regarding the 
1956 ‘| hey 


executive 


pros 
tor are of interest 
lakins 

Retail 
an annual 
business outlook, 
or { ol 


pects were 
(;ordon 
National 


Assoc lation. at 


made by J Vice 
(,o00o0d08 
the 
( hambets 


States 15 


president, ry 


SYMPOsimUMmM on 


sponsored hy thre 
the United and 
led 


cle partment 


oOMmme»°rce 
trade associations 
rhe 


Store . 


nation's and specialty 


are now winding up a year in whicl 


undoubtedly chal record sal 
volume L hie 
the first halt 
improved volume and | 


Most 


cent but many as much as 


they will up 


are also bright To! 


Merchants look 


rohfits during this pet 


prospe CTs 


OT 1O56 TdT 


1od anticipate sale gains of 5 


11) per cent ovetl 


the corresponding period in 1955 

They hase thei optimism on the belt 
that per pie will continue to be in a tree and 
easy spending mood next spring. People on 
the whole are very optimisti Kesults of a 
tudy made in October by the Surveyv ke 
earch Center of the University of Michigan 
indicates that 7] pet cent ‘)] all peopl 
expect good time to continue at least during 
the first eight months ot ext Cal 

[here are also other reasons why retailes 
look for good husiness [hey helreve 1 iT 
employment will continue to expand to new 
levels, unemployment wv remain ¢ para 
tively small, wage vill be higher and, as a 
result, personal incom ill reach a me 
high | bie sc lactors Con idered tovethet 
with the rising level of capital spending by 
busine the possibility of Federal tax cut 
ample credit avatilabl and the tact that 
Americans are spending an increasing pet 
centawyrt Ol thei PTic corre eact VCal i 
augur a bright outlook tor rine, L956 

lo achieve their volume figures, merchant 


count on keeping they ha 1 toc} Capt ry le T¢ 
offering strong value havine a flo 1 ney 
promotabl item ana developing i better 
sales staff lo reach ther protnt ooal. the 
are keeping a watchtul eye on expense 

Inventory levels in the first half of 195¢ 
will not differ materially trom those thie 
first hali of last year 

Wepartments likely to record the best ule 
increases next spring are sportswear, read) 
to-wear. children Wear. and men Veal 

In recent month department tore have 
heen making a big come-back in major ap 
pliance and it 1 expected that ale oait 


i 


family 


thie > ¢ big ticket item V1 continue 


thie 


if) 


unit will have 


Kecause typical 


a higher income next year, the willingne 
ot the publi to trace Ip vhich ha heen 
a marked characterists it busines t| 
year, will continue (onsumers are inte 
ested in merchandise of good quality and 
style, even if it meat buying better and 
Pidore expc»sive merchandise 

New ‘papel will continue to be the dom: 
nant sales promotion media next year. Pri 
motion costs will probably go up, however 


because the recent rise in or re 
print will probably hye reflected het T¢ lot {? 
im an imecrease im advertising rate or tl 
creased newsstand pric r botl 

(redit will be emphasized strong! 
department and specialty stores next year a 
a sales tool particularly revolving credit 


JANUARY, 1956 











YOU CAN MAKE IT with CASTOGLAS! 























1. Brushing on Base 2. Applying Fibergias 3. Separating New Form 
Coat Fabric from Old 
MPS DOWNRIGHT UNCANNY alltl CAS TOG! ) 
amazing thitig yan Cl ul i OUR > iy oO PRI ry i | ( , 
CASTOGULAS hor leakproot ' with 
hull over an old wooden boat, tor « le ne 
is only one ot hundreds of } ict 
cations for using CASTOGLAS Liquid . : 
Plastics lhis same si ethy ot re 
producing lightweight, one-piece structura 
units may come in ™m ty handy for e of 
your display project | be 1) ! ra ran | 
and sketches illustrate the t DAaASst \ “= 
ciples of using this versatil ites ff \ » 
may give mM sorTre CA { \ x 
a SS 
| \ 7 
| / \\ DRAPE IT SHAPE IT 
| | . .* j 
| yo m 
| bp vm : 
| >| |. XS = (oO) 
7 
(fe Ne 
BRUSH IT nee | a 
} | 
. j MOLD iT CAST IT 
Pay a 
a | j . > J 4, . a. 
| a A | 
SPRAY IT EXTRUDE IT 
| ~ : WANT A SAMPLE? 
y : } ™ ' —" 
by , dade 2 } as / Ind. Dept. 1-75 
i , 4 J) ¢ gv f 
. | La / Phe Castolite Co.. Woodstock, Til. 
“ @ Producers and Distributors of Liquid Plastics 
COLOR iT GLUE IT = ii Laminating, Coating, Mold- 
lor oit goods Side Wb (| if bye eseril is that iv hipsin , 
growing emphasis on credit tors iwakern toy thre (| T" riet 
ales howevel vill bye rhe xe } ‘ ! f ! ' i‘ 
vreater caution 1” creening i =f a i ’ ea ' , 
vell a infensincation of collect! ettort et en Te 
Mecause of this greater selectivit tf credit 
ee ee oe gelre pe Display Equipment Catalogue 
Capital exnenditures by stores next y¥: ls Offered By Darling 
vill be about the ame a t} Cal f metal bispila ita 
vill be pent mainly tor general rede +4 ter | if pe 
tion, enlargement 1 eiigy pace arid the tel e | the | } 
purchase of fixtus hor hed se ! Mi 
Next ear will also ee tive et ‘ i? iti if | ! 
number ot me regviona Dp ng é | i ranyv i 
and the erection | wwial prafn ' ‘ y eC Orient t yal f 
\iong with this evel f i ! i f it} ! ' 
marked tep-u im activitr eve ecihica if 
lowntown area e year 1% 




















Here's the most efficient and time-saving 


method of forming a coat sleeve for display 


The cuff block lends itself effectively to the soft, 
casval oppearance so necessary in the presentation 


of comfortable clothes worn by the men of today. 


Price: $3:50 per pair. 


pares 





FF BLOCKS 


patented 


UTILITY SIZE FOR 
SUITS, SPORTSWEAR 
TOPCOATS & ROBES 





easy fo insert — effective 
yet invisible 


re 


3919 MCCAUSLAND AVENUE 
ST. LOUIS 9 MO 





lighting. Handy for top, side or high 


colored gelatin; black and silver 
spot to 4" spread at 3 feet, 
Only 

Price Does Not Include Bulb 


ALSO 
BEST 400 WONDER SPOTLIGHT 


DISPLAY LIGHTING ACCESSORIES 


Write For Literature 


Let BEST Help = 
You De A Better |. illliae 
— 


Lighting Job! 








wrinkle finish: 


$9.45 


BEST AUTOMATIC COLOR WHEELS 





idea! for 


size 


THE 


10921 Briggs Road, Cleveland 11, Ohio 


4'/,"" x 5 x 







—So Low In Price... You Can Buy Several 
To Supplement YOUR DISPLAY LIGHTING Needs 


Show cases; store windows; signs; interior displays, etc., 
when one or several PEE WEE spots are used 
isghting 


get a4 luxurious lift in sales appeal 
short range in both white and color 


Unit is compact, lightweight; has polished 


mirror, Fresnel lens; universal mounting bricket: gelatin color holder and 3 sheets of assorted 
2; 


Range: from 12" 


MODEL 
“7 ] 


PEE WEE 
SPOTLIGHT 


co.., 
INC. 


BEST DEVICE 











EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 
Produce display effects impossible with regular 
lines of display flowers Unsurpassed beauty 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 


Importers M fess. Exporters 


% WwW. Mth STREET NEW YORK 18. N.Y 
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BOX 35 





Vinylite 


SHOULDER COVERS 


window clear vinyl — polythene 
Price list & samples on request. 


JOBBERS ONLY 


CORONET MFG. CO. 


VYARDVILLE, N. J. 




















LOS ANGELES DISPLAYS 
[Continued from page §2)} 


neutral gray color, was given a sparkling 
with brilliants which were also on 
hackground The reader 


Into Your Holiday 


Piece Service tort 


treatment 
thy readet card 
“Pisg “pat kl 


lO] 


cara aid 
with ‘enchantment, 
Females 

At Mullen & Bhi 
Display 


suspended a 


Mile 


cleverly 


Mira le 
lilner 
three-sided 


ett . (31) 
Director Joseph 


gold finished hire 


place hood above a merchandise display ot 
shirt neckties and socks to convey the 
(hristmas gitt-giving suggestion (On the 
gold hood was an elegant wreath of green 
and red holly Mrass fireplace andirons 
matching thi gold hood above, served as 
merchandise prop lhe hackground was ol 
simulated white brick and the floor was 
covered with red telt lwo tweed Suits, one 
orn by a full figure at the right and the 
other on a form at the left, carried out the 
theme of the window told in its red and 


vhite holly trimmed card in the toreground 


‘Import Scotch tor Christmas! 


William ft 


( jhrbar h's 


Meissner, display director at 


Downtown. combined animation 


and realism in the store's big toy window 
vhich drew thousands of adults as well as 
youngsters An animated lite-size Santa 
(lau guiding trafhie at the cross road to 
uch plac “a “Holly Lane.” “Toyland, 
Sugar Drive,” “Candy Hill,” and “Green 
Tree Knoll,’ directed trathe turning trom 
one side to the other. Overhead was a cut 


flashed 
of build 
the 
\ wide variety of actual 


alternately 
Child-like drawings 


tratty which 


red and green 


out signal 


ings and houses were in white against 


green background 
priced, were in various 
the 


horseless 


toys, arrangements 


groupings. In center 
three-dimensional 


dolls 
hustling down the highway with presents tor 


and was a quaint 


carriage loaded 


with which moved and vibrated as 1t 


boys and girls. In addition, there were two 
hind 
legs, wearing gay Christmas smocks. The 
‘| hie Hoot 
was covered styrotoam 


J. W. Miles, display director at Bullock's 


Downtown, interpreted Christmas in the lux 


animated reindeer standing on thet 


heads moved from side to side 


with crushed white 


urious manner with a series of hand-painted 


Santas on pink taffeta backgrounds. Silver 
and gold stars, painted with a minimum of 
simple strokes also on the taffeta hang 
ings emphasized the teeling of opulenc: 
without ostentation. The figure in the dis 
play illustrated wore a coordinated outfit 
with pale yellow wool shirt, matching silk 
blouse, and deepe! tones of yellow im the 
beret The aCcCessory grouping featured ar 
orchid silk and wool blouse and skirt along 
side a lavender basket purse and string ot 
pearls. the reader card in the foreground 


was in lavender and green lettering on white 
cardboard It “The Winter Pastels.’ 


(hristmas was heralded in Bullocks main 


read. 


broadway and‘Seventh corner window wit! 
a religious setting, in which beauty, sim 
plicity, and richness were outstanding (not 


shown) 
with all of 
green 


( hristmas ( oulter s 


the 


Came to 


windows tramed with varlands 
through which tiny pinpoint lights twinkled 
established 
the 


plasts 


l'nitv was with muted low-key 


and sus 


L his 


lighting on red background 


pended and W hite STIOW flakes 
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was repeated in all of the windows along 
Wilshire boulevard. In one window Dts 
play Uirector Meredith Rose had a manne 
quin wearing a white quilted nylon satin 
lounging coat, with matching nylon pajama 
trousers 

In eact window there was a pink angel 
with silver flitter on her hair, wings and 
halo, and holding a pink rose. The pink 
angel in the window described was atop a 
circular display prop covered with pink 
telt, with a Iringe ot white balls around the 


edge and decorated with white snowflakes 
on it were white pajamas, brocaded slip 
pers and other suggested gifts such as 
equin evening bags, lace handkerchiets, and 
foil boxes tied with pink satin ribbon 
[he mannequin and display props in this 
window as if] the others Were close to the 
giass and were illuminated with side lights 
and top lighting Lhe background illumina 


tion was low 1n intensitv and trom the floor 
WV ¢ 1] only 


(hristmas in the elegant manner was 
presented by Robert Rough, display director 
of Bullock’s-Westwood Village, in a two 
story-high living room setting which was 
rich and tastetul from the lighted tree 
vith three children opening presents at the 
right to their mother wearing a pink and 
white satin housecoat and apparent ly heat 
ing a large gold gift box across the room 
(‘omplementing the rich green floor covet 
nig, gold predominated in the tree decora 
tions, the package wraps, the wall decora 
tions, the hardware ot the room, table lamps, 
lighting fixtures, and Christmas decorations 
on the balcony. A gold scroll sign on the 
floor said, “A Fairyland of Toys for Holiday 
knchantment.” 


he “Holiday enchantment message 
ontinued in other windows, not pictured, 
such as a nearby one which featured a red 
corduroy jacket. On the dark brown blind 
in the background was a green wreath with 
a huge satin ribbon In the toreground 
below the red jacket were plaid socks, shoes, 
toilet water, and a cigarette lighte 


[he tollowing displays are not shown 


\ traditional green and white Christmas 
wreath against a red crinkly cloth panel 
in the center set the Christmas theme at 
Desmond's. Display Director Harold Kelly 
used this motif with variations in a series of 
gitt windows. The floor covering matched 
the panel and complemented the plaid and 
striped mens robes on forms. One of the 
forms was on a glass topped wrought iron 
table to increase the height interest. Anothet 
robe was in a gold gift box, partially ob 
scured by the red and white reader sign in 
the foreground, but well below eye-level and 
easy tor the viewer to see There were two 
pairs ot slippers on elevated props in the 
center! 

Stanley | hompson created a triangular 
shaped Santa Claus theme which was re 
peated in about 2) of the downtown May 


(ompany windows. The three-dimensional 
red pyramid was about 3 feet high and 
rested on round black legs at each cornet 
Santas hat was topped by a halt ball ot 
white styrofoam, trimmed with gold orna 
ments and sequins Salita stylized tace 
expressed delighted surpris« All of the 
windows were trimmed with an artificial 


holly garland, through which pinpoint lights 
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Springtime Magic Wlade € wl. asy 
with ae’ ‘ lu rE= be! ‘ R eprodu tion 5 


Capture the magic of Springtime with authentic, realist 
fexture-Flex reproductions, Seen, admired and talked about at 
the recent Spring NADI Show in New York, the new line, parts 
of which are shown here, present unlimited new potentials tor 
unusually authentic Spring and Summer settings. 

Originally designed for Broadway and TV productions 
Texture-Flex captures the depth, character and color of the 
originals with startling fidelity by making the mould from the 
actual item. 

Get the complete story on Texture-blex. Write for our new 
broadside showing the complete new Spring line today 


GARRISON-WAGNER CO. 


2018 Washington Avenue St. Louis 3, Missouri 
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15 OUNCES OF 


lal 


x 


in every King Size can of 


interior-decorator 
SATIN-FLAT FINISH 





12 SOFTER, FLATTER 
SPRAY-COLORS PLUS 

5 “TREND” METALLICS— 
including the sensational new Brass 
and Platinum Silver 


For Modern Displays! 


Now-—give your display 
boards, frames, mobiles, 
convention booths and 
countless displays of all 
m— types and sizes—the 
satin-flat beauty of King- 
Size Spray-O-Namel new 
Interior-Decorator colors. Here is the 
world’s first non-glare, flat-finish spray 
paint formulated to duplicate the most 
expensive spray equipment. Ideal for 
stencils and signs. Won't bubble, won't 
run, won't sag. 5-minute instant drying 
There's nothing easicr nothing finer! 








Also try the “touch and glow’ ' magic of | 
America’s original and largest selling sproy 
enamel — SPRAY-O-NAMEL Regular... in 40 
vivid colors for brighter, glossy disploys | 








For colorful styrofoam display 
creations and factory made novelties, use 
STYROFOAM & FLOWER COLOR 
SPRAY. Harmless to composition. Allows 
sparkle to shine thru. Also ideal for rib- 
bons, fabrics, and flowers. 


ILLINDIS BRONZE POWDER CO. 


2023 $. Clark St., Chicago, Ii! 
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ere winking \ drift wood paneled hac gold-fini 
ound theme and heige rug were repeated trimmed 
in each of the series of windows, as was the tured 
| and gold lettered reader card on white and thre 
gard with a red background. Boys’ wears near 
vas featured in the window illustrated a underscored the 
junior policeman outht at the leit, train d 
man coverall at the right and a cowboy at 
shirt on a halt torm near the center \ 


Dalls 





wire three-shelt displayer, 
gold and silver tinsel, tea 
of pumps on the shelves, 
pairs were placed casually 


on the floor The theme card 


subject of the display with 
lay on words: “Have Him 


Sweetheart P mps 


foil covered Christmas gift package Howard Abrahams Leaves 
on the display stand in the center, Post With Parrish 


ngside cowboy guns and holster |_assos 
other cowboy gear were arranged on 
oor nou 
(yne of Display Director Paul Smith's avo 
interesting variety of Christmas windows at manager ot the 
\\ Robinson s-VDowntown, featuring and 
women pumps, conveyed the (Christmas National 
spirit well and quickly with a giant white New 
wreath against a red background \ singl a sal 
model was seen opening a red giit box of — the 
cy tied wit! ilver and white ribbon \ ment 


ignation of Howard P. Abrahams 
Parrish W {0 has heen an 
joiec the firm some mont! 
after having served tor several years as 


Visual Merchandising Grou 
Promotion Division of the 
Retail Dry Good Association, 
(ity \brahams plans to open 


promotion and advertising service 1n 


ialty and depart 


serving spe 


TRADE PERSONALITIES No.152 4 Tapper 








IGNORING THE DEPRESSION HE ENTERED 
THE DISPLAY FIELD IN 1932, DESIGNING << 


AND MARKETING HANGERS, ALL 
HIS INVENTORY CONSISTED OF As 
MOCH STEEL AS ONE MAN COULD 
CARRY UNDER AN ARM, 


| WOW TALK ABOUT 
A (_SMALL BUSINESS ! 


THE LINE CONSISTED OF ONE 
PANTS AND SHIRT RACK ...QUITE ° 
A CONTRAST TO THE PRESENT, 
FOR WHEN HE MOVED FROM 
NEW YORK CITY TOLONG ISLAND 
CITY SOME MONTHS AGO IT TOOK 
A WEEK AND A HALF TO MOVE THE 
STOCK. DURING THE COMPANYS 
EARLY YEARS THE EMPHASIS WAS 





ON SELLING EFFORT. TRYING TO / 


CREATE BETTER ITEMS LED TO 
CHROME, WROUGHT-IRON, 
MARBLE FIXTURES ANDA COMPLETE LI 


DAVES INTERESTS ARE MODEL RAL- 


ROADING, SAILING, PROTOGRAPHY A 









q vi id Wed FISHING. 








STEMPLER, 


CITY DISPLAY,INC,, 
LONG ISLAND CITY,N.Y. 
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Turntable Line Shown 
In New Booklet 


Using a simplified construction 


needed J 
lectro-Motion Corporation 
Y., has introduced novel features in 
table line 


down the number of 


lor example, its turntal 


: 











60-12 has the usual sign holder and 
mounted in the center otf the table. burt 
sign holder remain tationary a thie 
top turns; this permits the selling me 
constantly to tace the consumet \ tot 


49 different turntable 17¢ and more 


, 


nal 


irts 


Buchanan 


its 


len 


le] 


i inf 
the 
\ 


» 


turn 


ode! 


al ot 


izing the new construction principle in 
illustrated it thie current hoo! let (7 {| 
company 

Llectro-Motion turntables are rated at 15 
pound centered load. cop rate ()t) 1] it 
50/00 ecvcles. and rotate clockwise at , 
rpm lhe line is carried by leading job 
hey 
New Sign Holder 
By Reflector 

Reflector-Hardwar ( orporation 2 
south Western Avenue, ( hicago i nas 
introduced a new sign holder which direct 
tral within A store hy identilving the 
location and the type ot merchandise chy 
played. Standing high above island unit 
if catche s the eve ot shoppet at a distance 
and customet have no dithculty in lo ating 
the products they are seeking 

L hie ign-holdes ha a long 4 brie 
stem wit! a / by ll-inch vertical vt 


irame on top tor the departmental 


by 22-inel 


nurmbe I 


and two large 7 Y £2-1hk horizontal sign 
hanging trom the cross-arm tor identifying 
the merchandise. The unit mounts by mean 
of four screws on top ot a gondola slit 
openings mm the ign holders permit quich 
insertion and removal ot card 
Protection Against Elements 
Offered By New Control 

“Rain Brain an automatic awning con 
trol, has been placed on the market b 
(onsolidated Controls (Corporation, ny 
North Ludlow street Vayton Z, Ohne if 
puts the awning down automatically whet 
strong sun hits the window. raises it ot 
shady days to permit a maximum of light 


to enter the window. lowers the 
automatically when it rain and ke 
im case OT SNOW torm 

literature describing the device 


will be sent by the nrm on request 
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* ONE OF A SERIES OF BEAUTIFUL NEW DECORATORS’ SCREENS 


Cais... 


DISPLAY DESIGNERS ANC MANUFACTURERS «# PORTSMOU , OHIO 














ADVERTISED TODAY 
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seeeveer 


Miak Coote 


soe 





| 





Store Directory & 
Bulletin Boards for 
Better Selling! 


Acme 
impulse buying with its depart 


Le* gon hoard f reate 
mental listings and your adver 
tisements Write today tor Acme + 
FREE folder Through 


Suggestion and the latest cata 


c 
yelling 


log on directories and bulletin 


boards 


ACME BULLETIN COMPANY 


37 EAST 12th STREET © NEW YORK CITY 3 
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odinstable *" a "eye ball” 








% display man’s handiest 
; lighting device 
f ‘Twist it, turn it, raise it, lower it, put it in a 


corner, or out front. This adjustable “Kye Ball’’ 
Spot Light will serve hundreds of ways for smart 
accent lighting jobs. Rests on felted, 64" diam., 
heavy base. Always maintains ite foc use sd posi- 
tion. For use with R/40, medium base reflector 
lamps. Complete with cord and > 6 


Choice~satin brass or 
satin aluminum finieh 
Price doea not include bulb Each 


810 PENN AVENUE, PITTSBURGH 22, PA. 
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ARROW TACKER MODELS—— 


offer DISPLAY MEN 


FAST-~EASY—ECONOMICAL 
FASTENING 


T-50 GUN TACKER 
POWERFUL! VERSATILE! 


Used where heavier, longer 
staple is needed Seme ma 
chine takes 5 staple sizes: ‘4’, 
S/i6'’, %, Va and 9/16" Ileg, 
050 gauge wire 





T-32 GUN TACKER 
FAST! COMPACT! 


Used where lighter, 
shorter staple is needed 
Same machine takes 3 
staple sixes: 3/16", 4" 
and 5/16" teg, 032 
geuge wire 


HT-50 HAMMER TACKER 


EASY ... WRIST ACTION! 
HAMMERS STAPLE HOME 
WITH EACH BLOW 
Same machine takes 4 staple 
sizes: ‘4’, 5/186", % and 
leg, 050 gauge wire 







MORE AND MORE 
DISPLAYMEN ... 


are finding that Arrow Automatic Tackers best 
meet their requirements for faster, cheaper and 
better fastening. You too, can depend on Arrow 
Tackers to best solve your own particular display 
See your supplier fastening needs Investigate the time, labor and 
Send for catalog money saving advantages today! 


ARROW FASTENER CO., INC. trookirn 12 6.) — 

















A 
Merry 
Christmas 


and a 


Happy 
New Year 


to the 
Display Men 
of the World 


Frostee Sno Co. 
Antioch, Hil. 


























Winners Made Known 


In Contest 
The Paper Stationery & Tablet Manutfac 
turers Association, sponsor of the national 


display contest held in connection with 
National Letter Writing Week, has an 
nounced the following winners 

(,roup A — department stores: first, Earle 
\\ Pratt Strouss-Hirshberg Company 
Youngstown, Ohio: second, Charles Fowler 
lhe Griswold Store, Warren, Ohio; third 
| B. Hammond, Innes, Wichita 


(sroup B stationers: first, Mrs. Hester 
Handley, The Southern States Printing 
Company, Griffin, Ga second, John H 
Potasz. Schwabhacher rey { Ompahy, San 


Francisco: third. Stanley | Hughson The 
KR. P. Lewis Company, Flint, Mich 

(;roup ¢ variety chains: first, Miss Ida 
Diener Zizda, J. J. Newberry Company, Los 
Angeles: second, Miss Ellen Vaughn, F. W 
Woolworth Company, Greenville, S. ¢ 
third, kk. J. W atkins. FW. Woolworth Com 
pany, Houston 

(;roup D—drug stores: first, Raymond 
Bouser, McCool Drug Store, Joplin, Mo 
second, Don Berry, Bruno Drug Company 
West Columbia, Texas: third, William K 
street, J Leon Rosse, Fayette, Mo 

Group gift shops and book stores 
first, Jack Riddell, Smith's Book & Station 
ery, Vallejo, Calif.: second, Mrs. W. J 
Sloman and Don Des Lauriers, Kankakee 
Book Store, Kankakee, Ill: R. H. Wertz 
Tavos Gifts, Canoga Park, Calif 

Honorable mentions went to A. CC. Hen 
ning, F. W. Woolworth Company, Kansas 
( ity, Mo. : Robert Cormack, W. H. Kistler 
Stationery Company, Denver; House of 
Monogram, Tulsa: Ronald Nelson, ZCMI, 
Salt Lake City, and Fred Wassall, Walker 
Brothers, Inc., Wichita \ special award 
was made to Charles Fowler for “the win 
dow best reflecting the artistry and skill of 
the display profession.” Contest judges were 
Irving ¢ Kldredge, formerly assistant 
manager of the Visual Merchandising Group, 
National Retail Dry Goods Association 
Fred Reed, art director, and Charles B 
Tanner, business manager, The Department 
Store Economist 


Displaymen Honored 
At FJP Dinner 


John RK. Foley, display director of Macy's, 
and Irving ( le ldredge, formerly assistant 
manager of the Visual Merchandising Group, 
National Retail Dry Goods Association, 
were honored at a dinner on December 5 
by the Federation of Jewish Philanthropies 
Sponsored by the Federation's display di 
vision, the dinner was held at the Hotel 
Delmonico, New York City 











SOURCE SERVICE 


If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


l, and it will have prompt attention. 
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Ernie Meier Rejoins 
Adler-Jones Company 


Ernie H. Meier, who sold his interest in 
(Cook & Meier, Inc., Chicago, to his partner, 
Al Cook, last spring, 1s now with Adler 


Jones Company, ot the same city. He was 


a 


— Ernie H. Meier — 





with the latter firm prior to the time some 
years ago when the company of Cook 
& Meier was formed 

Meier will service accounts im the terri 


tory heretotore covered by Harry A. Meyers 
heginning with the spring and summer lines 
for 1956. A dis 
play, he is well known throughout the indus 


veteran ot many years in 


try as a designer in his own right and as 
being intimately acquainted with the win 
dow and interior layouts of many of the 
stores in his sales area 


Southern California Club 
Adds Several New Members 

Newly added to the roster ot the Sout! 
ern California Display Club are the tollow 
ing Patrick Coakley, display de 
partment, Phelps-lerkei; 


members 
lohn Coorlas, dis 


play manager, The May Company-Walshire 


Henry Waters and Paul Whegel, sales man 
ager and general manager, respectively, ot 
Hollywood Plastic Arts; Fred Stotler, rep 
resentative of American Fixtures, Inc.; Olga 
Buehl, disolay director of Saks-Fiith Ave 
nue, Beverly Hills, and Joe Blatt, Advance 
Printers. The club membership now stands 
at 138 
Ralph Loucks Dead 
At Age 46 

Ralph G. Loucks, 46 years old, died in 
Washington, 1) ( recently lie was in 


Hahe rdashe I 
a daughter, sistet 


charge Ol display lor Raleigh 
Surviving are the widow, 


and two brothers 


Jaimes Leaves West 
For New York City 


head (31 
Robinson on the 


display tor Grayson 


West coast. 


director oft 


Formerly 
heaumat 
laimes has been made display 
Robinson Stores 


New Y ork f ty 


of all display, promo 


and promotion tor Grayson 
Inc., with headquarters 1n 
He will 


tion. and advertising for the 


have « harge 
trem 


JANUARY, 1956 





























pias ' ) 
@ lowe... 
ed ¢ > 
? 
J a ° 
om he lie be — 
qa a t4 se 
— nee, 
oo 
| i 
— | 
' i—" 
‘ a 








Now New BRASS Deca Poles 
Open New Avenues for 
Smart Merchandising Displays 


Now, for the first time, Garrison-Wagner Company presents the new BRASS Deca Poles 
Designed for the displayman who wants the luxurious 
with the versatility, flexibility and dependability of a 
the answer to his needs. 


sinart appearance of brass combined 


‘module type- stee] support, here is 


The new BRASS poles open new avenues for the display of such difficult to show items 


as fine linens, expensive white goods, fine glassware and china, ete., and add dignity and 
elegance to a well merchandised window or in-store display Used in combination with 


matching brass rods in three sizes, 3 ft., 4 ft. or 5 ft. or with large merchandia 
BRASS poles offer the same versatility and dependability as the steel poles 


ahve lves the 


The new BRASS Deca Poles adjust to the same ceiling heights as the ice blue or black 
steel Deca Poles—from 31 in. to 25 ft. They stand by themselves and support up to 400 Ibe 
The BRASS “Module Type” Lee a Poles offer the sainie advantages is the steel parle * Dheir 
versatility and flexibility enable you to erect smart, high-style floor, counter or ledge displays 
anywhere you have a floor and a ceiling or the equivalent 
top or ledge. Island displays can be erected right on the 
tional display space 


a ceiling and a counter 


selling floor 


"iif h a 
thus creating addi 


BRASS Deca Poles are not only simple and easy to use 
in time and money 
ceiling. 


but they aflord genuine savings 


kasy to erect and dismantle, they leave no unsightly marks on floor or 


Because of their inner steel construction, they are practically indestructible and can 


be used over and over again 
Get the complete story on the smart new BRASS Deca Poles 
when he calls o1 


tsk your (,-W 


— 


riaati 
information today 


GARRISON-WAGNER CO. 


2018 Washington Ave. St. Louis 3, Mo. 


write for complete 
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For The First Time 
in the display industry! 


BATTERY OPERATED 





STOP and GO! 





4 STOPS IN 1 REVOLUTION! 


Sample unit $5.95 @ Same unit mounted 


in a turntable $8.95 P.P 


Runs on two flashlight batteries with o 
load of 6 lbs. for 5-86 weeks continuously! 


“LILLIPUT 913" 





Runs on TWO FLASHLIGHT BATTERIES 
3-4 WEEKS with a load of 4-5 Ibs. Can 
run vertically. 5 RPM. 


Sample unit with batteries 
$2.40 postpaid 


Ask for quantity discounts 


HERTVY COMPANY, INC. 


Rego Park 74, New York, N. Y. 








COLORED BURLAP 
DRAPERY FINISH 


Buy Direct 
16 VIVID STOCK COLORS 


DARKS @ PASTELS @ DISPLAYS @ SHOWROOMS 
CURTAINS @ DRAPERIES 


Genuine Knotted Fishnet —8 Colors 
imported Linen Theatrical Gauze —8 Colors 
Non-Tarnish Tinsel Cloth 


VAN ARDEN FABRICS MNERS. 


110 Murrey Street, New York 7. N. Y. 
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(Continued from page 22) 


big companies in the optical field, and she is 
to be congratulated on the way in which she has 
sold them on the necessity for good display. 

It is an idea that many a displayman could 
follow, for there is much room for improvement 
in many other national advertiser fields where 
display is concerned... 

It is not surprising to find a television 
and radio station circulation-minded, naturally, 
but it is a bit startling to find one which is 
display circulation-conscious as well. 

Down in Roanoke, Va., is Station WSLS, which 
is housed in a new, modern building with plenty 
of display windows. As an indication that the 
station believes in the value of display, the new 
building was planned so that the windows are 
equipped with hydraulic lifts, making it possible 
to install the displays in the basement and then 
raise them into place. 

But that isn't all. The station wanted to 
know definitely what sort of circulation its 
displays has, so it had the local office of 
General Outdoor Advertising, Inc., make a survey 
of passing traffic. This is the report in brief: 
"Using the formulas and methods approved by the 
Traffic Audit Bureau, Inc., we arrived at an 
effective daily average circulation of 24,786 
based on an 18-hour count, or 17,210 based on a 
12-hour count.” 

Comments Fred L. Corstapheney, director of 
the station's promotion and merchandising: "We 
are in the window display business, and for a 
radio and television station, we think we are in 
it in a pretty big way."... 

I hope particularly that you enjoy this 
issue, which is the first to bear the 1956 date- 
line. Not only does it have the regular contents 
and the results of the International Display 
Contest which ran throughout the year, but it 
also has illustrations of 75 displays picked by 
well-known display people as their favorites of 
the year. We feel that it is an appropriate way 
to mark the beginning of 1956...And it is 
also an appropriate time to wish you all a very 
happy holiday and the best of everything for 
the new year... 


Cordially yours, 


DISPLAY WORLD 











Directors Meeting 
Held By NDA 

WVuring Wisplay Market Week in New 
York City early in December the board of 
directors ot the National Display Associa 
tion met at the Hotel New Yorker to discuss 


the affairs of the organization Revokineg 


their tormer policy, it was voted that in 
tuture the NDA will not designate any one 
publication as the associations official 
magazine 

ihe group decided that it is advisable for 
the NDA to hold an annual meeting not im 
connection with the two Display Market 
Weeks in Chicago and New York City 
IKEescher Betti Stewart Dry (,00d8 ompany, 
Loutsville, the hold-over president of NDA, 


Vas authorized té 


appoint a committee to 
consider several citi lor such a meeting 
No action relative to electing officers was 
taken, and it was voted to continue the 
present officers in their positions until an 


other meeting can bye held next lune 


Change Of Location 
For Arturo 


Arturo Productions, In is moving on 
January 2 to the firm's new showroom and 
offices at 420 Main street, Asbury Park, 
N. J. The new quarters will be much more 
spacious and will enable the company to 
service its customers better \rturo also 
has acquired an additional warehouse in 
Bradley Beach, N. J., where the shipping 
department is being transterred so that in 
coming orders can be processed and shipped 
within 48 hours after receipt 

Due to an error, the advertisement for 
Arturo in the December issue of DISPLAY 
WORLD was repeated trom an earlier issue, 





whereas the company had intended to use 


an ad announcing that it was sold out for Featuring a NORTHCRAFT engineered lighting display at STIX, BAER & FULLER, 
the Christmas season Arturo wishes to a St. Louis, Mo., Fashion Department Store 

make this known so that those ordering 

from the ad will understand why the ordet Designed lo eliminate unwanted glare and contusion im you! 

could not be filled display, Northeraft's Powerlite Spots will accentuate the met 

if . chandise you want to stand out, through engineered pinpoint 
Tournament Of Roses lighting. The soft vet powertul Powerlite Floods will compl 

ls Showroom Theme ment your display with a pleasing overall effect by spraying th 


1). Gy. Williams. Inec.. 498 Seventh avenus 
Ni \ Y ork ( ity. has opened if current 


showroom presentation on a “Tournament of 


Re cad When ordering ask for SBF Powerlite, 
Loses mie 
lintrance 1s made into a curving courtyard Spot or Flood. 


through a leaty bower lighted by flickering 


bulbs overhead. Inside are mannequin NORTHCRAFT LIGHTING CORPORATION NYACK, N.Y. 


right amount of light in your backgrounds 











clothed in tull-blossom skirt ewn of great 

‘pe Or;reaervwiay LIiGcgwH*rinsd Oivisetiown 
fabri petals, Wrille otnet VYCdal iw) (7 
glossy papel Cave group 1 known a A ——~-—-— 
shower of roses,” wearing smart new fig FAR RH HR DSH Oe wee ® 
ured raimcoats \nothet collection 1s called 
“Sweetheart Kose: posture figure how | 
sitting. lying, of triching Bud are 
° 
children mannequin 
elegance combined if level niorma 


A Manufacturing Source Since 1900 
Timbertone Appoints 


Sieeel As Agency “HANGERS — that’s all!” 


limbertone decorative ( ompany [rv WRITE FOR PRICES AND PARTICULARS 
New York Cutt mianutacturer ot textured 


vall covering as appointed the Harold 


| Siesel Company. advertising and publi ity | 

agency. to handle its account as of January | Orns AC, 

The announcement was made by Samuel A 
2°15 OL} ee 


ie adn aera ae a ie | 28 NOR NEW YORK 2. WN. Y. 


* 
* 
The whole presentation is characterized | gp GET IN TOUCH WITH STEMPLER 
* 
* 


+ &+ © & 








JANUARY, 1956 , 83 














CONVENIENCE, FLEXIBILITY 

. . IN NEW STORE'S DESIGN 
A Refreshingly Different Screen Panel RO: tage 
of classic simplicity, allowing an endless variety of uses. See ho seating accommodation is imtro 
Designed and produced in CALIFORNIA, of fine natural duced on another aisle, achieving a com 
REDWOOD, smoothly sanded, ready to use. Sturdily lortable lounge arrangement that invites re 


laxation, and a revival of the shopping spirit 


built, yet light m weight, easy to handle. midway hetween ready to-wear and intimate 
The Horizontals are SLATS (not dowels), '4'' thick «x |" wide and spaced appare l. Before we leave this informal scene 
approx. If,’ apart. The Verticals are |'' wide (face) and over 1" thick note the semi-divider panels. They are black 


No. Width x 6' 6" g' 9' 10’ 12’ high wood framing multi striped fabric “woven” on 
wooden dowels and are a counterpart of 


2206 6” $ 4.75 5.50 6.50 7.25 8.75 each colortul separation devices used in vari 
2212 12" $9.50 10.95 13.00 14.50 17.50each | | ous ways m several departments. — Th 
mee”: Oe a ee ee 


PACKING: No. 2206 six p. ctm., 2212, 2218 three p. ctn.—request prices for 
other sizes—double acting hinges also available. COMPARE PRICES 





siz ? 
fe a7 


color metallic thread panels of this type to 
bring forward elevated behind-counter wall 


eee 


Uy 


é 


7 displays; the girls’ department backs figure 
= DELIVERY: 4-5 weeks, rush orders faster-—FOB mill displays with similar panels that present still 

: = 7 i/Northern Col. another version of color flexibility 
- = Both direct and indirect lighting brighten 
> = TERMS: 2% ten days DATE invoice to well rated firms. this view of women’s dresses, a department 
i with blue walls and gray carpet as soft a 
By SCREEN DESIGNERS 340 PHELAN BUILDING companiment to easy selling and relaxed buy 
; SAN FRANCISCO 2, CALIF. ing. Victorian ladies in a mural on the wall 
are im sympathy with the round marble-top 


JOBBERS INQUIRIES INVITED 


table centered as the hub tor a conversation 





grouping ot blue chairs that match the wall 








tone [here are moods projected by murals 





in other departments, too The Mimi Shop 
| goes co-ed with boys and girls dancing across 
TO ALL OUR FRIENDS | the wall toward the life of the party a fan 


tasy portrayal of a young muss playing a flute 


| ana fairy tale summerhouse. Manhattan island 
(as ke pt afloat on the wall of the children’s shoe 
errg department, where a toy train 1s on the right 


track to find the right shoes at Wanamaker’s in 


Cl Westchester. In the girls’ department a mural 
bg with little girls pushing doll carriages across 
ris fm as a wall repeats “Girls, Girls, Girls” three times 


over im fancy tters Dimensional wall 


and a prosperous | treatments han » Ot wheels overhead in the 
luggage departismenc; picture panels of trotting 


Ramont 4 


— PLORAL ARTS 
STUDIOS 


Yucoipe, California 


















DESERT FLORA 





DRY FOLIAGE 














a mem So , 

All Types horses go mnto the stretch on the walls of the 
MANZANITA *K Men's Shop You're just never up against 
re cami Mr Ne a blank wall in the new Wanamaker store 


GRAPE STUMPS 


. 
preng | one of the big surprises being a ceramic til 


wall that invigorates the infants department 


Desert 
DRIFT WOODS 


160 Unuswe!l 


DISPLAY ITEMS 







*Do you have our new No. 200 catalog? It is | with multi-color polka dots 


chock full of new and out of the ordinary nae CUEYOS WEE CHENCHES Minny Shope wih 


SPRING display ideas. 


iitimate exclusiveness, such as the l ribout 


» hop, where white patie s set het ween wood 





studs are lifted at the base and glazed at the 


Please send me new catalog (no obligation) top. Other periphery shops, such as the Bridal 











Name Firm | Salon and Maternity Shop, are rounded to a 
City State perfection that asserts individuality and has 
RAMONT'S FLORAL ARTS STUDIOS, Yucaipa, Californie Mmonizes with the surroundings at one and th 

——_ | same time. The use of circular line and design 

distinguishes the fine jewelry department 


IN STOCK 
DISPLAY TUBES 


1” to 24” diameters 





s a | which as you can see manages to look and 
4 ! | be exclusive. right m the middle of an aislk 
| [he first major accomplishment of this self 
jit! | sufheient department is the successful intim: 
® WALLBOARD TUBES if dation of an obtrusive pillar. Observe how 


easily an idea gets around that dithculty. With 


e SOLID COLOR AND STRIPED TUBES gf | 4 crystal electrolier added to shed light on the 
e CHRISTMAS CANDY CANES ge mnportance of tine jewelry, thi long range 
3 ft. to 7 ft. in height 
watisoaro Tuses [Te TTS ee tai mae 


pia 2 Aon POINT OF PURCHASE DISPLAYS 


[oe oe a Widest selection of display poles in many colors cu 
G éft, 250 4.20 550 660 and sizes. Made to your exact specifications. p 


T — 
1 N. PEORIA ST. > al , ; , 
Mm 9ft. 3.758 630 6.30 9.90 Md. by ROUND TUBES & CORES CO. ES 22. tit. | of this oasis of elewance which is desi@ned to 





view of the pillar 1s promptly cut down to 








appropriate size. Fixtured in Brazilian ross 






wood and burnished bronze, the kneehol 
spaces easily accommodate the comfort of con 


trasting blonde wood ladder back chairs that 





are cheertully upholstered in brilliant red. The 
relaxed selection of fine watches and rings is 


cordially invited by the specialized character 
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mpress prestige thin a timited circumfes 
ence of physical space, mac pdequate | ma 
WMation 

lhe newghboring silverware department in 
prints its importance with mural reproductior 

f silversmiths trade mark \ sott ill tone 
merges with the slight! ton ebb 
grain carpeting to spread the tllusion = of 
vreatet pact mto every cornet Display 
cases are a deep hylan foil for the patina of 
liver serving piece ind hollo ure 

Merchandise | shown to thre heat ry byl 
advantage im) tive gla sWar©re Cpart! ert vhuch 
also ust “a curved lime tor it displa vall 
Striated paper is used tor ’ COV \ vitl 
a battery of brass spotlight ispended i! il} 
irc trom the ceiling. tocused to bring out the 
full sparkle of glassware displayed on glass 


helve supported by extruded bra strut 
‘our tiers of shelves get full benefit of tl 
pothghting and the downward diminishing 
brillianes upplemented by upward lgehting 


hottom srietl topped with 


" 


Hooding from a blue 


to demand 


frosted ylass. that projects torware 


ittention for this lowest evel adi play Area 


444) Hoot 


- 

— 

<> 
— 


in thy olas 
lett bare 
its own nieht 


sware departme 
and SCT Yy¢ a i ligt reflector ] 
Wherever possible vit! i! tiv 
Customet expectatiol tor nH tere ()7 tive Vata 
make election 


type, opportunitre ror self 


and eve attraction 


intended toot elf 


are ottered with good tast 


Where howcase islands ATt 


S( lection CONVETIICNICCE, then PUT pose | mace 


obvious to the customer by design But where 
intended for ell 


1} 
ering 


showcases islands are not 


selection, the tradition of SCT VICE | 


trictly maintained a nice distinction lor 
instance, islands in the sweater department dis 
play three or four sweaters each, with stocl 
in hbase drawers ai et obviou ly ] not 
intended for selt-selectior ot 17¢ mid color 
but for the pre-selling of a sweates ny thee 
lhmnen department, packaged item Are tocked 
on three-level set-bacl island Tui} 17¢ 
mid color assortments obviously offering the 
convemence of self electior byart th ellin 
help handy to oftes Witormatlo ina vivice 
vhen needed 

lhe super-market approae frankly 
fered in the teatured wall ramp unit that con 
pris the cosmetics department elf 
ervice wall is strictly tunctiona! item ir 
tocked on ratip shelves al (| automatically re 
place themselves; as one item is removed, all 
the others hide down on pac ready tor 1 
next customer \ register desk at the tar end 
takes care of transactior jut even here 
vhere ethciency is reduced to the barest « 
ential. the ease and comftort of the customer 
is not overlooked \ little arm chair op 
its arms hospitably to the customer ho serve 
erselt 

{ onvernence Hexibsalit: CAS ind comfort 
you et thre evidence ever’ cre i! Wana 
maker-VW estchestet And behind it all vou see 
it Wa planned that was 


’ 


Van Raalte Award 
To Houswood 


The Adam. Meldrum & Anderson | 

" ' ' | 
any, Buffalo, has won the first prize in the 
national fall ylowve vind ‘ ay Dias Cacytite ‘ 


lohn blow wood ? a plat 
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BS £ 
LEADING ARTISTS SPELL OUT 









display ( 


ond lettering men earn thei: 


Leading poster artists 
bread 
and butter 


ichampagne and caviar. too) 





TYPE WH 
3-I1N-1 


with their own favorite Paasche Airbrush You 


Versatile tasy to handle 
ideal for lettering and display 
work Produces fine tine bold 

spray of stipple with lent 
facquers 


100, NO matter what you produce posters \ 
fancy lettering or backgrounds will 


paints of find it's easier to achieve the results * 


| PAASCHE | 


you want with precision-made 






Paasche Airbrushe: | , 
TYPE VL AlLRBRUSH Co 
Favorite of Five unique types and man | 
senket ertiats oo ony , 1911 DIVERSEY PARKWAY 
and display sizes to choose from. Write for ! 
men for fancy lettering and ' CHICAGO 14, HLLINOIS j 
backgrounds Easily complete information|! i PAASCHE AIRBRUSH (CANADA) LTO 
adjustable trom fine line t i Terente 6, Ontarie 
fast. broad coverage ' 
without work stoppage Le ow « - / 


DIVISION OF CLINE ELECTRIC« MANUFACTURING COMPANY 





HANSEN |» TACKER 
T= wm e Background 


of Better Performance! 
> nee 

















we 














ed ae | Anan, 












MODEL 
DRIVES 


STAPLES 


I 


Nee de 


SIZES OF TACKPOINTS 
USED IN MODEL T-2 


nif] 





g/t6" 3/4" 3/8 1/2 

leg leg leq leq 

SIGN MEN! DISPLAY MEN! If you haven't in- 
vestigated or used the Model T-2 HANSEN 
Tacker—-by all means do so! With ONE model 
you can do a wider variety of tacking and 
fastening—do it better, faster, with less effort! 


MODEL 1-2 is ympact, light weight, eatily portable, 
eaty to grip and operate na iffy you can twitch trom 
one site Tackpoint to any of three othe: ses——four in a 


Besides t has all the advanced rianten teatures ske-up 


Jaw, Fiush Front, ef Get full details—today! 





36 DIFFERENT MODELS 


TIME 
MATERIALS 


SAVE 
STEPS 





80 STAPLE 


A.L.HANSEN MFG.CO. ~ 


A, REQUEST 
5041 RAVENSWOOD AVE. CHICAGO 40 ILLINOIS | é BOOKLET 


SIZES 
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Stoppers, Lookers, Buyers 

Not Just Passers by ... 

ROTASELLER motion catches every 
eye: 

And no matter what you're selling 

It creates the urge to buy. 





ROTASELLER New Departure Bearings: off-on 


switch. Free wheeling top plate prevents dam 


age to gears. 200 lbs. capacity: $74 95 


one year quarantee 
above with rotating $99 95 


SPACE SAVER .300 Ib. capacity ceiling model 


with rotating electric $29 95 


outlet 
You Can Increase Store Sales with 
ROTASELLER Motion. 


SOLD THROUGH BETTER JOBBERS 
Write for Descriptive Circular 


ULRICH BROTHERS 
2923 Agnes Street, Corpus Christi, 


METAL 
LEGS \ 


Ideal for 


REO Same as 


electric outlet 


Texas 












ein ys 


Tapered Tubular Steel 
and Cast... 


IN: e BRASS 
e CHROME 
e BLACK 


Available in lengths of 6" to 28" 





WRITE TODAY FOR 
OUR LATEST CATALOG 


HARLAN INDUSTRIES 


Exclusive Distributors to the Display Trade 
30 N. WELLS ST., CHICAGO 6, ILL. 
CEntral 6-0092 
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DISPLAY CONTEST RESULTS 


(Continued from page y 
Welsman bt amou Mars = { lout third 
rett \V () ty kider & Johnston 
. mpa Vaytor 
A} childret ers arst. k.arle W 
Vratt econd bian Mas eld third. Hat 
lelare 
4 iitanit i! lirst Stanley 
| n, | lay (Company, Ls Angeles 
eco upp ait ey) Kauthot Monn. (,er 
i! third H ind nneimer lhe 
(re rif kat 
No, 22, men lothing: kirst and third. 
hieinz kichtet econd, |. Musolt 
No. 23, men hurt First, O. McWhorter 
ate! levansvill econd, Harold Mclat 
n: third, Hans Simon 
y 4 met neckweal irst Heinz 
cmtes econd ( lement Ketter, Lhe 
Klembhans (Compas Buffalo; third, Stephen 
\ (,reet Scotti {f ooperative Wholesale 
ciet (,las¢ 
No. 25, men's hat First and third. Hans 
sittard econd, |. Howard chneidet 
N men hon kirst, S. J. Kaczmat 
Florsheim hace shop 4 lo \ngel 
ond Eimer ¢ Loiehl third, Clement 
Kiettes 
/ } heyy t. tf Varad 
schneider econd liar son third 
iti 
4 et mderwear: kirst, QO. Me 
Nhortes econd, tiarle \VA Pratt third 
f ment Kuefter 
omen in uit lirst Lom 
( omerford econd and third. no entriue 
1) men portswear: First, Harold 
lelaren econd, Waldemar Werner: third 
| ard Schneiders 
| mer toiletries: kirst, karle W 
Pratt econd hoe Zetth M. O'Neil Com 
pany, Akron: third, Lom Comertord 
mer reyb kurst Farle VW 
ratt econd and third, Clement Kueftes 
' mies evening Wweat lirst and 
Pratt 


third, J. Musolt econd, tarle \W 


.o. 34. men love First, Jupp [hissen 

cond, bias ittat third ( lement 
hioetter 

NO vard {f | hirst and nicl 
Waldemar Werner: third, |. Musolt 

No. 36. notion irst, Han Simons 
econd lan)=S ss Brremimet Roberts HBrothers 
Portland, Ore third, Karl Weber, Kauthot 
saarbruecken (,ermany 

No. 37, linens, bedding: First, Heinz Riel 
ter: second, ted Solomon, A. Harris & Co 
Dalla third, Harold Mclaren 

No. OS. turniturs rirst and second 
( hark Harper, Stewart Dry Groods Com 
pany, lLoursvalle third, A. Van Hollandet 

.o. JY, house turnishings: First, A. Vas 
Hlollandetr second and ti ind. hie tar hte 

No, 40, paints, wallpape ‘rst and third 
Farle W. Pratt: second, M. LD). Luck, The 
Bhroadway, Lu Angele: 

NO +) china vlassware irst and see 
ond, Heimz Richter: third, Jupp Thissen 

No 42, silverware First, Orville Liston 
Miermod-laccard-KAing, St Louts second, 
lac k S Loclpe Wiss Sons tr ’ Newark 
third. Allan | schwartz, lacksons, Oakland 


No. 43, toys First, |. Musolt second, 
Hans Simons: third. Hans Mansteld 


No. 44, luggag First, Hans Wnons 





Our New and Beautiful 
Spring Line of Display 
Materials and Units is ready 


Our “SWEETHEART” Branches are a must 
for your Spring and Summer Plans. 
Write today for your copy of our Catalog. 


JOBBER INQUIRIES INVITED 


ARTURO PRODUCTIONS, INC. 


BOX 218, HWY. 35 & SPRINGFIELD AVE. 
NEPTUNE, N. J. 














CUSTOM BUILT 
DISPLAY 
TURNTABLES 


Sizes from 34"' dia. up 
Send for free litera- 
ture. Stote your spe- 
cificatons. 





display 





Revolving window 
turntable showing 3 rooms of 
furniture at the same time 


} 
= 


Aliso available 
Posts and Veivet 
Rope Railings Write for prices 


AMERICAN STAGE EQUIPMENT. INC. 
805 East 134 St., Bronx 54, N. Y. 


(ri - 
= 





= An ci 
PAPER PRODUCTS 





STANDARD MAT-MOUNTS 
CIRCLE AND OVAL MAT-MOUNTS 
* MAT-BOARDS * PHOTO MAILERS 
* WIDE-TONE BACKGROUND PAPER 


Write today for 





illustrated catalog 





SAVAGE UNIVERSAL CORP. 


New York 17, N. Y 


480 Lexington Ave.., 











FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 














Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Precure Our Own Materials 


Russel Morris of California 
or © Live Oak Fontana, Calif. 








USE THE 


EXCHANGE 
OPPORTUNITY 


kor any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 





$4.00 Per Column Inch—CASH WITH ORDER 
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second and third tom Comertord Lit « 
No. 45, sporting goods First, Harold 
VMelLaren second. loe Zettle : third. Dunn 
brothers Hardware, Daytona Beach, Fla 
No. 46, musical instrument 
\\ Pratt second, trederick \ bowel! 
third, A. Grondlun lllum, Copenhagen 
Wenmart 
No 47, radios, television sets: First. Leos 
I: Maciejewski, Burdine's West Palm 
Beach, Fla.: second, Adrian Delsman: third. 


| Hioward Schneider 


No. 48 giit novelties rirst. Waldemats 
Wernet second lames Burnside Hoc 
child, Kohn & Co... Baltimore third bon 


Schenkel, Hutzler Brothers. Baltimor 
No. 49, books: First, Jupp Thissen:; se 

ond, Kate Coplan, Enoch Pratt Free Li 

brary, Baltimore third, Hans Sittard 


No, 50, stationery First, (harles kowlet 


(sriswolds, Warren, Ohio econd, karle \\ 
Pratt: third, John H. Lumminello 

No. 51. greeting card First. second. and 
third lohn H Potasz Schwabacher-brey 


San Francisco, Calit 
No. 52, drugs: First, Cecil M. Graham 

(Jwi-Rexall Drugs. Beverly Hills. Cali 

second, James Hull, Jr.. Hull Drug Com 

pany, Kast St. Lous, Ill; third, no entry 
No. § 


bom { omertord second ana third. Tite CT] 


3, tobacco, smoking equipment: Fu 


tries 

No. 54. groceries lirst Hieinz Richtet 
econd, Han Mansteld third, Eric Pischel 
Kauthot. Wurzburg, Germanys 


N04 55. candy bene | and second blew, 


Richter third, Everett W. Quintrell 

No. 56, liquor, other bottled goods: Furst 
Heinz kichte econd. Waldemar Wernet 
hird \llan | Schwartz 

No. 57, refrigerators: First, k. R. Mitchell 


(Commonwealth Edison Company, Chicago 
K. Smith, Myer Imporium, Mel 
d }? \nderson Mvyet 


econd 


bourne \ustralia: thot 
TTPPICHT UL Melbourn 


No. 5%, ranges: | t. Richard A. Mael 
Minneapols (ya (company Minneapolis 
econd, C,eorge W. Br ne, Publ Servi 
Klectric & Gas Company. Newarl third 
1 W. Hoogerhyde, Ohio Edison Compan 


ron, Oi)hio 
No. 59, laundry equipment: First and se 
ond, (,eorge \ Browne third, | Ke Mute 


el] 

No Of lamp bear t (,eorge \\ bore 
econd kKeed sSchlademan third \ 
Hloogerhyde 

‘ j | oy] bey ‘ 

Vo. 0 erect ri and Va bpyppilbalice it st 


| ke Mitchell econd Harold Mrant { }} i) 


kdison Company Warren, Olto thire 
‘ Ik showaltet ly Pennsvivania Power 
Light Company, Allentown 

No. O1-A, major appliance lirst. Wallan 
(,rovel second, | K Mitchell third \ 


Van Hollandets 


No. 62. vacuum cleanet karst and third 


(,corpe \\ Mrowme econd, ttarle \W Pratt 
No. 63, kitchen equipment airst econ 
and third, |. Musolt 


N. Y.; second, A. Van Hollander; thi 
Philip L. Wasson 


JANUARY, 1956 





st 


No, 64, garden tools and equipment: First 
lHioward Schneides second, tarle \W\ 
Pratt: third, Philip | Wasson, Stebbin 
Anderson Company, Towson, Md 

No. 65, hardware kirst, Claire Bresslet 
bressiers Hardware {ompany tf \lbar 


Featwse9] SPEED 
LOW OPERATING COST---LONG LIFE 


----SIMPLICITY 





Used for over twenty years by leading national chains 


MODEL "A" 


Furnished with printers 
metal and wood type. A 
precision built press which 
will last a business life- 
time. | 


MODEL "B” 


An efficient and speedy 
sign machine using rub- 
ber type. Produces high 
quality signs at low cost. 


——— eee 


: a - 
i 





———— 


SHIRTS || CHOCOLATES | 


2 || 0 








| | 

| ed - Special / ™ ' 
i 

(Ad & ast ed , 







Many have from 50 to 500 or more in use 








swe -< ’ 
® os ‘ 
Pees 


. uMging RR ; 
i? 150 ; 





; 











MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES. CIRCULARS AND PRICES 


DISPLAY 


BOX A-144 


EQUIPMENT CO. 


ADRIAN, MICH. 





this unretouched photo illustrates only 
a few of the many styles and sizes of 
Mitten’s beautiful display-sign letters 


..» used by leading sign-designers, 
| display men, artists and architects 


threughout the world 
. + get better results—and more profit. 





S$)  PINBAK*—pin-on volt 
/ hack ; ned ie , 
Se | 4 ; , ig y 





lly 


three different 
constructions: 





char geabie 
+ ° 
~ SANBAK gi se 
hard surlaces 
7 TRAKK* stand vp in 
» Mittens Tratkh mould 
if y* 


*srademarhk 
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NY, autor bale shov : . » ©TILT ICS 
PLANT TRAYS No. 67, automobile accessories and equiy 
ri irst rie \\ econd ; 





Lighting Equipment 
Metal Displays 


DIRECTIONAL SIGNS 


(iNuminated) 


Mic! econd and third, Mr \ vel 
= METAL PRICE STRIPS Mict d and third, Mrs. J. M. O 


” —_ . 
_ 
— ” 
=a 

x 
- 

- 

~~ 

— 






. “Tamperproof’ for Bandrails, L. G, | nox 4 Colum! Mi 
VA. Wood and Glass Shelves No. 69, photographic equipment bin 
“ge . pup] I nad, Har Mat I q 
Made to your Specifications Fritz Boddenberg, Kauthof, Mulheim, Ger 





DISPLAY LIGHTING S| man; 


for POINT of SALE ane "pn eid yeaa Patan awe a 
(—() SPECIAL HARDWARE ee Heshea, Ohio Optical Company,.Can 
® STORES © WINDOWS , ton, Ohi 





( / 1 hit Pott | tt il 
® COUNTERS ELECTRICAL AND Schneid econd, Harold R. Gleason, | 
MECHANICAL tol f I dated (ya f I itiy t 
Send drawings for quotations to Dept. DOW Animated Demonstrators third. Charles I. Corso. Uni Pas Pape 
poratiol ( York Cut 


te SERVING CHAIN STORES SINCE 1925 No. 72, exhibit display: First, Ford Motor 


Company, Dearborn, Mic! second, Desig 
] & Production, Inc., Alexandria, V; third 
A M F (0 H f) —_ SPECIALTY co., INC. s ) noe : iti "4 a 1 : 7 \ 1 | 
COLT Get T 4 oti. crits i ‘ 
: Nin 7 | display lirst. Pau 











x 4 mistitutional ie 
K \v C) A D WY A Y. N F W y ©) \V K | 2 . N. y \\ K lo rj | nion } tric { rit Tih ‘ 
. METAL WORK OF EVERY DESCRIPTION lout econd, George K. Payne, Woodward 
& Lothrop, Washington: third umuel bor 
vthr franklin Saving Bank New Yorl 
(ity \ \ 


° ad ° No. 74, civic display First. |. lbioward 
Beauty and Variety Unlimited ao: cased math: Siebel: ‘shied 


s( inne 14] 


Mrs. H. M. Owen 
No. 75. Christmas interior: First, Charl 
FOR THE BIG YEAR J}. Corso econd, Hans Erhardt; third, ] 
é Howard Schneides 
AHEAD: NO 70) ( hristma facade and Marques 
‘ : Vs el ‘ et c) 1] 
Calart provides more than 300 Eiest, a F scl ye ig Meaty 
varieties of artificial flowers, fruits, third I read shaw, She w Signs, Loowoomba 


ferns, and foliage . .. giving you 
opportunity unlimited to bring any 
display idea to life. The matches 
quality of Calart creations give 
you the finest artificial arrange- 
ments at the lowest price. Order 
now! 


\ustralia 

No. 77, Christmas window display: First 
Randolph Irwin, Sears, Roebuck & C: 
Baltimore second, Harold Mclaren: third 
\. Van Hollandet 

No. 78, float First, Mrs lane Hushea 
econd and third, no entries 

No. 79 howcards, pen lettered First and 
second, | Wind, English House, Copen 
hagen, Denmark third, Wray Grullan holy 
W. Thomas & Co., Minneapolis: 


Ni at) howcards. machine-lettered urst 


Send for Catalog Now 


CALIFORNIA 
ARTIFICIAL FLOWER CO. 


400 Reservoir Ave. 
Providence, R. |. 





and second, George A. Hampshire, Bright 
sicke A { arbrool { ooperative Soc | tc 
Shetheld. bknogland third. lach ‘ Dodge 





































tarle VW. Pratt econd, (;eorge W. Browne 


third. neo entry 


The World's Largest Manufacturer of 12'/2 Ib. Manikins 





No. Bl howeard hand-lettered larst 
Wray Gillham econd, Harold Brant; third 
Otto H. Pearsall, Pennsylvania Power Cor 
( pany, Ne (astle, Pa 
No. BZ, bant and other service institutior 
display lirst, second and third Samuel 
) ABULOUS JFKLAIR na 
aie Ni 85, travel display lirst hvala 
GGrubel, Paragon Displays, New York City 
HIGH Styled for the Better Store second, Alexander Kaufman Company, Ne 
Ce —_—_—_—_—_—_———— York (C its third. Cat Display Studio 
24 New Wig Stylings No. 84, animated display, interior: First 











NO x5, animated qi play window lairst 
| Musolt second, Philip Wasson third 
& lulius Steinberg 
, 7 LA m PLASTIC M A N ' K | N ." No. 86, anniversary display: First, Ralp!l 
. | Gollahon econd and third, George K 
y 15 W. 18th STREET NEW YORK CITY 11 ic age i GS 
( NO. Be \ alentine Jay display ‘irst, 


88 DISPLAY WORLD 











Alla: 
; aiiesni 


surnside;: secon si artz 

third, Charles Fowles 

No. 88, Faster display: Fu is Stein 
berg econd Arthur in (,ault Halle 
Brothets (leveland: third, fame Burnside 

Ni . Mother's ay display First 
t. Robinson, Myer kmporn Melbourn 
\ustralia second lames Burnside: third, 
Arthur R. Gault 

No. 90, Cotton Week display: First, Tom 
Comertord; second, Paul Moeckli; third 
W. R. Murray, Cain-Sloan, Nashville 

No. 91, Father's Day display: First, Luke 
Maletich, Gimbels, New York City: second 
Harold McLaren; third, Everett W. Quin 
trel] 

No. 92, Independence Day display: First 
 S. Dahilman, Ohio Edison Company, 
Springheld, Ohio; second, Tom Comertord 


third, Charles Fowler 

No. 93, Thanksgiving Day display: First 
\. Van Hollander: second and third, kark 
W. Pratt 

No. 94 tvle show setting lirst Julius 
Steinberg second J Hioward Schneidet 


third, Gseorge Wagner, |. | Brandeis & Co 
(Omaha, Nebraska 

No. 95, interior hops First. Don Zork 
Stix, Baer & Fuller (Westroads), St. Louts 
econd, Harold McLaren: third, Elmer ¢ 
Dieh] 

No. 96, national advertiser's display: First 
second, and third, Arthur Burke, Remington 
bt lectri Shavers Bridgeport ( onn 

No. 97, national advertiser's display unit 
kirst and second, W. R. Szomanski, London 
tngland third, Masonite ( orporation 
( hicage 

No. 9%, miscellaneous: First, Hans Bure 
hardt, Kauthot, Dusseldort, Germany Se 
ond, karl L. Nash, Webb's City, St. Petes 
burg la third boar bal eiman 
Marcu Dallas 
Salesman Is Added 
At Decorative Plant 

several chang and af i! t hie 
compan ale oOrganizat i bee 
mace kr hy Syivan ry jhe det 
Decorative Plant Corporatios Y or! 
( it territe il rea wer 

’ necessary by the recent dea Ma 
ii. Frank, veterat Al we fit 

lerry (,erat ovel West coast 
ard te ( trave t mid-West 

tate i! l¢ i La teu 

i hee ri : ‘ rt is! | ic 

irt rt) ft ina, ana if ! tate 

| (orieal ick 1] 

rie ’ nf cat ? ‘ j ta | 
i.e ne ae la 
Ed Burnett Joins 
lvel Corporation 

poratiol 

i A f iT a i 

at i int | ila i 

. a tyre yeneral il Nnanayr 

t! ! ( tal r directs 
ng, publ al al pI 
net pat bor 
c¢ tiny 1 1 
i tt ’ rhe thal y il 
i i DT notion, al i anape 
t luding seven a a ale , 
i } (yal lorothea Mi i 
tt Cl t ! Al | 
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POUND 


ELECTRO-MOTION 


TURNTABLES are fac. 
tory-tested up to 250 Ibs. 
load, and rate at 150 lbs. 
centered load. Quiet, strong, 


economical, they are GUARAN.- 
TEED against faulty construction 


for ONE YEAR. 
NEW DESIGN —The remark- 


able low cost of Electro-Motion 
turntables is achieved by using 
a one-piece casting for the base. 
This eliminates the need for the 
usual stampings, spinnings, cast- 
ings, etc. With fewer parts than 
any other turntable on the mar- 
ket, our costs—and prices—are 
low. Fewer parts also means 
fewer parts to go wrong. 











ELECTRO 





ON 


° 
BUCHANAN, NEW YORK 
Phone PEekskill 9-1406 


ancy T ORT ABLE 


MODEL 50 
12 with 12” top 
Specifications: 115 
volts A.C. 50/60 
cycles only. Rotation 
clockwise. 24 RPM. Preci 
sion ball bearings immersed 
in lifetime lubrication. Pressed 
top. Hammertone gray finish 


ONLY *19.75 


BIG JOBBER DISCOUNTS -—Electro-Motion 
Corp. offers jobbers BIG discounts in turntables. 
Fill out the coupon below for FREE BOOKLET of 
48 sizes and models of turntables. Convince 
yourself by comparing prices and discounts. 


. -FREE BOOKLET... 


Please rush your illustrated booklet of 48 sizes and models 
of low cost, high jobber discount turntables. 


DWI 


Name 
Firm 
Address 
City 


Zone State 











FOR EASTER 1956 


BEAUTIFUL COLORS 
NEW DESIGNS 
VISIT PERMANENT 

SHOWROOMS 


LANKFORD ASSOCIATES 
7441 Sunset Bivd. 
Los Ange'es, Calif. 


LERNER ASSOCIATES 
220 Fifth Avenue 
New York, N. Y 


Room 


JOBBER INQUIRIES INVITED 





1623 MILWAULEF 


@ Wb echtl \NOUSTRIES, INCORPORATED 


AVENUE, 
DESIGNERS AND PRODUCERS OF DECORATIVE 


CHICAGO 47, ILLINOIS 


ART WARES 





Chicago Factory Display 





















There is NO Bad Business — 
There is only Bad Ways of 


conducting Business — 


1956 


is a COLOR-FULL Year 





and of course — We Specialize in 
COLORED Scatter 
Display — 


Materials for 


This Year Our 
EASTER EGGS 


are in Glass (Natural Size) as usual, 
and Plastic (Styrofoam) in 5 sizes, 


from Regular to 6 inches — of 


course, in COLOR. 


your lobher or Direct 


MALROS COMPANY 
“The House of Color” 


Box 289 Dover, N. J. 














halite i i 


General Display Corporation 


wishes you 


A Ver 
Merry e Oe 


with oa 


Happy we 
Prosperous | (ti Year 


Thanks for your business during these past 


months As always, we shall strive to 
produce the best in artificial flowers 
foliages and plants for your displays 


during the 


coming year 


DESIGNERS and MANUFACTURERS 
@ DECORATIVE SET PIECES 
@ ARTIFICIAL FLOWERS 
e FOLIAGES 
@ PLANTS 
Your ONE Source of 
All Displey Needs 
@ Racks 
@ Fixtures 
@ Mannequins 
7” Display Materials 


25 OPERA PLACE 
CINCINNATI 2, OHIO 


; Poa ave 
(Si NE€RAL 


DISPLAY 
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Indoor, Outdoor Cooking 
Theme Of Lever Display 


ror a recent display at Lever House, Ne 
Yor) { if% if Val decided to teature tiie 
yr all-ve yetable hort ning calle «| Spl y 


Hi @& Pail and kitchen cene wm the long Viti 


aay ‘air hort reat Arca taciny 541] 
treet vas to ay play thy, produc | m «out 
Chapeyt cool iy 


Mii kadvthe Relmont 


directol (j] pack 


aging and display, atter deciding on the 
them consulted bom Le head ‘)] thre 
display tirm of that name m the same city, in 
the tinal wor king mt of th display Le 
tidy did the actual construction and 
placement of the display section 


In preparing the display they tound that 


a coordmated ettect could bye obtained by 
using a fireplace tor the miterios section 
of the home, and having an outdoor barhe 
cue constructed on the rear portion of thr 


’ 


et, thus presenting a natural appearanc: 


eithe: ile 


Decro-Wall, a 


yien viewe «| Pram) 


L ey turned ti) viliv! 





JANUARY, 1931 


loseph Bronsing, president ot the Mem 
phis Display Mens Club, appoimted chan 
men ot the variou committees tor the 


Display Mens As 
held in that city in May 


Southern sociation Coon 


vention to bye 


bop pris ct S750) im sothe Levy Brothes 
& Adler Rochester, In display contest Wa 
yon by Clement WKueftets ly Klembhans 
Companys Muftalo \mong th othet Wil 
nel were Frank Dodson, Woolt Brothers 
Wichita, and | (,, Lovell, Woolt Brothers 

t. lows 

M Hf Lubes The Killian Company 
( edat Rapid von iirst prize im the ¢€ loct 
Manutacturet \ssoctiation display contest 
boob (hord resigned a displa cl} 
rectal . 2o% Verne ‘ Hipany, Neu ," 
( if ive sd) Tee with the firm eight Cu 





nlasti moulded it} mail most 


panels im a 


authents mulation otf brick and = stone 


alls, a the material to take the place ot 
actual briel Sample vere obtained tor 
testing at thr tudios and the 2- by 4-toot 
panel were tound to be well suited tor thi 
typ a} work \ithough thie product te) 


use in the home is bonded to the wall with a 


pecial adhe sive. it Can @€a hy bye stapled lot 


display purposes while the interlocking 


panels eliamimate any visible 


| 


leature aot the 
poornits 

\iter checking the various types availabl 
Vit bye Imont and Lee des ided to use 


Purchased in plain white, it 


| piste hy 
Rembrandt 


vas painted a flat brick-red after the set 


| 


tris tec Aang 


added rea 


| : 


LeoqTe (aT) N« 
piven to thre unit by thre addition ot hylac 


isi is 
muddy i the fireplace and barbecue por 
tion 1 hye 
it 4 | 
fin thee 
ispect thie 
(Photographs are by courtesy ot Maharan 


Fabric ( 


latter was done in the “Domestu 
pattern tor contrast 
illustration SCCT} above bom les 


finished hreplace 


6 


()T poration 


(Old King Co 
New York Coty 
in charge 

Winthrop B. Frye, 
Boston 


convention of the 


Ini ( anton ()] lt), gpeches 
OMhice with | \. Boekiu 


William kilenes Son 
director tor the 
International A 
Men, announced various 


( ompany annual 
oOcmatiol 


ot Display commit 


tee appointments Included were Wallan 
Scharninghausen, The Bon Marche. Seattle 
Frank Fiala lhompson Helden ¢ Ompany 
(Omaha David Morey, Morey Decorative 


Studios Boston |: I () Donnell, Sysson 


Mrothers Welden Binghamton \ \ | 


Wilkins, Kerr Dry G;oods Company, Okla 
homa Coty \. Frederiksen. Kling Karnsa 
{ ity, Mo ( ar| \ Hlaecket Montgomery 


Nathan Silverblatt 


Ward & Co ( hicago 


DISPLAY WORLD lioward§ lLttell. | 
Mamberger & Co., Newarl (lement Kueftetr 
ly ; lhe Kleinhan Company Mufttal | | 


Whitelam IX H{ ew te { ompan' 


| Detroit 


sol Fisher, Fisher Display Service, Chicag 
and RK. M. Martin. Consolidated Gas & Light 
(ompany, New York City 

Viaurice Solomon. New York City. entered 
the tree-lance held tie had heen connecter: 


DISPLAY WORLD 








with a number of leading chain shoe stores 


lhe Oklahoma City RKetatl 


elected these ofhecers president, W. R. Dick 
Harry Katz, Im vice president, | Ce 
Kothschild s ecretar\ kred Powers Rora 


haugh-Browns: treasurer, |! | Wilkins 
( I: Batchelor, Petter Vas named pub 
licity director 

Lhe New Y ork Metropolitars Display 


Mens Club elected Herman Frankentha!l 
Altman's, to the presidency by unanimou 
vote (Other ofheer were irst vice-presi 
dent, Willham G. Bill, Hecht Brothers 
second vice-president, W. (Gs. Shiell, JD. M 


kead Company, Bridgeport, Com 


secre 
tary. Victor Sebastian. DISPI \\ WORLD 
treasurer, James Northrup, Murrays Di 
partment Store Asbury Park, N. | 
JANUARY, 1946 

Followmp his discharge trom the army 
I}, M. Gslazebrook rejomed DePinna Né 
York City, as display manager, the positio 
rie held hy tore the wat (ovaet ain 
had heen handling the tore displa re 
maimed as as tant 

lhe Southern Calitornia Ly Dla ( lul 
elected thre following omcet pre ident 
(;len Baugh, Silverwood 's vice-president 
kred |. Tabery, The Tabery Corporatio 


harle { ) 
Hollywood 
Kalph | Dickey. 


Powe ! 


vice-president, ( 


VMialles | he 
ary- trea 
Department of Water an 
Harry Bell, Ru 

Holme H. Jensen 


> 


Broadway Sec Tey 


bDirector WOT 


ard bitzgerald, Suren B 


Krank Dunn, and John bk. Cool 

Sah itth Avenue Detroit appomted 
Sidney Shertzer as display manager; he had 
recently completed two yeat with the arm) 

lop award otf a thousand dollar Was 
Bond in the Chen-Yu cosmetic display cor 
test was won by Harold Martins and Robert 
(,ordon Hialle Brothers, Cleveland (othe 
top winnel were Peggy RKaucl Hufftun 
Longe Beach. Calit Walter \V kKowley | bye 
kmporium, San Francisco, and Arthur Do 
finger, Jonasson Pittsburg! 

lack Baldinger resigned a cis} iy tial 
ager tor krank & Sede Pittsburg! hye 


had been with the 


\iter 


army. k 


firm tor 2 yea 

returning trom tout Cal im) OL be 
arrell S andre 
Memphis, as dicplay manager, He 


omed 


Benson 
Company 


Wa at one Linnie Witt Leo pe le \dier and 
the B. H. Le Brothers Compan) Val 

ih, (sa 

lhe Northern Indiana Display Associa 
tion elected lam bolle Wyman Sout 
Bend, as president. Li Moorhead, Seat 
Koebuck & Co and Harold Smit! ver 
elected vice president and ecretary-trea 
urer, respectively Several members of the 
(Chicago Display Club were guest 

lames (,o0sling rejomed krankliu mnie 
& €Co., New York City, as display director 
atter nearly three yea! im the armed torce 

kor eight years in charges i ispla bo 
fhe Schleisner Company, Baltimore ind 
more recently in the army, Henry B. Hay 
kin homed Saks-F att \venue ‘ ICAO, a 
di play MmMAaAnAaARCcI 

Normal bist] Na Thied tit 7: lie Manav) 
of Ori Wepartment Store astol Va 
lowing the re £ it} ird | il 

Harold Skeets C,uiits homed la iz 
Williams tit Ni york Ct if i ee 
his return to the display field atte , 
Veal n the armed torce 
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Display Club 





Mode! RTH 


Straight-line | y orbital 


GUSTO 


Heavy Duty Direct Drive 


SANDER 


Unsurpassed for fiat or curved sur 
faces...vertical or horizontal tight 
spots right to edges. Heavy duty 
squirrel-cage motor — no brushes, no 
belts, no gears. New automatic pro- 


tecting switch prevents burn-outs 
Largest sanding pad of any hand 
sander. Exclusive safety insulated 
handle withstands shocks up to 2000 
volts. 


al ee ae le 1 a 


ma ery ec 


ij A 


VICTOR 1 KRIET, Inc. 


611 a ios wattle York 12. N.Y 
GRamercy 7-5757 









Modei RTS 





E 
HAND SAW 


Swiss watch precision in a heavy- 
duty portable hand-saw. That's the 
secret of LESTO cutting speed and 
accuracy. 2300 strokes per minute 
cut so fine sanding is unnecessary 
A true all-in-one saw: rip, scroll, 
band, jig, cross-cut, coping, key- 
hole — cuts inside holes without a 
starting hole . Cuts 2” wood 
beams soft metals, plastics, 
cement sheet, etc 











LESTO 
yn SHEARS 


For all sheet-metal work up to 16 
gauge. Compact design, handy 
shape. Perfect for hard-to-reach 
places. Cutting speed 5 ft./min 
Weight 3% ibs. Larger mode! cuts 
up to 12 gauge. Weight 6% Ibs 








daly ie 


MH 6— 6 High 
MH 12—12" High 


$1.45 each 
2.95 each 





SEE YOUR FAVORITE 


FERRO-CRAFT, Morganfield, Ky. 


ee 








HORSES - “HORSES HORSES. 


Real Kentucky Thorobreds that will do a good job for you 


Mri 16-——~i8 
Mri 24-—24 
JOBBER 


High $3.45 
righ ; 95 


eo bh) 


eae bh 








WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve Appr 


for Vets and Foreign students The only thorough 
professional course offered in N.Y. C 
REGISTRATION OPEN ENROLL NOW 


PAN-AMERICA ART SCHOOL 


121 WEST 5éth STREET, N.Y.C. PL. 7-0064 


—————e 








"if sGold SULIKE vins 


ln 2 it. Fiat Bones 
Nickel~Plated 


($0 nd Min.) i 7: 
p at fi? af 
SEND $i for lth. SAMPLE 
SL wAVYE CO ING 6 ee te aa 
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FOR THE CARRIAGE TRADE! 


MADISONIA 


Manikin 
Stylists 










Americas Largest 


Refinishers G Wig 


NEW YORK ~— 152 West 25th Street 
CHICAGO — 11 Seuwth Desplaines 
DALLAS — 3007 Canton Street 
LOS ANGELES — 312 East trd Street 


SAN FPRANCISCO — 1190 Bryant Street 


FACTORY-ON-WHEELS 








Save Money For Your Firm 


BUY YOUR 


SATIN RIBBON 


DIRECT FROM A MILL 





Samples, color cards and prices 
on request 


Mc GINLEY MILLS, INC. 
Phillipsburg, N. J. 


N.Y¥.C. SALES OFFICE: Empire State Bidg 





Same Day Shipment On All Orders For 


Genuine “PEG-BOARD” FIXTURES 
AND PANELS 


from LADON for immediate 
omplete stock to fill your 


LADON COMPANY, INC. 


Wabash Ave., WA 2-0383, Chicago 5, Il 


Avoid delay—orde: 


tay hipoment { 


same 


needs 


730 5% 











AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 


163 Union Avenue, Brooklyn 11, N. Y 
STagg 2-5693 








Window Signs and Price Tickets 


4 complete tine ef price ticket ernnant aia 
Th ieatured mf mar. ine ana tele ior every pre 
peeceticeea abt Odes ‘far \ milatyle te lobber 1) ivibvustaor 


KNetatles Sample brochure on 


ISLAND DIRECT MAIL 


' Hemp tead lurnpike Dbept iv 


request 


ADYV., INC. 


brankiin Square, \.¥ 











ADIRGNOAL. 
TRUST. HORS 












bi» 


ae | 
wD 
= 


produced 


“rt i ! ! made hb 
‘ ‘ |) la ‘ tai | il 
if 4 f Bw. riitatle eB l 
lamets Curt te hire tres 
i | } teat in ive | 
t start yu if if i 
} ‘ P 7 , ity ‘ 
| ( | j ( { { 
dota 
! i? i ' 
rita I x “al i ! 
i p tealyle ‘ 
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Ce ! fy i 1 moder 
i | te) ! 
! " f ir il) tte 
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\ mic thi ( f ere Dit 
the tre looky circular bet 
mid ce ina el 
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‘ eye , ' , ; 2 ; ‘ 
The entire exhibit pictured above revolved. 
Principal features were a live, 24-foot birch 


a fish pond with live gold fish, and oa 


tree 


spouting fountain 





ce eee 


ADIRINDACKE 


TRUST COMPANY 


; 





ball 
~_* 


‘ — 
H 
* 
; 
4 - 
t 
__ 
| “<r, 
. 
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Animated Exhibit 


REE A PEPIN a 


+ 


lhe exhibit was built for the combined 
booth of the kirst National Bank of Glen 
Falls and the Glens Fall National Bank & 
irust Compas tor the local how where 
it was named the most attractive and unusual 
exhibit If is then moved to Saratoga 
Springs tor the Adirondack Trust Company 
booth im a similar show, where it took first 
prize as the most attractive exhibit 

COMING UP! 

Super-Market Month Jan. 1-31 
March of Dimes Jan. 2-31 
International Printing Week Jan. 15-21 
National Civil Service Week Jan. 15-2 
National Thrift Week Jan. 17-23 
National Crochet Week Jan. 21-28 
National Fur Care Week Jan. 26-Feb. 2 
Youth Week Jan. 29-Feb. 5 
American Heart Month Feb. 1-28 
Boy Scout Week Feb. 6-12 
National Advertised Brands Week Feb. 10-20 
Abraham Lincoln’s Birthday Feb. 12 
National Beauty Salon Week Feb. 12-18 
National Defense Week Feb. 12-22 
Valentine’s Day Feb. 14 
National Sew and Save Week Feb. 18-25 
Brotherhood Week Feb. 19-26 
Washington's Birthday Feb. 2: 
National Home Improvement 

Month March 1-31 
Spring Clean-Up March 1-31 
National 4-H Club Week March 3-11 
National Peanut Week March 4-10 
Girl Scout Week March 11-17 
St. Patrick’s Day March 17 
National Wildlife Week March 18-24 
Let’s Play Ball Week March 24-31 
Easter Sunday April } 


DISPLAY 





WORLD 
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SIYHAAAMIC BIG PLAY 


Endorsed by the country s 
foremost display directors. 


PRICE +10 POSTPAID 


immediate Delivery! 
PARTIAL LIST OF CONTENTS 


Training for Display Work Variations on a Basic Idea 
Recipe for a Displayman The Display Calendar 
Common Errors in Display Layout of Merchandise 
Working Methoas Display of 19 Different Wares 
Application of Art in Display Small Windows 

Abstract Art in Display The Store Front 

Technique of Painting Interior Display 

Technique of Enlarging Expositions and Trade Fairs 
Eye-Catchers Decorations on the Store Front 
Paper Sculpture The Flower in Display 
Display Materials Color 

Papier Mache Paints, Binders and Thinners 
Balance and Symmetry in Display Lettering and Display Signs 
Line and Form in Display Lighting 

Principles of Contrast Animation in Display 

How to Master the Space Problem Figure Draping 

Preparatory Work Display Fixtures 

The Window Plan Economy and Good Housekeeping 
Birth of a Show Window The Workshop 

Display on a Small Budget Windows of the World 





GREATEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Authorities 


NOW IN ITS SECOND EDITION 


Ptr ee SF SS SF SSS SSS SS FFF FFB BeBe ene eee eee eee 








DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


...to make your displays sell more goods faster 
... it's the kind of book you have been waiting for 
... it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now 
in DYNAMIC DISPLAY, they offer a long needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a rea! 
help toward steady improvement and perfection in his work 
For the experienced and prolessional displayman it is rich in 
display ideas and an invaluable reterence work in tact, a 
display library in itsell. Retailers, both large and small, will 
find it a positive quide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques tor modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 














DISPLAY WORLD. Cincinnati |, Ohio 


Please send me postpaid a copy of DYNAMIC DISPLAY. for 
which $10.00 is enclosed. 


Please send me a copy of DYNAMIC DISPLAY and enter or 

extend my subscription to DISPLAY WORLD for one year, tor 

which $14.00 is enclosed, a cash saving of $1.00. | Vy 
rir) ,7 ' : ‘ —_ ‘ a arise ; ‘ (A) aciaitiol ’ 


NAME 


STREET 


CITY ZONE STATE 
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FOR MANNEQUIN 


WIGS 


NYLON OR HORSEHAIR 


Far tasty ena 
4 rais?orica 
' Wigs 


mage aise 





‘ 
for Pecia 
Promo? one 


ere ef ee oe ee eee ee er ee ee ew ee er er er ee Se ee 


MANNEQUINS 


Ladies, Children, Men... hundreds 
to choose from... LOOK ABSO- 
LUTELY NEW! A terrific money 
saver. Cuts mannequin costs in half. 
$35.00 — $45.00 — $65.50 ea. 


Your COMPLETE Mannequin Source 


Write 


pean INC. 








110 W. 30th Street, New York 1, WN. Y. 
PEan 6-3585 
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WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 


men, women and beginners will 

find this course the finest of its 

kind. Schoo! founded in 1905. 
Employers: Free to you 


Names of our Graduates. 





Write tor literature 


THE KOESTER SCHOO 


3710.12 N. Cicero Ave., Chicago 41, ll 
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DISPLAY HOUSE LTD. 
HONOLULU, HAWATI 


DARCRAWADAASEDR AN SOA AURA EUR 


PUVA 88 W984 8889448098 0406 


. 





No Muss or Fuss... Clean Mannequins with 


"tt Cleans Clean’ 
Order from your display jobber 
A Product of BONTEC LABORATORIES 
1380 Watson Avenue, Wilmington, California 



















Sixtieth Anniversary 
For New York Firm 


{ rie (ji Tive olde ! (ij Did 


arm imn 


istence, Wecorative Plant Corporation, Ne 


York City, in 1956 will celebrate i ixtiet 
aniversary ot service to the field 

(Original! 1] COMpAanhy Va founded a 
an oiumnporting firm dealing im preserved 
lern palm leave toliage, and artificial 
fowel elling them tor decorattis and dy 
play purpose From this modest beginning 
the organizat gradually grew and devel 
oped vil tive Changing tine boda’ 
Decorat ( Viant Own i own tive tors 
building which provide HOCK) square teet ot 
orking hacilitye and howroom 

homanue ae mid een at thie lett above 
whistle not present at thie founding ot the 
Company komed it about tour veal alte! 
its inception im the capacity of bookkeepet 
and alesman \iter a comparatively short 
period aL became pre ident and owner of 
thie busine it partnership vit! thre late 
Kalp! Behriss loday at the Ape of 7 
he 3 till active in the firm and looks tor 
yard to many more years of participation 
I bu lie 

ae . in breun it right, 1 
Decorative Plant president toda ind 4a 
idministrative director Me joined the 
organization in 1927 upon graduation trom 
tive L niversit cy] Penn vivania bie ha 
traveled mam part ot the i nited States 
and (anada ane till continu to make busi 
TL tray rdinating then ith his ¢ 
ecutive cutive 

air ompal has been a pioneer im many 
1 tiv adi pla mcdia ies if 1! w ict 
pread use today (Contemporary custom 
ly pias ire \ luall created oft yood 
plastic, natural plant vire, rubber, metal 
and pPapict mach Decorative Vilant eeeeae 
ber among its chent ome ot the conti 
nent leading department tore chain 
tare and tie. retailet 


Larger Quarters Taken 
By Display House 


he Display House, designer and buildes 
i trade exhibits, custom mteriots and 
moc I otic m PI adelphia and Ne 
York (C4 l¢ +2 O00 quar©re leet 






I Hoot Dace iti if quarters aft Jit} treet 
and Va hington avetius Philadelphia, -_ | 
announced hy Marton Vl Lewy. ale dy 
rector tor the tirm 

In addition try the nicreas¢ 1) exhibit 
production and storage pace, Manulacturing 
equipment of the latest type was installed 


im the new building Included in the « Pal 
}csT) plan 1+ | new showroom Teol retital 
exhibit and motion pint 1 hie Ly Dla 


House “| () ha pust heer appomted astern 


representative bor a irn manulacturiny 
low-cost emi-custom pretabricated cor 
tion exhibit 


Magazine Publicity 
For Silvestri 


1 hye December | ile cj] Populat SC 


HidWAZIIIE cle Vote Mido than five pape 


text and photograph to the animated di 


plays produced by Silvestri Art Mtg. Con 


pally . { rit apd Tat thie cut? ent holiday eu 
on Mat vy of the tllustration Aré 11) 
colot 
Display Firm To Move 
To Larger Space 

large pace ! being take lt) val i 
Biumenfeld at | Nortl eventh treet 


Philadelphia; he was tormerly located at 24% 


North Second street lnder the name 
Sav-On-Dy) play hie vil] carry a lanne 
chy play and decorating naterial | hye 
COTTi pay ! being managed hy bat 


I mk le tem 
Patent Number Issued 


On "Plast-O-Fab" 


\dler-Jones Company, 521 South Waba 
| anihoulhce thie 1 Liddle 


on “Plast-O-f al! 


AVCTIUE t nicaya, 
| patent NO 


artificial 


Z / lO» +. 


foliage and plant 


Fredrika of America 
Announces Motion Baby 
William oe addell 


America. | fast 53 treet \ ¢ 


managing direct 
fredrika (> 


York ({ 


York ity, has announced the addition to 

the firms tine of motion mannequin i 

hab ngure named & Petit ‘ 1} tf 
| 

‘ iT] it I | i if In} { Tl ‘ ic] eT ' 





DISPLAY WORLD 












































Banks Leaves Sears 
To Form Own Firm A ° J, bh 
\iter five vears as administrative a tant ttention 0 ers 
the national store planning and display 
department of Sears, Roebuck & ‘| Chi Royal Mannequin proudly pre 
' amie ee thee recitaned ordet 
i neo ' 7 — es welt ad 143 sents their new line of ‘Toast of 
Ohio street, in the same cit The new firn the Town’ mannequins for | 956, 
vill specialize in visual merchandising pla rye 
ning for retailers and manufacturers. Pru consisting of popularly priced 
tO e-% K grate or vas with om ae high quality children's, misses’, 
tot = and est coast firn Put 
World War If he was a lieutenant th womens and men's mannequins. 
nav 
Join the ranks of our satisfied 
Low-Cut Shoe Forms | 3 3 
: jobbers, write for full informa 
Made Available 
Shoe Form Company, In \ubur Sam tion to: 
has developed an unusual double-teatur 
len a necially designed the ne 
lo * e “Hattie cent es be “a old Kk? / V// : be 
Mmianhhy retail store L hie rst teature ] Live Noya Anuneguinr Crp 
OERETTS EEN BY Wee OF The IDF, MH 256 WALLABOUT STREET 
the second 1s that the design assures correct 
cye-appealing display at all time \ curved BROOKLYN 6, N. Y. 
cross-bar construction permits the torm t 
hold the propet hape vet all an un 
obstructed view ot the colortul sock lining EXCLUSIVE TO JOBBERS 
and markings 
The torms are made ot durable “kairylite mead 
Non-Flam” plastic, and are available uw f eee 1 
women’s. airl and children’s size pump or maximum tiluminaton 
Literature will be sent by Shoe Form Con 4 q opaque 
pany on request MODEL 0 projector 
Unusual Clock Display 
At Hudson's, Detroit 
lhe |. L. Hudson Company, Detroit, note 
for one of the finest and largest clock de 
partments im the country, offers custome! 
an ethecient and visually efiective mean (1 
wing its wide selection ot Howard Mullet 
clock i) ath attractive new panel display 
must made available by the manutacturer to 
nie department store im eacl city Lhe 
panel come ready tor a embly and paint 
ny and provide pace tor the howing ol 
As mat aA‘ three doze cloct i! Al imagine the convenience of this Opaaue Proiector 
attractive manne! in your sign or display department! Need o large 
beter bul / ‘ 
Tiffany Displays mage oe mee 
By Gene Moore ony Me 
screer 
\ complete change im the ippearahce 4 tee! + 
tive display ised bh lifta N \ S” ot ¢ G section of a time 
(ity, ha come about thi iv turning thre Complete with lamp ond $3925 
over to Gene Moore tor handling | hie 8-feet cord ond pive 
formerly conservative display ive te rO8., N.Y 
replaced vith more glamorous and dramati 
ones such a lor instance i unit mn hicl LARGE PROJECTORS TOO! 
a reindeer made ot real gold ire hold descriptive folder 
alott a yellow diamond ot 128 karat Moore o' 
display director for Bonwit Tell >», DESIGNED AROUND YOUR NEEDS! 
me City For the bold and dramatic or the small scale and precious quolities 
: good taste combined with vamiutokable and unique effect we have FRE + 200 PAGE CATALOG 
Abraham Kahn Dies: for wnmediate delivery o complete line of decorative wrfoce treat drawing Ry SS. 
W ith Advance Mannequin ments, paper or fabric. Write for sample books able through Arthur Brown 
brakes: Kaba. a sartne ya Write todoy on firm letterhead! 
Mannequin Compas died Cape L AV E R N E O R I G | N A L S ARTHUR BROWN & B80 
December 9- he was 69 veay she 160 EAST 57th STREET NEW YORK 22 Plaza 9.5455 WEST 461) NEW YOR 
tie entered the di pia hele IDYIR al 
at ne time a if thie Th r ira ; 
& kixture (ompat as an exe tive lates ° ’ . ’ . 
fy sc ge senaligg + stunner sng owe WY FLASHERS 
rr hi nm hertram be ea irt Since 1900 
cl Force Attention, Increase Advertising Value 
In addition to HKertrat ver 
tive i] (a. al afiothe Maver 


JANUARY, 1956 








REZH2ERS 
. ric COMPANY 


WS RIVER ROAD RIVER GROVE, ILL 






































A 
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Chei 
wislmas 


dad 
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Happy 
Vow 
Year 
All 


david hamberger, inc. 


136 west 3\st street, new york, n. y. 


CHRISTMAS PAGEANT 


i ¢ Ontinued jrom page 67] 


i nial nita 
‘ j 
| i cq ALCO i 
! 1 tive mdo ind i i! 
Carat ‘ there \A oped | ck ya nad 
; ‘ |» ; ¥¥ ayy pra At aAtiti 
yilt em ere nown (Ti tre ylass 
ihe costume were accented by the 
‘old curtains at the right 
‘ ' ' ' ‘ " 
v rie tat flickered in the window and 
inimation made most window Aappcalt to be 


alive there were individual unit oft the 


man floor vyhicl were extremely effective 

( andi with silvered leave Masse of holly 
dripping with red = berri and tied with 
Nass of red and green ribbons and 


vags made ot bows of alternating red and 


Vviecti ANere eet IT) Wally pat to add 
it ‘ ae rat ’ 

{ utout ol telt and yingham ot trees 4 
md © meh ligt lastened against the bach 





Cast carried out the theme and added 

lor to even ordinary merchandise lt 
departments units of mannequi 

made spots of both color and beauty, and 


ivain there Va movement tor some ol these 


lved slowly on turntable: 

lack Boghosse at Goldblatts caught the 
pirit of Winter im a setting ot a tore 
scem vit! snow-covered trees and bare 
branches Animation was given by a laug! 
ing Santa and the busy squirrels, chipmunks 
and rabbits which were in the forest. This 
was the window which announced the loca 
tion of the store foyvland. Throughout all 
the Goldblatt windows, Boghosse used stars 
made of gold wire, and each point was 
tipped with a flickering light The stat 


closest to the window was the smallest and 
each grew larger as it appeared to move 
toward the blue velvet background Lhe 
center of each star was a cluster of tiny 
light lsing holly to trame a portion of! 


THE DISPLAY PARADE. Ne.199 4y Lapprer— 

















uaa it's Sensational! 


It's Like Magic! 


rut PRESTO 


)/ the magical clamp 
that allows you to 





put 6 single shoes 
around an 
8 inch circle 
(lamp the epring 
prongs onto glass, 
wood or any surtace 
The Presto Shoe 
(lamp forms an eye 
catching cradle tor a 










lhere are inpnum- 
merable ways you 
ran use Preste 
Shoe Clamps, as 
varied and exell 
ima a8 your meg 


nation 













woman's shoe, from 
casual playshoe 10 
lancy evening pumps 

, periect too tor 
strikingivy handsome 
displays of men’s and 


$6.50 
*60 


ma delivered 


‘ 
’ 
‘ hildren " shoes 





PRESTO STAPLE CO. 


525 Broadway, New York City 
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He ATTENDED SCHOOLS IN 
NEW JERSEY AND PAASONS 
SCHOOL IN NEW YORK CITV,WHERE 
HE MAJORED IN STAGE DESIGN 
AND INTERIOR DECORATION: 
ALSO TOOK COURSES IN LIGHTING 
AT YALE RVERSITY DRAMA | 
SCHOOL. — 
LIGHT can MAKE OR 
BREAK A SCENE 







7 

EWTERED DISPLAY wiTH 

BAMBERGERS, NEWARK, IN 1937 

AND WAS WITH THE FIRM UNTIL 
HE ENTERED THE AIRCORPS IN 


£ WORLD WAR IL; HE WAS DIRECTOR 


OF ENTERTAINMENT FOR THE FIRST 
AIR FORCE AND CAMOUFLAGE SERVICE 


s, FOR THE THIAD AIR FORCE. 


JOINED STONE & THOMAS IN 
1950 AS SALES PROMOTION 


MANAGER ANDIS PUBLICITY DIRECTOR 
FOR 3 STORES HE ALSO DIRECTS DISPLAY FOR 
THE CHARLESTON STORE. HE SERVES As 
DRAMA DIRECTOR OF OGLEBY INSTITUTE, 
WHEELING. AND IS PAST STATE REP- 
RESENTATIVE TO THE AMERICAN 
NATIONAL THEATRE ACADEMY. 

HE 1 iS MARRIED J AND HAS THREE SONS AND A DAUGHTER. 


Ou EN: 


DISPLAY AND PUBLICITY DIRECTOR 
STONE & THOMAS, CHARLESTON, W.VA. 





DISPLAY WORLD 

















; ; ' 
the merchandts Windov were done 


eciality tor thie ifferent membet 23% 
fat 

(One displa ing ite Tie 

ad white bell ot bouftant organza avatinst 
i ri red f ey drop ait held uti lal 
nterest, tor the various tet tor a gal 
night ere also included 

Keed Schlademan ihe bat vanted a 
Vince \ (>] holiday elegance and ar hieved 
t fy usitiv a yaa k drop r matci ti | ha } 
hoo wl te Wd paimted ‘ iT and then pal 
tered with gold. Gold candelabra. lighted 
id Mia f al 1 trie ‘pirat Hicked 
lig! ly with gold i Vel ! hare } pic hie 
lhe background was red velvet WV hoite 
lights were pinpointed to illumine each of 


thie mannequins clad in gold larne 


Suggesting the gaiety ot the holida ( ar 
lames of Mandel Brother used a hacl 
ground consisting of a sketch of a theatre 
and in tront of this were gold frocks. wit! 
rOWSs ct tapers acraos thie entire winds 
I his vaAvVe thre tootlight tllumination and 
low pots irom eacl de added accent 


(,eneral overhead hehtine wa thrown of 
the Cut-ouft creens that 


For the last-minute Christmas rush on 
window hecame a huge Christmas card on 
which were fastened variou item I hie 
white branches had flickering light like 
tiny fire-flies, and snow was on the ground 
[he mannequin in bouffant organza ap 
peared to he studying a election } met 


chandt ( that oftered gloves i¢ welry. hay 


COTPSaLReCs umbrellas. and I) Ouse all Al 
ranged to catch the eve of a busy shopper 
lhe raised platiorm mm tront of this ar 
rangement, gaily decorated with masse oy 
herries and pine con live ted Wem tool 


CVcniiiivy WCdal 


lames gave more than usual attention to 
the mens wimdows leach of thes had a 
VN aist high hordes ol holly and berri Viti 
tiny twinkling lights to add interest. On 
tan colored pertorated hardboard were cut 
outs ot Christmas toy Formal hurt and 
ACC ories Vere shown A et] ai Ca 


and sport typ 
lhe tollowing are not illustrated 


\t The bkair. Reed Schlademan and 
assistant, Lee Schwartz, used the theme 
a Pennsylvania Dutch kitchen about whiel 
to build a toy window lhe stove and the 
outer portion of the cabinet were painted in 
vellow. rose and hlue in cle t hie cabinet 
and on the walls of the indow, white pet 
torated hardboard wa used and on thi 
vere hung many toys Decorative moti 
suywvestive ot the SCASOT Vere fastened 1 


thie yvindow while othe Whirled 


above 
ome ot the animated toy Santa Wa een 
Wm) a preat ren ker, and thy Va () adiu ter 
that even while it rocked fhiy eet till re 
maimed on the edge of the tove 

(sing the colors of red, white and blue tor 
the theme about vhich to build a Mi 
America window proved tor bye vorth while 
L hie costume or the young mannequt 


cynic hbowme low over the hand ot a lady 


vere smartly handled Vhite lighting wa 
used, but red spots were cast on the white 
hackground to vive accetit ihe blue floors 
had stars ot gold scattered over 1 Pape 
gold stars were suspended from the bluse 
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“s pained aver? a adit ees et “ 


60 in. Dia 
e e Special sizes to order ny feneth or width 


810 PENN AVE. 
PITTSBURGH 22, PA. 


a 
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GRASS MATS: 


to brighten your spring displays 


Realistic, sparkling bright grass mats at 
Art R. Cohen’s lower mail order prices 
Kixtra thick, 72 row turf, securely stitched 
to durable burlap base. Uniform and even 
Finest quality. Order now for spring 


SPECIAL $3.75 


3 ft. x 6 ff. size 


Each 
"Whe 
$42.00 dozen 
*) ft x 10 ft $7.5 St « 1511 sis 
17] «w 157 $1125 & ft « & ft 5 9 OF 
ft « 30TT $; Gt « LOT $15 
ft «x Sf $ 6.25 6ft « 16 ft $74 
ft x ft $12.5 if Dia 5 7.95 
$ 8.4 
SPRINKLINGS— i Ib carton $2.50 


f yer approx 4 sq. ft i ! “) 


MAIL ORDERS FILLED PROMPTLY 








— 





916 ARCH 


supplied in natural gray finish May 
with foil. velvet. et« 
** HEART se HEART 
6 1’ Deep Pd & 12), ' Deep 


LG ccep Caer. @ 215, tae 


DUPLEX DISPLAY & MFG. CO. 


STREET, PHILA. 7, PA. 













When an irresistible force suc h as more orders 


Meets an old implacable object like not enough space 


SOMETHING HAD TO GIVE! 


WE’VE MOVED! 


Office and Plant now 


O91? South Lowe Avenue 
Chicago 16, Illinois 
Phone WEntworth 6-3833 


Crown Metal Wig Company 








~~ letter co. 


‘meconrvqgRe aves 
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Holf round 3 dimensional hearts in 4 wanted 


$:ze% inexpensive sturdy and light weight 


sprayed brushed dipped flo red or covered 





GLOWING COLORS 
BLACKLIGHT LAMPS 


for Spec tacular 
LUMINOUS DISPLAYS 


Write for brochure 


STROBLITE CO. 1, was: NYC..¥ 
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GLASS MIRRORS 


yf” 





DONT PAINT 
— PARAFLEX 


PARAFLEX 


surface, no 





glass mirrors cover any 


matter what the size or 


Send for an estimate or send 
We will cover 


shape. 
your original sample. 


it for a very nominal charge. Samples 


at all times are your exclusive property. 


Write today for information 


PARALLEL MFG. CORP., Dept. H 
109-111 E. 28th St., N.Y. 16, N.Y. 
LExington 2-8835 
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ELECTRIC 
TURNTABLES 


Ro 


The action display way 
to boost your sales! 


$5 


List Price 

’ O86 

Lt. City 
N.Y 





Costs only l'o¢ a 
minute. Holds 
build-up display fixture permitting full use of dis 
Carries 10 lbs. A.C. only 


Medel $M-10. ROTO-SHO IR 
day to run’ Revolves 4 times a 


play space 


Medel 712. ROTO-SHO 
Kevolives 3 times a min 
ule. Carries up to 200 Ibs 
Lights turn with table! 
lables in 94", 14°, 18° 
dia. A. 


ony 


95 


Model AM.-1. 


PLliciric¢ 


19° CHRISTMAS TREI 
HOLDER-TURNER 

ros Lights and tree turn 2 
Lt. City fimes @ minute’ Carries 


foot tree, 200 
ibs. Costs only Woe 







up to 15 
daily 


io run. A.C. only 


Delivery out of steck in 24 hours! 
Geet FREI 
_builk l-up fixtures, price cs 


KASSON DIE & MOTOR corp. 


Formerly General Die & Stamping Co 


32.14 Nerthern Bivd., Leng Island City 1, N.Y. 
Inteagrity Since 1919 


illustrated literature showing 
Write today: 


Makers of fractional horsepower motors 
skcleton and ceiling turntables for display industry use 
Quantity discounts available 





Beg 
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Ky. Lhe trame tdea was wunportant, tor eac! 
tume wa hown to advantage 
i. oe luggage as used to 
mark the wnportance of “Christmas is A 
CiIipatiol ihe | rizorntal panel ACTO t! 
it} | ist Containing it] bedded 
: pres per ind g tening fl. 
I | by itrie lea i renoeated in a Pla 
decanter tie | ‘ ; j Ot i ribbor 
L hye tra f ludes tiv val 
ippe ivvape i ( i the fitted Case 
eq rhe ff ! i | 
ick at ite rubber t i] ickgrour: 
is om tf tor | pra 
} i! i] na i triat ! i cafe 
buh planned ofthe part air Ise 
Wiartiy Wi ipped package Va nowt a 
iiipaper background with its satirical repe 
tition of lL hiint and fine othee turniture 
lhe dark green satin drapes were illumined 
by the lamp, and a drop light over. the 


tra thlumimation to the overs 


ead rritiny ihe card read ( hirist i 
(,aiet 
lhrous ut all the yindow vhite light 
is used 1 bye md featuring witts had 
i backeg Hid | red emby ed velvet and 
leatured the cut-out of a huge lamp, shovw 
ny itt ithin it, and also giit it its base 


Building Is Bought 
By Cook & Meier 


1] ¢ oo} head otf Cook & Meters 159 North 
Michigan avenue (hicago, announce thre 
purchase ot a building at 2545 South Muchy 
All ivetitle if Vill provide $5 (AM) ua4re 
rect a] flo Dace | Kpert AT¢ nay vor] 
img on tactory tayout plan Vithh every ef 
lort being made 1 take complete advan 
fave of the fine open area and high ceiling 

if t| pen house to open the 
fii hyaoryne il be announced lates 
ly tiie mcantinge busine Continumy i 

il at the 1 ent ities 

an i! make 1 ityle 

1) i] i ine i! present iif 
fatt / if ! ' pet 1] ! teri 
tor iit I verarge im every tate 
| roprat lal ‘ } \¢ igned 
ti : ! I det operation and to 
horus iVil nicl miake 1 style 
ti pl better «ay piay at the lowest cost 
(Jur preatest desire 1 to mamta a con 
tant standard fine quality and to give the 
iy ola trade the heat erviu Wi eve;ry Va\ 


Louisville Club 
To Have Party 


lhe annual ( hristma party ot the Lous 


ville Dy pias (lub will be held at noo 
December rid at othe blent ( jay hotel 
accordme to Irvin Kautman, publicity man 
AWVCT tol tive orvanization hte also reports 
that a me member is Harold Olsen, who 1 
How vith Rhode A display director he 
va tlormerly on the tafi hienry 
Wichita 
Craig Is Promoted 
At F. C. Nash 

Louw Craig ha been promoted trom the 
position of display director at Fk. ©. Nas! 
WwW Co Pasadena, Calit to that of store 
tiatiawer tor thre firm s branch at \lhambra 
Replacing him as head of display tor all the 


firm stores is William Meek 








FOR 


PAPIER 
MACHE 
FORMS 


| Selling to Jobbers Only 
| W.H. 
Display Co. 


119 Ave. D 
New York City 9 


















* 1/250 HP. 
Shaded Pole Motor 

* All Bronze Pump 

© 4 ft. Shut Off 

© 1 gpm at 1 feot 


Designed as a compact, low cost, quality pump, espe- 
cially suited for making animated displays with water, 
fountains, soap, beer, wine, etc. Its tripod base has 
exceptional stability. 47 other sizes. 


EASY INDUSTRIES _ 


210 N. RACINE STREET @ CHICAGO 7 








RUSTIC & 
WESTERN Fu cng 
DISPLAYS | -paexcearr 


Phone 
BI RCH NAtional 939-6479 
Poles Branches Williamstown 


N. J. 





CEDAR 
Poles — Slabs 


FOIL—FOIL PAPER 


PUFFING FOIL—BASE METAL 


All Colors 
Printed Patterns — Striped Patterns 





— 








Sample Booklets On Request 


ALUFOIL PRODUCTS CO. 


15 FERRY STREET, NEW YORK 38, N. Y. 








WHEN YOU THINK OF a AND FOIL PAPER 


THINK 


RAO 


R. A. OHLHORST 


278-292 Johnston Ave. Jersey City, N. J. 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 























DISPLAY WORLD 
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Rete: $4.0 per column inch Forms close 5th of month. 











Used MANIKINS $10 


CHRISTMAS 1956 2 Pie e | omplete as 18. (rat POSITION OPEN 
a ; ing charge $2.50, F.O.B. New i anaes Neca li ae 
Stix, Baer & Fuller, St. Louis, is offering York tore located SO mik | 
¢ oe oe ae a aes MADISONIA ee Wat Ci fen. 
or sale ten institutional old-fashioned shop 152 W. 25th St, New York 1,| | 090 , 
fronts used for the past two seasons. ws E> Comes &-ieee enced ‘yma | 








For our 1954 Christmas the shop fronts Salesman Wanted 


were used at the window glass. For the Reseslenceld only. to call os salar; 





Q 5 » en an . . . department store and bette a. 
1955 season the shop fronts were turned no gg slag mig eect oe Address Box 1FG 
around and an entirely new display resulted. New York area with a com Care of DISPLAY WORLD 
-—_ . . prehensive line of 9 ater 908 
The shop fronts and old-tashioned higures fabri s. pape rs and aye ita : — = 

° yr: tive atc i AM ATIC I) 
used in the shops are three-quarter scale. hie pind ser men sng 


ing complete detail 


The entire display was produced by Sil- 
vestri. Photographs showing both displays Maharam Fabric Corp. 


130 W. 46th Street 
will be sent upon request. New York City 36 OPPORTUNITY 


Address your communication to 


POSITION WANTED 
m 5 CHORD, Display Design Director , . -_ ve : “exp rene EXCHANGE 


USE THE 




















Stix, Baer & Fuller, St. Louis, Mo. request ” ad wl | For any WANT AD 
wnt peteltennne purpose: 
ANIMATED DISPLAY BARGAIN 
WANTED TO BUY OR EXCHANGE fiom “for kids. Meg. $975. val ¢ Positions Wanted 
[ sed | savant eso STOR! * Help Wanted 











© Used Equipment 


Display Attractions iter Backgrounds: desires || For Salle 


| - | @ Salesmen Wanted 
M 6 + | 6 N POSITION WANTED ; 


3 1) years experience ladi e Used Equipment 
LARGE OR SMALL er eer pdvos Wanted 
Turn your used displays into cash. Send | e Business For Sale 


Ade uve ‘ss Box 1AB 


photo and full description and price wanted. (a DISPLAY WORLD 





METROPOLITAN MECHANICAL een 
DISPLAY CO., INC. nity for men quali 











50 West 22nd St. New York City 10 its Sith year, | Top R bE BRUARY 
ose Hittlema pa “School, Opportunity Exchange 
‘ DISPLAY MANAGERS WANTED «SALES TRAINEE lerectimeans 
SENSATIONAL NEW PROMOTIONAL IDEAS | | #9 .o#'ee cxpericnce: coltes , ‘ 
Write for brochure (on store stationery). bot Gp pee hanes J ANUARY 5 





Address BOX 1BC, Care of DISPLAY WORLD 
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WANTED 


Used 
Mechanical Displays 


To Buy 
To Repair 
To Refinish 
To Restyle 
To Store 


Bernie Waldmann 
12007 E. Central 
Wichita 15, Kansas 


WINDOW TRIMMER WANTED 
j > ry ‘ ey ‘ : " 


pi) wi pld ’ 


ROBERTS MEN'S SHOP 
Alliance, Ohio 


} a 


Addr 


SAL 


irtificial flower and 


ess Box 1EF 


Ly] 


ESMAN 


PLAY VORLD 








Study Window Display At Hom 
' | | rrie } ‘ ' 
Employers 
, 
The Koester School, Koest: I 
; sf mV 7 ' 
{ ‘ i i] 


EXPERIENCED DISPLAYMAN 
' { i « - . 

« SAM FIGERT, 
R. R. 6, Fort Wayne 8, Ind 








JOBBERS WANTED 


, j ' 
ARTHUR V. LEONARD 
8944 Sagamore Road 
Kansas City 13, Mo 
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SMALL SIDELINE OFFERED 
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{ i? . b 
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; piif > 
( at real money maker 


BOX 1DE 


‘ ; fi }’ | , 7 VcOpiet tf) 








Resident Salesmen and 
Window Trimmers 


V rite 


110 


Herzberg-Robbins, Inc. 


WwW. 
New York 1, 


money in) vou! 
ith) our @a 
mnequn Vig 


biig! C CoTULTIII te) 


10th Street 
N. Y 








Use the 
OPPORTUNITY 
EXCHANGE 
For any WANT AD 


Purpose 
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The Showcard Machine Co. 


has a new address in the 





we eee = - eee 
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dise Mart We're still in the Merchandise Mart in Chicago; we've been there 
948 Merchan for 25 years. But to keep pace with the increasing popularity of 
chico9° 54, Wi. Showcard Machines we have had to move offices and display rooms 
to another floor. 

. TELEPHONE: | These new larger quarters mean we can serve you that much better, 
SAME In answering your inquiries and in demonstrating the newest sign 

' 4-3829 printing techniques. 
WHitehol You are always welcome, of course. Next time you're in the Mart, 


drop in for a visit. 





Showcard Machines are available in w\ 4, a ~_ 
sizes for all needs; challenge all hn > an 8) 

others in speed and economy; are 

unconditionally guaranteed for 

5 full years. Write for literature. 





948 MERCHANDISE MART e© CHICAGO 54, ILLINOIS 
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Beau Monde Distributors 


ATLANTA, GEORGIA, 

Melvin S. Roos & Co. 

161 Pryor Street, SW 
BALTIMORE, MARYLAND 

Baltimore Display Industries 

7 S. Hanover St 
BOSTON, MASS 

Eastern Displays, inc 

5! Kneeland Street 
BUFFALO 2, NEW YORK 

Samuel C. Dutch & Son 

265 Pearl Street 
CHICAGO, ILLINOIS 

Display Equipment Corp 

220 West Adams 
CINCINNATI, OHIO 

Genera! Display Corp 

25 Opera Place 
DALLAS 2, TEXAS 


Southwest Finxt. Co. Inc 






907 Commerce St 
DENVER, COLORADO 
Walter W. Martin 
1622 Arapahoe St 
DETROIT, MICHIGAN 
The Art Products Co 
1425 Broadway 
HAVANA, CUBA 
Cia. de Maderas Gancedo 
Avenida De Gancedo 
HONOLULU, HAWAII 
Baders Display House, ltd 
P O. Bow 3949 
KANSAS CITY, MISSOURI 
National Equipment Corp 
919 Broadway 
MIAMI 32, FLORIDA 
Morty Fay Displays, In 
53 N. E. 2nd Ave 
MINNEAPOLIS, MINNESOTA 
L. E. Mier Display Equipm't Co 
23 N. 6th St 
MONTREAL, QUEBEC, CANADA 
Fay Perm Displays, Ltd 
8 St. Catherine St. E 
NEW ORLEANS, LOUISIANA 
Wray Williams Display Co 
534 Canal St 
NEW YORK, NEW YORK 
Supreme Display Equipment Co 
19 West 27th Street 
OAKLAND, CALIFORNIA 
Oakland Displays 
1422 Jeflerson Stree! 
OKLAHOMA CITY, OKLA 
E B Jack Castle, 2) West Main Street 
PHILADELPHIA, PENNSYLVANIA 
Noythons Display Fixture Co 
909 Arch St 
PITTSBURGH, PENNSYLVANIA 
Art R. Cohen Company 
810 Penn Avenue 
PORTLANO, OREGON 
Mr Roderick S. Clancy 
P © Box« 463) 
ST. LOUIS, MISSOURI 
Nu Eras Midwest Displays, inc 
BOB N. 7th St 
SALT LAKE CITY, UTAH 
Commercial Displays, 128 Regent ' 
SAN DIEGO, CALIFORNIA 
Jay Disploys, 228 6B Street 
SAN FRANCISCO, CALIFORNIA 
Kehoe Display Fisxture Co 
54! Market 5? 
Dan Derieg Company 


ee < 
5955 Mission Street 
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Photographs of the NEW 


1956 SERIES 
of 


beau monde mannequins 


are ready now. 


Over 40 figures to choose from. 


mannequins. 


Name 
Street 


Address 


Zone State 


AMERICAN FIXTURE INC 


2300 LOCUST STREET © SAINT LOUIS, MISSOURI 
New York: 11 W 42nd St Chicago: 22720 W Adams St 


New Yor $6 N Y Chicego 4 iil 


